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Beau mondes 


are making headlines 


In the September issue of this magazine 
and others the creators of Beau monde manikins 
will announce the most important manikin 
news ever released. Fashion as only can 
be interpreted by Beau monde manikins 


will be introduced on Fifth Avenue. 


The endorsement of Beau monde 
Manikins by leading stylists and yo 
fashion publications, at the 

recent N.A.D.I. show, for dis- 
playing world renown fashions 
from abroad and at home make us 


proud to offer you these new, 


different and outstanding figures. 


Contact your Korrect-way 
Distributor today! He has news 


of importance for you. 


Gil monde studio fashioned manikins 


Created by the Korrect-way Division of 


American Fixture & Mfg. Co. e §=6St. Louis 3, Mo. 








for your . | 

inspection... , * 

our Greatest — 
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WALT DISNEY'S “PETER PAN” 
b] TINKER BELL 


y 3 SHRISTMAS DEco 
REAT ATTRACTIONS AMO ee cats Ms 


IN OUR SHOWROOMS CHICAGO 


or ask our salesman to call... Don't Delay! Have the best 
Christmas show in your city. Be competitive...it pays! 
Our big new Christmas catalog ready about Sept. Ist. Write for your free copy. 


W. L. STENSGAARD AND ASSOCIATES, INC. (( CO 


346 N. JUSTINE STREET, CHICAGO 7, ILL. 
Specialists in Merchandise Presentation - Demonstrations - Displays ~- Exhibits 
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Display Is The Essence Of Good Merchandising By Alvin M. Mendle . 
Playtex's Display Theories Pay Off In Soaring Sales . 
The Manhattan Display Scene By Virginia Roehl 
United Nations Day . ; : 


Fall And Summer Get Equal Attention In Los Angeles Displays 
By Eleanor Taylor 
Promotions Coming Up! By Louis Gehring 


Chicago Displays Keyed To Conventions And Summer 
By Shirley Ware 


Easily Built, Low Cost Units For Small Stores 
New Store Stresses Functional Display 
Display . . . On And Off The Record 

Display Flexibility In New Showroom 

Let's Look At Interiors 

A & S Travel Time 

Editorial 

Trade Personalities 


Reasons Why The NADI Has Late Market Weeks ; ; 
By George G. Silvestri 


By John F. Bowman, Jr. 
By R. W. Frizzell 
By W. S. Grover 
By Jim Tupper . 


By Michael M. Gutwilllig . 


By Michael Scott 
By Jim Tupper . 


NADI News 

Getting The Most From Your Display 
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The Display Parade 
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Display Ideas 
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PUBLISHED BY 


THE DISPLAY PUBLISHING COMPANY 


407 EAST EIGHTH STREET, GARFIELD 2050-2051, CINCINNATI !, OHIO 


OUR NEXT ISSUE 


The September issue is the annual 
Christmas number, replete with photo- 
graphs, sketches and descriptions of dis- 
plays for the important season just 
around the corner... . A representative 
of Glamour magazine describes its co- 
operation with displaymen and services 
available. . . . There is an article on 
showcase lighting. . . . Another discusses 
the display set-up at the new branch of 
The Emporium, San Francisco. . . . 
Plus many more features. 


THE COVER 


This charming display for "Honey Blond" 
leather is by Walter Hazeltine, 
McCreery's, New York City. 


EASTERN OFFICE 


47 West 57th Street, New York City 19. 
Phone Plaza 3-5989, 


SUBSCRIPTION RATES 


Published monthly at $4.00 a year for the United 
States, Canada, Pan-American Countries, 
Philippine Islands and Spain; ali other $5.00 
@ yeer. Canadian and foreign orders payable 
in U. S. funds by International money order 
or New York bank draft. Single copies 40 
cents. Send all subscription orders direct to 
the publication office at Cincinnati. Changes 
of address must be reported at least two 
weeks in advance of effective date; other- 
wise missed copies cannot be supplied. 
Entered as second class matter September 20, 
1922, at postoffice at Cincinnati, Ohio, under 
act of March 3, 1879. 


& 
Member 
Audit National 


Bureau of Association of 
Circulation Display Industries 


Pass This Issue Along 


You get the most value from DISPLAY 
WORLD when you share it with others. 
See that it reaches other executives of 
your organization and the members of 
your department. 


“e 








could look 
like that!” 


Every month, one million readers leaf through 

the fashion pictures of Seventeen, teen-age bible, 
longing to look like those bewitching girls. 

Now Mary Brosnan, collaborating with Seventeen, 

has sculptured their most beautiful models, i 
producing a new series of Teen and Junior mannequins 
who model the clothes college girls love to wear. : 
Although they stole the show, at recent Market Week, © 
your town may still be open. 

Ask our rep for a presentation. 


Q BCWYaws due 


Dot Williams, president 


498 Seventh Avenue, New York 18 


Williams Exclusives: Mary Brosnan Mannequins, Plastic Mannequins, Pacific Promotions, Patina Products @ 
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(Perforated Masonite) 


DISPLAY BOARD 





H & K Display Board is accurately perforated 
in Duolux tempered Masonite and will receive 
any standard fixtures on the market. Our 69 
years experience in perforating also permits available — in metals, 
us to furnish a wide selection of patterns of plastics, masonite, ete. 


other than round holes for varied display and 


1/8” and 3/16” Tempered Hundreds of Patterns 


Masonite 
Smooth both sides 


ornamental uses. We can perforate practi- 
cally any material available in sheet, coil or 
plate form, such as metal, plywood, plastic, 
3/32” Round, 


.265 Centers, 
Diagonal 


fabricoids, ete. 


CHS THESES HHO E HE OEE 


1/4” Tempered Masonite 
Smooth one side 


1/8" Round, 
3/8” Centers, 
Straight 


SOCCER SEER O EEE EEE EEE 


YNZ 
YNZ 


3/32" x 1/2” Herringbone 


9/32” holes, 1” centers 
From stock — sheets 48” x 96”, 
6 sheets per carton. 
Special — sheets up to 48” x 144”, 
perforated to order. 


PESTS HSER HEHEEEESEOHEHEEEE 


3/16” holes, 1” centers 


Ask us for our Display Board Prices 
and a copy of Catalog No. 62 which 


From stock — sheets 48” x 96”, 
6 sheets per carton. 

Special — sheets up to 48” x 144”, 
perforated to order. 


2/10” Square, 
1/2” Centers, 
gives full information on patterns Sweight 


available 


. 
. 
. 
+ 
. 
7 
. 
+ 
. 
. 
. 
. 
. 
+ 
. 
+ 
. 
. 
. 
. 
. 
. 
. 
. 
. 
. 
+ 
7 
. 
. 
. 
. 
. 
. 
7 
. 
. 
. 
. 
. 
- 
. 
. 
. 
7 
. 
. 
. 
. 
a 
. 
7 
+ 
. 
7 
. 
. 
7 
. 
. 


SCC CCST eee eT OeeeeeeeeeeeEeeeee 


NEW! 
FLEXIBLE! 
INEXPENSIVE! 4 
1/2" Square 
Above patterns are also Diagonal 


available in 5681 FILLMORE ST., CHICAGO 44, ILL. 11/00" Conters 
1/10 inch fibre board. 114 LIBERTY ST., NEW YORK 6, N. Y. 


DS PEAY. WO 8k © 





Best for sports wear 
BYRD UTILITY SACKET 


haple flannel xip br 
dsiable sag ft wort 


29.5 


for any size store 


es Machines are engineered and designed in 
several models to fit the requirements and purses of all who sell 
merchandise at retail. In villages, towns and cities, the infor- 
mation-giving signs from the Line-O-Scribes have sold many 
million dollars worth of merchandise since 1930. Merchants 
with the largest department stores and chains with the most 
branches profit proportionately to the individually owned 
store, thru calling attention to . . . and telling about their 
merchandise, to each and every person who enters their store. 
A combination of the best value and the lowest price can 
remain unnoticed until advertised at the point of customer 
contact. Additional sales are created and business is not lost 
to competition when merchandise is completely described and 


priced. 











May we send you our complete Catalog M53 illustrating and 
pricing all models of the Line-O-Scribe Sign Machine? .. . 





a Ween 
ORGAN CO. 


bndale, Chicago 41 All. 
meth ee 
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EATON “Velvety’* GRASS MATS 


Green as Grass and Just as Natural 


See Your Display Jobber or Write: *T. M. Reg. 


EATON BROTHERS CORP. 


HAMBURG, NEW YORK 














YOU CAN MASTER DISPLAY SPACE, 
TIME and DESIGN 


with 


DECA-POLES (Pat. Pending) 
In the NEW Fibreboard Module Deca-pole 
In the Unmatched Steel Deca-pole 


MODU-AIRES 


Interchangeable frames, panels, shelves and legs! 


SELF-PAK EXHIBITS 
In Special Designs just for Your Needs. 
No Storage problem, No time-consuming unpacking 
and re-packing. The Ideal Exhibit. 
Lithographed Displays . . . Individual Displays . . . Exhibits 
itinerant Units . .. Motion Displays . . . Point of Purchase Units 


all products of 


ADVERTISERS DISPLAYS & EXHIBITS INC. 


2028-32 Washington Ave. Central 3170 St. Louis 3, Mo. 

















RUBNER’S 
Star-Studded 


Christmas Line 


JOBBERS! 


Buy direct from a reputable manufacturer for 
better profits and complete customer satisfaction. 


Ph, 
(frwta Vt 
“RUBNERS.. 
There's Always Something New 


5925 Broadway, New York 63, N.Y. 


of Holiday Inspired 

Display Papers and 

Fabrics as Shown at 

the NADI July Show 
in New York. 
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NEW, ENLARGED 


Display World 


The newly enlarged, cloth bound binder 
for your copies of DISPLAY WORLD is 
now available. Maroon, with title in gold, 
the binder opens flat as illustrated for 
easy reference to the pages of any issue. 
Copies can easily be inserted and removed. 


—__, 


MAKES YOUR COPIES OF 
DISPLAY WORLD MANY 
TIMES MORE VALUABLE 


@ Easily holds 12 copies 
@ Keeps copies clean 


@ Handy for reference 


+300 
—~ each postpaid 


Exchange regulations permit the acceptance 
of orders for the UNITED STATES ONLY. 


DISPLAY WORLD 


CINCINNATI 1, OHIO 





DISPLAY 








WORLD 


Easy-To-Use Are you protecting 
Super-Spotlights 
BRIGHTEST VALUES 


in deploy ishtioat §=6 MQDERN INFROPAKE WAY 


like this? 


your displays the 


Long life, sturdy con- 

struction, engineering 

brilliance—all com- 

bined in GoldE Spot- 

lights of the most 

modern design. 
GoldE features for more lighting value: 
Brilliant, ring-free light —instant beam con- 
trol, flood to spot in a moment—positive 
lock-tilt—heavy, non-tip base—non-tarn- 
ishing reflector—chrome heat guard— 
4'4” Pyrex-Type Fresnel lens—extra 
length asbestos cord. 





FOR COLOR 

IN MOTION 
ROTOCHROME 
500 WATTS 

Six beautiful flowing col- 
ors for attractive display. 
Dependable, long-life 
motor. Compact. Just 
plug in—like an electric 
clock. 














Price (less lamp) 


or still trying the old-fashioned way like this? 





The left window has a plastic shade... 
the right has been coated with INFROPAKE 
ALWAYS COOL 


GoldE r You've always wondered why there wasn‘t a TRANSPARENT 
1000 watt * . coating for your windows to stop FADING—HEAT—GLARE... 


sowenconte = *- . : 
BANTAM NOW IT’S HERE! It’s SENSATIONAL! It’s INFROPAKE! 
SUPER SPOT es 
Price (less lamp) 
$3100 Laboratories will protect your windows from the sun while 


This amazing liquid plastic developed in the U.S. Air Force 


permitting FULL VIEW of your displays. Your windows are a 
‘proffered palm to your customer. Don’t have them “gloved” 
with awnings, shades and blinds! 


‘aclas DON’T DELAY! 


met, INFROPAKE “=C Pp 
TODAY! 


Infropake is applied only 
by franchised dealers 
throughout the country 
REGIONAL DISTRIBUTORS 
Northeastern States Central States 
CONTROL MATERIALS CORP. TRANS-WORLD INDUSTRIES, INC. 
8 W. 40th St., New York 18, N.Y 1707 N. Alexandria Ave., Los Angeles 27 
Southeastern States Western Stotes * 
INFROPAKE WASHINGTON CO. INFROPAKE PACIFIC COATINGS, INC. 
422 Washington Bidg., Washington 5, D.C. 629 South Hill St., Los Angeles f§, Cal. 


Brightest Name 
in Light Projection 
4888 N. CLARK STREET 
CHICAGO 40, ILL. 


Manufactured by Polalite Corporation under U.S. Patent No. 2479501 and others pending 
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Most display men are aware of this fact — that sign 
printing machines are a ‘‘must”’ in today’s 
merchandising picture. 

Our suggestion above has to do with getting the 
right machine for your needs. Before you buy, 
make it a point to get all the facts on all the differ- 
ent makes available. Compare them in terms of 
original cost, simplicity, speed and ease of opera- 
tion, flexibility, durability, lasting economy. 

Our motive in this is simple. When a complete 








Before you invest... 
INVESTIGATE 


See the one and only 
Showcard Machine 
before you buy 
sign-making equipment 











analysis is made, we're satisfied you'll want 
Showcard Machine. 

Here are just a few Showcard Machine advan- 
tages — low first cost; complete flexibility of type, 
layout and colors; performance assured by the 
only guarantee of its kind in the field. Let us give 
you the facts and we'll rest our case. 

A letter or a post card is all it takes. Why not 
write today — before you buy any sign printing 
machine. 


Sheowcard Machine Model A, 
one of several models which 
answer all requirements. 


DSP LAY 





WORLD 


Quickly and easily FLARE puts grace into 
displays — shows bouffants to full 
_ advantage, gives body, contour and 3 a 
_. dimensional appeal to everything from 
"dresses to wool pleated skirts. 


oa 


FLARE is completely adjustable, can be used for 
Mannequins, Wall Displays, Floor and Counter L sp 
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YES, BREATHLESS BEAUT 
DISTINGUISHES THESE CEL 
EBRATED “SHINY BRITE’ 
CHRISTMAS BALLS 


Meticulously formed and rounded, their 

equalled beauty is attributed to their deli ca 

of line and flawless color. “‘Shiny Brite’’ bal 

' i have that extra refinement that lends @ 

Shiny Brite mirror-brilliant balls have . & added quality touch to holiday displays. Thel 
a thousand and one uses. Available in ’ P \ year after year growing popularity is co 


a myriad of iridescent pastel colors, \ i sive evidence of their value superiority. 
with gleaming silver, corrugated, ‘e 

reflector type caps and metallic hooks. 

WE GUARANTEE DELIVERY. 


PRICES ON BALLS 


Wee 
ai"... CHOICE OF COLORS: 


Wott © Midnight Blue © Surprise Pink 
2%" ....$18.00 Gr. 
3%". aig $24.00 Gr. © Chartreuse ® Shocking Cerise 


eae $1 3.50 Doz. ® Orchid ®@ Natural Gold 
© Turquoise © Royal Purple 


77 
® Coronet Red © Emerald Green : F i. 
© Fuchsia © Silver Glow i YY 


“METALLIC FOIL PAPERS 
ue SATIN RIBBONS <sciccaN 0c Nceeas 


For Display and Gift Wrapping ° Turquoise © Emerald Green 
© Coronet Red © Midnight Blue 


100-Yd, 1000-Yd. e Silver Glow ® Orchid 
| No. 2—"eo” $1.00 $9.00 ° Fuchsia @ Light Blue 
No. 3—" $1.40 $12.75 ° Copper ® Bottle Green 
No. 5—7%/s" $1.80 $16.50 26” WIDTH 


No. 9—114” manmeumunge 


50-Yd. 1000-Yd. 
No. 40—2%" $2.85 $52.50 100-Ft. Roll. eee ewes 5.50 


No. 120—4',”" $4.00 $72.00 300-Frt. ROR Sis cas 15.00 ART R. COHEN COMPANY 
All colors available, that harmonize and _— (Write for prices on larger quontities) Modern Display Equipment 


match with the metallic foil papers and ied ‘ 
* bolls. Special colors on acy patterr silables.’ 810 Penn Ave. Pittsburgh 22, Penna. 








For their magnificent store at Shoppers’ World 








DISPLAY 
BOXES 
and TRAYS 





More than 700 dozen Paulson Trays and Boxes 





enhance the ultra modern Jordan Marsh Co. 
Shoppers’ World in Framingham, Mass. Give your store or 
department this look of modern smartness 


with Paulson all-purpose display units! 








® crystal clear, heaviest gauge plastic! ® save time for sales clerks! 
é © for ready-to-wear, domestics, notions! ® insure orderly counter and 
h isplays! 
#125 UTILITY BOX © keep stock fresh — reduce markdowns! pipes caer 
Pont La (A, 
ot : 
NS —_ ~~ 
* q “St ° ‘ a 
WY 
oy” NX a 
sa ~\ 4. 
Ww " WY 
#100 SHIRT TRAY #150 UTILITY TRAY #50 SOCK #35 TIE TRAY #75 HOSE TRAY 


GLOVE TRAY 


... write for the name of your nearest distributor 


paulson company 


DEPARTMENT 5, 585 BOYLSTON ST., BOSTON 16, MASS. 
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SANTA CLAUS Wil r Dk AR} sels 


made of 100% Du Pont N Y L 0 N 


, _ PDR 3 — - 
> SR Ws ine ime . 7 
tse eer : 


* FLAMEPROOF 
* WASHABLE 
* COMBABLE 


Get Your SANTA 
Ready for XMAS 


ORDER NOW! 


These superbly styled Santa Claus 
wig and beard sets are made of 
100% DuPont Nylon hair which gives 
them the most attractive Yuletide 
appearance possible. They are soft, 
absolutely non-inflammable and can 
be washed, recombed and recurled. 


The wigs are the purest white ever 
made and will not fade with use or 
time. Nylon hair is twice as strong 
\ ~~ as natural hair. 


The beard is approximately 15 inches in waved length, and the complete 
set is available at the low price of only 


$16.50 ros nN. y. 


MAKE CHILDREN BELIEVE IN YOUR SANTA — GIVE HIM THAT "REAL" LOOK 


MEYER JACOBY CORPORATION 


34 WEST 20th STREET 
NEW VORE 11, W. fT. 
CREATORS AND MANUFACTURERS OF AMERICA'S MOST BEAUTIFUL DOLL, DISPLAY, AND COSTUME WIGS 


12 DISPLAY WORLD 





IF IT'S OF HEROIC SCALE...0R FOR Ov DOOR USE 


Your 
Best Bet 


Is COLLOID TREATED FABRIC 


the 
FANTASTIC 
PLASTIC 


seus 
‘a8 BP 


. ay. 


SPARKLING 


DIP IT! 
DRAPE IT! 


vibes Seah F Cel bottl d h di G (e) 
our "'Celastic'’’ bottles used in the Mardi Gras parade, New Orleans. 
COPY ANYTHING WITH Bottles are 7 feet tall and weigh 51% pounds. Conceived and executed 
THE "CELASTIC" AND by Alfred F. Immoor, advertising manager, Pepsi-Cola Metropolitan 
TINFOIL METHOD Bottling Co., Inc. 


PEPSI-COLA USES "CELASTIC” 


@ Weatherproof ©® Lightweight © Unbreakable © Time Saving! ©@ Labor Saving! © Cost Saving! 


eo * 
NATIONAL DISTRIBUTORS—U.S.A. AND CANADA 
B {| we DISPLAY AND ALLIED INDUSTRIES 
Lill 
en Walters inc. 


125 WEST 26TH STREET, NEW YORK CITY 1 


*Trade mark of The Celastic Corp 
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rT ON + 
W. T. Whitehead 
® Publicity Director, Woodward Stores Limited, Vancouver, B.C. 


W. T. Whitehead has practically grown up with Woodward’s . . . starting 25 
years ago as Junior Assistant in the Display Department ... and today directs 
not only all Display activities, but is responsible for all Publicity, Fashion 
Shows and other mediums of store promotion. 
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WOODWARD'S 60th ANNIVERSARY 


Vancouver's Own Store celebrates its Diamond An- 
niversary with thanks to its many friends and cus- 
tomers and to its loyal staff. 


Since 1892, just six years after the City of Vancouver 
was incorporated, Woodward's has been under the 
continuous leadership of the founding family, cater- 
ing to the needs of many generations of Vancouver 
families. 

Their confidence and support has enabled this Van- 
couver owned enterprise to grow in step with our 
rapidly expanding community. In return we are 
constantly striving to bring our customers the best 
service and merchandise consistent with economical 
operation and low prices. 


We are justly proud of our staff, nearly 1000 of 

whom are shareholders, without whose cooperation 

and deep interest we could not carry out the ideals 

‘ of friendly and efficient service for which Wood- 

Printasign Installation, Woodward's ward’s has become famous. 


r 


REYNOLDS PRINTASIGN CO. " BEFORE YOu 


INVEST... 
STUUR GT BT eC INVESTIGATE 


be i 


DUSPLAY WORLD 





Bs eee . a 
HE MOST WONDERF 
j ) aS 


TWINKLING STA 


LAMP FLASHES ON AND OFF INDEPENDENTLY) 


EACH 


No. T. $.—_Tw inkling star lights sets, wired in parallel with 
tiniest, clear miniature bulbs installed and complete with 
Aansformer. Each lamplightsand flasheson and off independ- 
ently, achieving exquisite pattern of lights in motion with 
a soft, gentle and pleasing flashing star effect. Each 20 light 
set has 50 feet of wire, available green OF W hite wire. No 
searching for burnt-out bulbs since each lamp lights inde- 
pendently. Others stay lit and blink on if one should burn 
out or loosen up. AC only. 


No. T.S. 20 light set 
No. T.S. 40 light set 
No. T.S. 60 light set 


- light blue © pink « chartreuse © 
me ° dark blue « yellow ¢ dark cnet 
4 © turquoise « 100% fire proof 
, 2-\b. White 
Boxes $ 2.50 
| 10-lb. 
yBoxes 


Colors 
$ 3.75 


$11.50 $16.75 


f 


Puffy SPUN PANELS 


20 inches wi 
ide and 8 fe i 
et long. Two i 
, inch thick 


panels. White i 
— te and same choice of col 
air listed above. ies. 


$4.00 per panel 
$4.35 per panel 


UL_CHRISTM 


No. N.T. §.—Just 


STAR LIGHT SETS | 


No. s L.—Each lamp lights indepen 
No searching for burnt-om 


lit. Operates 
former. Complete 
ently. 
lamps. Others stay lit if one should 

transformefy 


and about 


lamps 
solid green wire. 


$3.95 | 


clear miniature 
wire, available “ hite or green wire. 


AC only. 


20-light 
set 


No. S.L. 20-light set 
No. S.L. 40-tght set 
No. S.L. 60-light set 


SEarewenure 
Soltes 
glass. 
White 


heen silkiest non-irritating 
00% fire proof. 
or colors 


: spun 
10 inches wide. 
same price. ry 


M 


10-yd. packages... $ 3.75 
O-yd. packages... $17.50 





Big 71 


2 inch glitter 
ing 
plastic crystal snow flakes of 


Pierced fo i A ce ie c 
ced for Ling J 
I Car in 


for th a « Sic s s show t 
third dimensi al effect 
desired 


2. 
$ ne dozen ; $25.00 gross 
rite for prices on smaller or 
larger snow flakes. 


‘ 


odern O 


2 a 


NM 
play Equipm 





NUE TSBURGH 22 PA 
22. PA 


rect to your current. 
bulbs go out the rest remait 
without 


ine 


It has been several years since the following incident happened, 
but at DISPLAY WORLD we still recall it with a pleasant little glows: 


The story revolves around a man named Matt Markusich, a display- 
man who came to America from Europe many years ago and eventually set- 
tled in San Antonio, heading the display department for one of the 
stores there. But in moving to America he lost all track of his sister 
in the Old Country. A quarter of a century went by; World War II came 
along and many American displaymen were called for service and scat- 
tered around the globe. A lot of them continued to have DISPLAY WORLD 
sent to them-and one of these displaymen stationed in Australia hap- 
pened to have become acquainted with a lady named Markusich who lived in 
one of the cities of that country. In going through DISPLAY WORLD he 
came across the photograph of one of Matt Markusich's displays, was 
struck by the coincidence of names, and mentioned it to his friend. 

The happy result you have already guessed: Early one morning Matt 
Markusich in San Antonio was awakened by a phone call from his 

sister in Australia, and the brother and sister were reunited = at 
least by phone -after 25 years during which neither knew of the other's 
whereabouts....It is an incident of this kind that drives home to any- 
one in the publishing field that his work is not just another business 
venture, but one made up of personal relationships between the magazine 
and its readers. Perhaps this is the basic reason that publishing a 
professional magazine such as DISPLAY WORLD is such a satisfying ex- 
perience. Not all the personal incidents that take place are as 
dramatic as that told above, but they do mount up over the years.... 


The writer spoke on display not long ago before an advertising 
club and in the questions-and-answers period that followed the inevita- 
ble question was asked: "Should price tickets be used for merchandise 
in window displays?" The answer was "Yes, except possibly in some of 
the ultra-ultra specialty shops whose clients don't have to worry 
whether some object costs $10 or $1,000 - and even some of them use price 
tickets on occasion." To the writer's way of thinking, a window 
display does not do its full job unless it gives prices as well as 
honeyed phrases why the merchandise is so desirable. A display should 
impart information, and the price in many cases is very important in- 
formation. Too, the average shopper -man or woman - dreads being placed 
in an embarrassing position and will pass on to some other store rather 
than ask the price of a displayed article and be humiliated by not 
being able to afford it. A survey made among shoppers on this question 
of price tickets showed that around 75 per cent felt they were not only 
desirable, but necessary. Many were severe in their criticism of 
stores which omitted prices in their displays.... 


We mentioned in an earlier column what a nice tribute it is to 
display when the Los Angeles Public Library ordered a copy of Frank 
Bernard's new book "Dynamic Display" and followed the sample order with 
another for 15 additional copies. Apparently this interest isn't con- 
fined to this country, for in the mail the other day was an order for 
four copies of the book to be sent (Continued on page 84) 








The new series of Studio Fashioned 
Beau monde manikins are styled to meet 
every forecast fashion requirement... 
select your group now...be fashion right. 


studio fashioned manikins 
Created by the Korrect-way Division of 
American Fixture & Mfg. Co. ° St. Louis 3, Mo. 














Display Is The Essence 
Of Good Merchandising 


By ALVIN M. MENDLE, President 
American Fixture & Mfg. Company, St. Louis 


Good fixturing, dramatic settings, good signing, application 
of the self-service principle, related item presentation — all 
are necessary if display is to do its full job in selling. 


" HE store of tomorrow” was a greatly 
UD advertive thing of beauty during the 
years of World War II \ new con 
ception of store design, lay-out, and met 
chandising was to be thrust upon the Ameri 
can buying public. This “New Store,” 0 
which there were many versions, was to 
be the cure-all for all the merchandising 
ulments which retail selling had developed 
throughout the history of our economy. Some 
attempts actually to build this store were 
made Many mistakes were made Phe 
mistakes were not necessarily wrong. in 
themselves but resulted from the fact that 
such ans were incomplete in their scope 
rhis is not a criticism of store planners 
and store designers; many of the errors were 
result of the reluctance upon the part 
the merchants to incorporate many dras 
changes in their operations. It is only 
natural for anyone to resist change 
lo illustrate the development of stores 
within our lifetime we need only review 
the trend of the last generation or so. The 
stores of our grandfather were dull, dark, 
and uninteresting places by our modern 
standards. Some merchandise was stacked 
on tables but the majority of the inventory 
was carried in boxes or other types of con 
tainer and hidden from the view of the 
prospective buyer. In those days the sales 
man from the wholesale house called on 
Mr. Retailer from two to four times a year 
Fashion was not a major factor; only 
limited trends in the merchandise itself was 
noticeable 
When fashion began to play a= major 
role in department store retailing the met 
chant soon discovered that he had to trans 
mit the idea of the new fashion to his 
prospective customer This meant that he 
had to display his wares so that the buyer 
could form an opinion about the various 
articles shown. This led to window dis 
plays of the simplest form and _= interior 
displays that were even one step behind the 
quality of the windows. Gradually the store 
fixtures and equipment manutacturers, sens 
ing the need for integrating displays, de 
l 


veloped products that would show the mer 


‘ 
handise approximately in use in one form 


or another \s fixtures developed from unit 
| 
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only check th self-service selling technique for department 


partments, display itself became a true art volume of business per square foot of floor stores will cut costs as well as give the 


pieces to planned sets and to planned d purchaser We neec 


where technique, ingenuity, and _ positive area maintained by the limited price customer better service The problem of 

¢ wir 4 ] } } 

abilities were required riety store to realize that their approach re-fixturing for self-service department 
In the window displays, shoe forms, to merchandising is successful One « stores is not complicated It need not 

hosiery forms, dress forms, and costume the greatest reasons for the success of th ve expensive if trained technicians are 


forms were used extensively, with the type of selling stemmed from the realiza consulted om a= fixture manufacturing 
mannequin being the finest way to display tion of stores themselves that the average company qualified in art of merchan 
a garment In the interior of the store American customer can be sold his wants | F ll as manutacturing In many 
the merchandise was taken from boxes and; as his absolute needs This can istances present equipment can be revised 
placed in glass-walled show cases so that only accomplished by good salesman id supplemented Proper signs and a 
the customer could see the goods available ship and proper display once the customer different type of message can be satisfac 
\ few interior fixtures were used on top is in or near the store We need only refer torily developed 


of counters and ledges, but still away from to National Association of Display Indus available 


with standard equipment 


the intimate inspection of Mr. and Mrs tries’ “Report Number One” about impulse Phis hrines ws to the “Store of Tomoasrow' 
\merica. é to confirm this statement which we believed a few vears back would 

Phis method of merchandising and selling Another type of merchandising which has be here as of this moment \ great number 
in department stores and specialty shops ¢ gme into great favor recently is that of of tl w Stores” have not accom»lished 
continued until a new group of stores started We are all farhitiae with the = sarees hecause they dal not fa doit 
an expansion program so that today they f super-markets of today and ] ood mere "OR eek Conkuse seat 
are a major factor in retail merchandising h . realize that this type of merchan : banaue Foc Guay wen built on an 


Originally 1eS s “Ss » He: 1e 1 tod 1 1 
rl inal) these store were called _— dise includes perishables of many types we t vein and did not give consideration 
gh “ae 


stores,” but today are more properly though 


t ‘ 
sate f selling can ( t hat merchandise had to be dis 
or as imited price variety stores \ extended greatly into other categories d properly and even sold. In man 
tremendous step in merchandising was ac ‘ goods There i no question that tl nued } 6] 
! i s 1 1 stio ‘ finticd ) 1e 70 
/ 





complished when all the merchandise in the 
store was put directly under the keen 
serutin he customer. Instead of show 


ing one oO h item, 


Was 


BETTER...BY A LONG SHOT ! 


—The men's shoe display is by Harry Lewis GY Miggins Lg EQUIPMENT 


Neiman-Marcus Company, Dallas . . . The Boke, , 
housewares pees at S. Kann Sons Com- ieee : iis ee _ greatest name ™ sporting geeds 
pany's branch store in Clarington, near Wash- 

ington, uses the self-service principle; the self- 

service desk is at the center rear of the 

photograph . . . Complete exposure of stock 

is followed by Albert Moonens, Au Bon 

Marche, Brussels, Belgium . . . The back-to- 

college setting is from McCreery’s, where 

Walter Hazeltine is display director . . . Guy 

Malloy directs display for Neiman-Marcus, 

where the Japanese umbrellas and lighted 

lanterns gave charm to ledge displays 

Displays set up by the home office of Sears 

Roebuck & Co., Chicago, give a wealth of 

information through carefully done signs; 

Finley Williams is national display director— 
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This modest beginning established — the 


basic display policy for marketing all Play 


tex products. Reduced to simplest terms 


the procedure is 


lo make all packaging a potent selling 


lo create attractive displays that are 


actually self-service merchandisers 
Display directors in stores have been the 
pioneering 


most enthusiastic allies of the 


efforts of this company 


Displaymen have welcomed and helped to 
prominent space for 


The girdle in a= slim, patented tube, 
grouped in a decorative “Fountain of Youth” 
dispenser, holding 48 girdles in a_ range 
ot sizes 
The first 


The baby 


pillow to be boxed. 


other 


foam latex 


pants and baby needs i 


beautiful gift packages 


The eye-catching barber which 


poles, 


sprouted up all over stores 
“Home Hair Cutter.” 


Playtex 


have recently 
dispensing the 
selling 


The self-service aspect of 


aytex’s Display Theories 





final detail of a consistent and 
powertul campaign utilizing every media of 


appeal Phe 


is just the 


visual public is pre-condi 


tioned by constant, large-scale advertising 


in mass circulation magazines Local 


advertising by stores follows, 
then interior displays 


Serv” 


newspape 
then window displays, 
built “Self 


the company calls 


merchandisers, as 
Each 


theme and 


around 
them medium 


repeats the readily-recognized 


well-known brand 

Stores all found 
that a program in 
creases their Playtex girdle volume 100 per 


name 


over the country have 


year-round promotion 
Continuous interior displays 
important part in these 
To augment this phase of the cam 


cent or more 


play an building 
sales 
series 


inaugurate a regular 


advertisements to 


paign, stores 
ot local 
cide with the national advertising; schedule 


frequent window displays to pull in traffic; 


newspaper coin- 


place referral displays in ready-to-wear 


departments 


The girdle in the slim tube is a familiar 


sight nowadays to anyone who glances 


through magazines or newspapers, who 


store windows, or walks through 


looks in 
whether 
The 


metallic 


any department or specialty store, 


crossroads town 


it be in a big city or 
itself is attractive with its 
tones. Printed on 
which offer 


Playtex ad- 


tub< 
paper in color 


the tube are 


various 
photographs 
with the farflung 
potent 


easy 
identification 
vertising, sales messages telling the 
shopper how much the girdle will do for her 
even important, waist and hip 


and more 


—Top of page, the new "Self Serv’ merchan- 
diser for baby needs, responsible for sales 
increases up to 400 per cent, is a complete 
store-within-a-store Center, Abraham & 
Straus, Brooklyn, uses counter ‘Self Servs’ 
near blow-ups of important magazine pub- 
licity for Playtex baby needs . . . Left, Bloom- 
ingdale's, New York City, used Playtex's barber 
pole displayers in this display to launch the 
Playtex "Home Hair Cutter— 
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measurements which tell her which size is 
right for her 
The “Self Serv” 


an established 


girdle merchandisers are 


institution in corset and no- 
tions departments. In a_ few 
woman can walk up to a 
tube holding the 
it. This 
has long 


moments a 
counter, select a 
right size girdle, and buy 


easy method of selling girdles 
experimental 
“Play- 


girdle 


since passed the 


stage. It is a 
tex” is said to be the 
in the world 

Equally dramatic is the story of the sales 
stimulus the Playtex display 


proven success, since 


largest-selling 


and other mer 


chandising aids have brought to infants’ 
wear departments 
spokesman, 
Woman's Good House 
keeping, and True that Playtex 
baby pants outsell all other brands by fat 
Much of this fact 
that for several years 
of the 


been 


\ccording to a company 


independent surveys made by 


Home Companion, 
Story show 
success is due to the 


AN 


International Latex Corporation, has 


Spanel, founder 


waging a One-man campaign to get 


Playtex has 
Serv” 


For several years been pro 


viding the “Self merchandising units 


to intants’ departments, making it possible 


quickly 


counter 


for mothers to wait on themselves 


and satisfactorily These small 


units and larger floor stands have speeded 


up and increased sales, cut down stockroom 


labor and other selling costs The newest 


“Self baby departments is, in 
Back to back, two 
trath« 


prohts on a 


Serv” for 
effect, a miniature store 
good 


of these merchandisers in a 


area are a source of rich 
basis On 
neat stacks 
products, the 
pants, the 


S1zZes 


repeat, month in, month out 


open shelves, right at hand, are 
of the 
“Dryper,” 
bib, 


colors are 


many Playtex baby 


styles of baby 


toiletries 


many 


sheets, and baby and 


shown \s a sales 
clothesline 


san ples of the 


clearly 


clincher, a miniature displays 


at eve-level products 
\t present 
department 


stalled these 


more than 70 per « 


stores in the country 
“Self S and 


paying « all 


infants’ wear 


the company’s efforts are 


Pay Off In Soaring Sales 


store owners to treating the infants’ 


department as a step-child 


stop 


Again and again he has stressed the im 
portance of cultivating the 
young mothers by giving them good service 


in the infants’ department. He has pointed 


friendship of 


out that a strong bid for baby business is 


the strongest claim on family patronage and 
customers. He has demonstrated by 


tests that retailers who display 


new 
innumerable 
and promote the 
brand of 
into 


advertised 
funnel that 


widely 
literally 


most 
infants’ 
their 


weal 


power own stores 


—Top, Meier & Frank, Portland, used this 
attractive display for girdles Center, 
the “Rest-Tester"’ was the theme for a win- 
dow display at The Hecht Company, Wash- 
ington, with immediate traffic response . 
Right, in the upstairs corset salon at D. H. 
Holmes Company, New Orleans, Playtex gir- 
dle dispensers are placed only a few feet 
apart the full length of the department— 
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Sales in the first quarter of 
ahead more than 47 per cent 


“Seli 


concerned 


this year were 


The number of Servs” in each store 


continues to increase enormously because 


they pay excellent dividends for every inch 


they occupy 
Of all the 


devised by 


within-a-store imnova 


store 
company, the barber 
Hair Cutter” 


most et 


this 
dispenser for the 


trons 
“Home 


considered one of the 


pole 
is generally 
stoppers The flashing lights, 


fective traft 


the red and white stripes, the face at the 


top with the old-fashioned fooping mustache 
arresting This 
holding 18 


a clear 


are gay and amusing and 


prodigy, of the display family 


hair cutters, each packaged in view 


travel case, 1s credited with many impulse 


sales 


iny of the country’s outstanding 


where policy forbids displaying 


[Continued on page 83] 

















Blue . a clear, pretty color in velour.” 
Fake aquamarines, which picked up the 
shade of the hats, were scattered over the 


off-white floor 
e a Nn a tta Nn he lighting was the keynote in a series 
of windows at R. H. Macy & Co., when 


veachwear was strikingly presented by Dis 

- p] Director 1 R. Fo The walls 
nd floor wer ] lhe three manne 

l S Dp ay cene ‘, spacet er vosed on round, 
) platforms ctly over each manne- 

‘ large, mt oom 


the center 


By VIRGINIA ROEHL eth ar valtgghorsetes se 
Virginia Roehl Studio, New York City nt i s di 1 


set at an angle 1d 
juares inset with tl —Upper left, by Gene Moore, Bonwit Teller 
| Upper right, by John R. Foley, R. H. 


d r ad Macy & Co. . . . Lower left, by Edward von 

ein ties any an S ae Re a sce , Castleberg, Bloomingdale's . . . Lower right, 
= : : : eaelbly ; ; by Louis Villelao, B. Altman's . . . (All photo- 

ss ; ssi Beers P - graphs by courtesy of Virginia Roehl Studio, 
New York City)— 


ack 
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—Right, by Walter Hazeltine, McCreery's 

Left center, by Edgar Tallman, Lord & 
Taylor . . . Center, right, by Gene Moore... 
Below, by Henry Callahan, Lord & Taylor— 


h unit was 1 a different pastel 
shade 
At the base « ach mannequin was placed 
a small card with the headline, “Our 
Summer Success” < then listing the 
articles which made up the costume and 
including the price of each item 
delightful fantasy of nursery rhymes 
mood tor a bank of infant's wear 
at Bloomingdal when instead 
conventional 4 and blue for 
Stork Yell "y I featured 
onkey, old and gray 
ind gently bray 


your 


its 


p he left sug 


lapboard n, joined by 


fence d white; 
the extreme right appeared a haystack 
painted in vellow and green all units 
held together by in over-hanging arch 
painted wi vel flowers on ol green 
On the haystack was lettered the verse 
From the alance nursery toys were 
suspended by yellow satin ribbons and all 
of the little garments were shown on padded 
yellow satin hangers. Pastel almond can 
lies, liberally scattered on the black floor, 


gave added color 


Panels of wallboard, rich dark brown in 
color, with a high zed finish and laced 
together with a double strand of white 
clothesline formed the background in a 
bank of windows at BK. Altman’s when the 
fashion copy read, “New Faces of Fashion 

5 M. & W. Thomas Cottons 


| 


hadowed colorings and textures o 


tweed treated as im 1 as tweed 


Cool summer fashion with ¢ ar <i over 
tor al seasons ot 
Pwe 
made turther decoration in 
I foreground to the right Display 
nit composed 
ollow wooden cu 


nd ed 
triangl } hi ) red in the 
background panels \ balanced 
opposite side | 
ar column 
pose a manneqt ‘ and on 
seemed dow t timely 1 } wilt 
ing days ot \ I pectators 
themselves t 1 y wu e down 
However 1 th reery win 
he surprise 
position appl t 1 and price 
‘You won't believe vour eves 


[Continued on pag 
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—Top, merchandise displayed over large re- 
productions of UN seal on shelves. Copy 
story told at the bottom with flags of all 


nations and repeat of seal— 


—Center, UN seal made in relief as the 

hub to various level plateaus displaying 

merchandise from member nations; each pla- 
teau labeled with flag and ticket— 


—At bottom of page, scale model of UN 
building with cut-out mask showing a montage 
of faces representing people of all nations 


(institutional )— 
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United 


Nations 
Day 


HAT is United Nations Day? 

\X/ October 24th is the birthday of the 
United Nations, the day that the 

UN Charter came into force. Each year 


since 1948, when the National Citizens Com- 
mittee for United Nations Day was organ- 


a nn ll 


ized, observances large and small have 
taken place throughout the country. Last 
vear more than 4,000 cities and towns par 
ticipated and hundreds of stores cooperated 
with special UN Day displays. Many com- 
munities last year sponsored local display 
contests with special awards for the most 
imaginative and colorful windows in  ob- 
servance of the event 

This year under the sponsorship of the 
National Citizens Committee for United 
Nations Day, which has a_ representative 
35 million, com- 
munity programs are planned which will 
provide an unusual opportunity to tie in 
with advertising and commercial displays. 


membership of more than 


The goal of this year’s celebration is 
thousands of UN birthday parties in every 
home, neighborhood, club, school, church, 
\rmy camp and institution as a popular 
means of interesting more citizens in the 
work of the United Nations. These UN 
Day parties can feature not only UN foods, 
but UN music, UN dancing, costumes, and 
products we import from other countries 
In cooperation with The Advertising Coun 


Sketches By 
LESTER MELNICOVE 


Display Director 
The Hecht Company, Washington 
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cil, Inc., three large scale UN birthday par 
ties are being planned to take place in New 
York City, Washington, and Los Angeles 
with national dignitaries and_ theatrical 
stars participating. These functions, with 
the national publicity which will emanate 
from them, will provide’ the spark for 
thousands of other UN birthday parties 
throughout the country. It is expected that 
a local UN Day Committee will be organ 
ized in every major town and city Phe 
mayors of every city of 2,500 population or 
more have been asked to spearhead ob 
servances by appointing local committees 
The Hecht Company, Washington, D. C 
which has done an outstanding job each 
year in cooperating with the UN Day 
observance, has furnished sketches of some 
ideas that can be developed by stores, large 
and small. These suggest just a few ways 
to tie in with a large national movement 
“Have a UN Birthday Party on October 
24” or “Send a UN Day Greeting or Gift 
to someone in another UN country” could 
be the themes with a background of the 
IN colors of blue and white, for example 
If the theme is “Have a UN Birthday 
Party,” a display could feature any or all 
of the following 


1. Linens, gl 


issWware, 
room turniture et 

2. Food displays of delicacies which could 
be included in special UN menus; 

3. Tea. sets, « indelabra, trays 


table 


ing 

taneous] 

tion as Ww 
\ighanistat 

clothing, 

Brazil—Coffe¢ 
Burma—Rubber used 
Canada—Furs 

newsprint used 


used in furniture 


China—Raw silk used in dresses, lingerie, 


etc 
Colombia—Platinum used in jewelry; un 


[Continued on page 52] 
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CUSCED MALTONS DEG» - 


—Left, scale model of UN building with New 
York City skyline as background, masked down 
with photo-montage representing member na- 


tions. (Institutional) — 


—Rotating “doughnut” platform surrounding 

full-round globe displays merchandise from 

various countries, accented against deep blue 
background (brilliant colors) — 


—Mullion type open masking with shelf units 
to hold merchandise from various countries— 
photographs to set the theme of each country. 
UN building model with seal appliqued over 


face— 








on: 
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T this changing season of the vear Los 
Angeles display presents a_ rather 
Dr. Jekyll and Mr. Hyde effect. On 
one hand display windows are loaded with 
summery cotton, play clothes, swim suits, 
everything for hot weather In the store 
next door, smart displays may concentrate 
on fall clothing. This is in part due to the 
changeable weather, as it no sooner got 
really hot in Los Angeles then it was time 
for the new fall showings. For some years 
it has been the custom in Southern Cali 
fornia tor many tall fashion shows to be 
held immediately following the fourth of 
July 
Right at the present, displaymen leap 
nimbly from a display concentrating on 
extreme summer wear, with all the para 
phernalia of beach and resort, to more 
sedate fall displays Then the weather will 
warm up again, and back come the cottons 


to the display windows. This material still 


Fall And Summer Get Equal Attention 


leads the field of summer wear here, with 
denim a close second Guilt splashed cotton 
is still extremely popular. In colors, a_ re 
cent burst of summer black has been seen 
in a great number of stores 
clothes, still extensively shown, bor 
row excitement from the costumes of far- 
away lands from every quarter ot the globe 
One sees the influence of Tahiti and other 
South Sea islands in exotic prints, sarong 
drapes, and shell bead accents. There is a 
touch of the costumes of our own American 
Indians in squaw skirts, braves’ jackets, and 
such reminders of the redskin garb = as 
trouser legs which lace up the sides. One 
recognizes the Spanish influence in tapered 
trousers, atd India in gauzy saris And 
then of course Hawati gets its day in the 
sun by displays of colorful island prints, 
many of them seen in men’s shirts 
Los Angeles is still a town of “looks.” 
Current displays accent the romantic look 
and the navy look, although spring is well 
past. Then there is the diamond look, which 
seems to consist mostly of mannequins 
adorned with brilliants and sequins, car 
ried out in costume jewelry Brilliants 
are even sewed on cloth summer shoes 
And speaking of shoes, some late models, 
with matching handbags of linen-like ma 
the tops I flow 


1 ; 
toot 


embroidered or 


The most unusual look seen ts tl 
duster look, which appears just as it 

This outfit consists of a loose, floppy 
extremely flaring, with huge pockets 
quently, the mannequin we; 
carry out the idea 

Out in the Miracle Mile, Jim Stewart, 


—Upper left, by Jim Stewart, The May Com- 

pany-Wilshire . . . Upper right, by Charles 

M. Art, The Broadway-Hollywood . . . Center, 

by William Meissner, Ohrbach's . . . Left, 

by Stanley E. Thompson, The May Company- 
Downtown— 
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—Upper right and center, by Stanley E. 
Thompson . . . Below, by E. J. Nardini, The 
Broadway-Crenshaw— 


display director of The May Company 
Wilshire, had four distinctive windows in a 
fashion bank with the theme “Chalk White 
and a Flash of Gold.” All of these windows 
stressed a color scheme of pale gold and 
white. In the one shown in the photograph 
the carpet was a gray tuit with a big pile 
The sides and back walls too were gray, as 
was the color of the walls and floor covet 
ing of the other three windows. Suspended 
by fine cords in the center of the display 
was a white wire sunburst, with dazzling 


vellow cardboard in the center of this prop 


rhe one mannequin wore a yellow quilted 
} 
1 


gown, small vellow hat, and a heavy gol 
necklace and faced < wire table, 
white in color, which held veral vellow 
accessories, such as a handh:z and stole 


In Hollywood we find 
display promoting Florsh 
was the creation of Charl M. Art 
new display manager of Broadway 
Hollywood, succeeding M. D. Luick, wi 
is now the assistant superintendent of the 
same store Art was previously the display 
manager of the Broadway-Westchester 

Two windows were used for the shoes, one 
for men and one for women The photo 
graph shown here deals with women’s foot 
wear, but the men’s window was identical, 
substituting only a shirt instead of a femi 
nine lacy blouse Phe large word 
“Florsheim” was done in cut-out wallboard, 
using a color scheme 6f black and_ beige 
\ key-note color of beige was used also 
for the floors and walls of the two windows 
Shoes were placed on the beige column and 
on the floor near the cream blouse, as were 
a few feminine items, such as gloves, beads 
and handbag. The sign read, “For Her 
The Most Talked-About, Walked-About 
Shoe In America! 

Back in the Wilshire district, an inter 
esting series of windows was presented by 
William F. Meissner, display director ot 
Ohrbach’'s These four main Wilshire 
boulevard windows were devoted to the 
promotion of wearable, white pique. In the 
one shown here, simulated louvred screens 
flanked each side of the window and were 
separated by a green planter box filled witl 


semi-tropical foliage Large poles, painted 


white, stretched across the background, giv 
ing a light, airy appearance to the presenta 
tion. Blue light wells bathed the background 
in a soft, pastel blue, while amber = side 
lighting accented the feeling of California’s 
sunshine The back wall was ay, and 
the floor of moss green carpeting gave a 
cool touch to the scene 

In downtown Los Angeles, Stanley E 
Thompson, display director of The May 
Company, used highly original displays deal 
ing with foundation garments. This pat 

[Continued on page 48) 
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by deetite ehving 


Display Designer and Consultant 
New York 


Arrangement: One definite unit is noted in this 
display and it is combined with several other 


elements in a smart arrangement. 


Properties: ‘Spotlight for Fall'’ might be the cap 
tion for this display. The smart fall costumed 
figure is spotlighted from all angles. No other 
merchandise is shown, except perhaps a group of 

ies, thus giving importance to the figure. 


Copy card flanked against center spotlight. 


Arrangement: 


Properties: 





PLAY WORLD 





COMING UP 


Arrangement: |n this me fall hat display two 


units are noted, merchandise and property. 


Properties: A forest is suggested by a group of 
ing ¢ ir trunks and a few leafles 

re shown in the soft 

teature should be 


card shown on the 


Properties: 


2ver 


Arrangement: |} 


Properties: An autumna 
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Chicago Displays Keyed To 


Conventions And Summer 


By SHIRLEY WARE 


oot rward in competing 
he Republican and Demo 
ns top tor thre 
stores 
were tome or the 

supplied 
at Marshall Field & Co 
convention touch a 100-foot 
hung in the i 
1 blue 


entire 


flag hun 


State street well, 
blossoms in flower 


State 


leome to. all \ 


in 
street facade 
legate 
Gift Court, fashio shows 
and a 
Message tour 


few highlights that 


history-making weeks, 


aving and 


mventional 


48 Ameri 


led an in 


me gates from whom 


licited patronage rough — the 


speciall wrapped ¢ t packages 


which figurine of an elephant 
Placards in all 


political 


included a 


or a donkey, as desired 


windows advised “Be in on the 
pow send a gift from the conven 
tion city.” 

“He 
has time 
directed to the 
G. C. Bowen, 
Lytton & Co 


greeted with a State 


wow 


still 
Was 


may be a busy delegate but he 


for the Girl in Bronzine Green” 
conventioneers by 
Henry ( 


were 


eve ot 
display manager, 
Republican delegates 
street bank of windows 
display kept in its 
\ star-studded platform of flag blue 
metal 


in which Was simplest 


form 
high merchandiser of 


and a ceiling 


tubing pi red were set against a white 
that 


gave up their 


oy elephants cavorted 


windows seats to 


capricious little donkeys as the Democrats 


and the fashion colo 
‘Topaz Mink.” 


But display must go on 


began arriving was 


changed to 
and after the 
caused by the mo 


back 


fall promotions 


It routine 


isions settled into late 


effective displays are 


modern theme at a cost 


not prohibitive for smaller stores 


“wheel” display by Reed Schlademan, 


display manager of The Fair, is from a ser 


of four constructed at nominal expense, 


t the feeling of the promoted merchandise 


well reflected by the props that the 


Is sO 


I integrated part of the display 
black 


high 


COME an 


Bamboo hoops in and white against 


backgrounds of colors were arranged 


design 


install a 


shadows in the 
light 
airiness in the 


include 


so as to 


The props enough to 


were 


feeling of windows for the 


mannequins shown in each display 


three 
Both color 
] 


forward in. the 


and an airy feeling were brought 


windows by two 
tables of 


colognes 


groupings 


on black wrought iron fruit and 


greenery and and white 


summer 


jewelry Copy designated the prints as 
your 


“Lightning wil for summer tan, 


ine black 


—Both displays at the top of this page are 
by Reed Schlademan, The Fair Store . . . At 
the left, by John Moss, Marshall Field & Co.— 
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ling strung from ceil natural bamboo poles to support a manne 


white ; | ore ( 
ing to floor in a pointed pattern that re quin lolling in a hammock under the sum 


eated the form of the uprights back of the mer sun. In the foreground black and white 

Another series by Schlademan promoting — ! , : sgibiind ae on ? : 
curtain where the promoted merchandise ladders were employed as merchandisers 
. was displayed Accessories in a group o and in the background two black and whi 


this technique through the use of an ex ; , ei : ; ' , 
> tour windows were dramatized around the yarasols gave final touch to the 
tremely heavy background. Farm animals : i , ‘ ; 


summer cottons for all occasions reversed 


theme “The point at hand is tabric and lor st 
si” “The point ahead is millinery >’ : \ mood Field's entertains 


‘The point at the finger tip ts imported Visitors in t n aisle by amusing 


and landscape scenes in stark multi-colors ; 
Dav 


cut from composition board turnishing the 


backdrop were kept flat and simplified in . pag angi ny 
form because of their intense color value pire and ae ate — oer fe peel actonin aed ase iligesiaa ae 
The copy read, “Strike a match he big tas striped — show and Beste stocking picting happenings 1m the store during 
sates a NieeEOee Thee: tovels- of alana! The accent color in the illustration was a first 100 years. For example, there was 
Sa ateietuaegay tl knwabiias wiihe wm. cinke Wiain: muted coral supplied by flat circular plates tale about a gentleman shoe shopper. In 
quin as the point of interest, brought out on a white ground in contrast to the angled =the old days men’s und women's shoes were 
' sportswear must be glamorous lines that provided the pointed theme. Copy all in one section and this particular gentle 

Was written on a long plank which picked man when seated beside a young lady be 
up accent color and the salient feature 
of design. This: cctting te one of Fickfs 


attention 

trom IeHCcE at Mars! 
in which John Moss, director 
, , , windows that extended a welcom 
of design, used a two-« r scheme relieved . ; : 
by wi and a desigi vention visitors by way of enlarged bi 
”y Y F desig 

authenti reproductions 


cluded the wording 


had fabric bags seen through ; urtain o states 
. ‘Adaptable accents” was 

—Upper left, by John Moss .. . Upper right, 
by Reed Schlademan . . . Lower left, by Jim 
Murray, Maurice L. Rothschild's . . . Lower © 
right, by Clement Bradley, Carson Pirie 't!) part 
Scott & Co.— ledicated lowa 


accessories promotior 
ressed the fashion feature 


1 
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Small Stores Arena) mar llod. 


ARGE department and chain stores 
now devote a co rable part of ther 
display budgets to interior displays at 
the important point-of-sale, or what is some 
times called “the last 3 feet” where the 
customer inspects, selects, and buys 
In a recent address before the annual 
convention of the Controllers Congress, Na 
tional Retail Dry Goods Association, Jack 
I. Straus of R. H. Macy & Co. said: “The 
American shopper likes and wants more en Frostex fol 
self-service in department stores This ie ga = a aus 
means that interior displays, especially de EXTRA SPARKLE 
shoppers 


signed to make it « or the shopper to 


Iw 
select and buy, are « important than ‘ 

ever.’ 

MODEL 639—XD illustrated here stands 
44” high, is 12” wide, 8” deep. Price to 
make a survey to determine where addi you — $18.60. 

tional effective interior spot displays can 

be installed. Window displays stop and Smaller size (Model 6310-XD) is 18” 
command tl of prospectiy r high, 12” wide, 8” deep. Ideal for smaller 
tores and shops where less display 
space is availab‘e. Price to you — only 
$7.95. 


The small and average size store should 


sidewalk 


Designs by lloyd 


; 2 a Write for catalog L852 for 
mople complete line of runners, 
} special seasonal and ali! 
es purpose display material 
f in 


children’s Western Designers and Makers of Distinctive 
Display Materials for Over 49 Years 
422b EAST GRAND, DES MOINES 9, IOWA 





Get Appeal and Action 
in Your _. ceHooLl 
K-T0-5¢ 
MSPLAYS f 


et 


Korrect-Way offers the lowest price 
complete high fashion line of chil- 
dren's fashion manikins on the 
market. Manikins have adjustable 
arms for easy trimming. Figures 
come with sturdy metal base and 
exclusive type leg fitting that will 
not injure snow suits, shorts, slacks, 
etc. Hand painted make up. Girls 
have gorgeous hair wigs. Boys have 
permanent molded hair. 





; Call or write us today for Back-to- = eae 
No. F4805—8 Yr. Girl School Children’s Manikin Brochure r. Boy 
$8250 illustrating complete line of babies, $5450 


vf the toddlers, and boy and girl manikins. _ F. 0.8. St. Louis, Mo. 
anging “Dungarees’’ sign. 


The wall section was complete with an 
over isture hatte and fuorescent liaht stip, fi OQ yO) SD) 2 bg Sd et 


the edge of which wood cut-out letters 


Pe AI is 541 MARKET STREET SAN FRANCISCO, CALIFORNIA 
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half a century the house of A 
Gold & Sons (“The House of Gold”) 


has accurately prognosticated Canadian 
e W O re re S S e S men's wear fashions. Acknowledged style 
leader in its field, the old Montreal store 
5 e was the first Canadian men’s shop to pro- 
mote the sport shirt, then the lounge suit, 
Fu Nn ct | O Nn a | D | S | a several score additional fashions and much 
ot what has been novel in a merchandising 
way 
This spring the “House of Gold” took its 
By MICHAEL M. GUTWILLIG biggc st plunge to date, loc ked the latch on 
its three-story St. Catherine street establish 
ment, opened anew in twice-the-size premises 
=Adeper tall, « daw ot te aueenes tee a dozen doors westward. When the curtain 
shoe department; columns are put to work 
as displayers . . . Free-form fixtures are used 
extensively throughout the store . . . (Photo- little in Canada to parallel it 
graphs by John L. Linder, Montreal) — Explained Reuben Gold: “We've tried to 


do everything just a shade different, but 


went up on the new store on the last day 


in April, most everyone agreed they'd seen 


with a reason behind it. We foresee some 
new trends in men’s wear merchandising 
and were preparing for them, 
principal thing Mr. Gold saw was a 
t toward freer use of color in 
men's wear and, subsequently, 
for enlarged floor space assigned 
sportsweat much of it on a 
service basis. With the increased 
he felt that men’s wear 
now rest at least 75 pet 
wort in the hands of the femal 
oppe 
With this in mind, the new assemblage 
ot dropped ceilings, free from fixtures, gas 
but warm shades in floors and walls, rest 
rooms, comtortable seating areas is de 
signed, as Mr. Gold puts it, “to make the 
woman teel at home.” 
Among the more arresting spectacles 1s 


‘r in which the Golds have cz 


talized on that age-old store problem 


1 


the massive, obstructing pillar. The col 
umns have been called into service, each to 
earn its own keep as a major selling unit 
with distinctive characteristics. Each suc 
cessive fixture on the columns, as viewed 
] front of the store, gains progres- 


height 


(Continued on page 68] 
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THE REYBURN MANUFACTURING CO.,INC. = Factontes: 
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ACCLAIMED BY LEADING DISPLAY MEN 


AND DISPLAY SUPPLIERS AT N A 2). | MARKET WEEK 


® Made of heavy cardboard covered with 
neutral wood grained finish. 


® Can be cut to any desired lengths. 


@ Made in three 36 inch sections. 


PACKED THREE 
COMPLETE PER 
CARTON. 


only 
oe a  —e 


There’s a Reyburn'’s Display Materials Supplier near you- 
Depend on him for Prompt, Helpful Service. 





PHILADELPHIA 32, PA. 


ROYERSFORD, PA. 














DISPLAY 


...on and off the record 





—Officers of the Detroit Dis- 
play Club; left to right, Ralph 
D. Johnson, treasurer; Donald 
D. Ferguson, vice-president; 
Robert E. Lee, president; 
Frank E. Whitelam, secretary, 
and Hugh A. Ferguson, vice- 
president— 





—In the usual order at this Evansville Display Club 
luncheon: Hugh Smith, Beard's; Bob Mattison, Evans- 
ville Dry Goods Company; Katharine Brohm and Betty 
Burke, Schears; Bob Seybold, Schultz's; President Bill 
Gymer, Bon Marche; Ray Conners, Lerner's: Bill Marra, 

—Meet Harold K. Mel- DeJong's; Norman Preston, The Shoe Box, and Otto 

nicove, director of mer- Harms— 

chandise presentation 

for The Hecht Com- 

pany, Washington; he 

was recently made an 

assistant vice-president 

of the store— 


—Sidney McCaslin, dis- 
play director for Kling 
Studio, Chicago, turns 
on a big smile during 
a recent meeting of the 
Chicago Display Club 
at the Kling head- 
quarters— 


—The display staff of the Bon Marche-Northgate 

Seattle. Back row, Betty Jane O'Malley and Clarence 

Nickolson, display manager. Front row, left, John 
Pinkerton and Malcolm Bruce— 


—In the center is Henry R. 
Rudolph, Consolidated Dis- 
play Sales, Philadelphia, who 
is responsible for all display 
for the Huntsberry shoe store 
chain. At the left is William 
Clouser, sales promotion man- 
ager, and at the right is 
Rhodes H. Huntsberry, presi- 
dent of the chain— 
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ew Vislas 
lor your imagination! 


Create Columns, Curves and Abstract 
Shapes of almost any size or radius 
with UPSON Easy-Curve Board 


Here is a light—and yet excep- 
tionally durable fibre board—that 
offers you almost unlimited opportunity 
for fresh and original designs! Here is 

a wonderfully flexible and adaptable material that 
fairly bends itself to your creative imagination! 


You’l find, what’s more, that Upson Easy-Curve 
Board has the same ‘“‘thirstless’” painting qualities 
that distinguishes Upson Strong-Bilt Panels: one coat 
of oil, tempra or lacquer covers beautifully! Better 
still, Upson Easy-Curve Board is more reasonable in 
cost than ordinary pre-formed shapes. Panels 4 ft. 
wide x 8 ft. high, approximately !s" thick. Other 
Upson Panels are available in °«”, approximately *s” 
and '4” thicknesses. The coupon below will bring you 
more detailed information. 





ie 


UPSON THE UPSON COMPANY 


€203 Upson Point, Lockport, New Yor! 


Send me detailed informationon Upson Easy-C urve Board. 


NAME OF FIRM 


EASY-CURVE street 
BOARD or 
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Flexibility 
In New 


Showroom 


—Shown here is the novel way the interior of 
the showroom is developed around the ceiling 
with a form of feed rail or grid ceiling for 
display panel flexibility. Spotlighting can be 
moved to any point where needed, with a 
constant control of foot candle output. _ Il- 
lumination in the spots can be varied from 
75 to 150 watts, and fixed overhead lamps 
can be increased from 150 to 500 watts— 


HI Gold il Plaza new Chicago 
showroom of Congoleum-Nairn, Inc 

m the Merchandise Mart smashes 
»wroom display traditions in the floor and 
vall covering industry t is believed to 
be the first sales exhibit area anywhere 
to use a grid-ceiling production line tech 
jue. Other “firsts” include many newly 


created illumination treatments unusual display panel flexibility. It is believed to be IMuminating engineers of General Electrie 
dager as porn aa visual i first time usage for the purposes of sales and Westinghouse were consulted as light 
a Isplay Staging and flexibility so exposition by a manufacturer, and it is ing problems were encountered. In a series 
that it wi I inn = entirely felt that the treatment may be adapted by of tests it was determined that incandescent 
ss epi peices market distributors and retailers lighting does not change the colors of hard 


Ceiling grids are installed in a series of | surface floor goods, that wattage could. be 


each measuring 6 feet & inches. controlled and. that 


displa 
6.400 
best effects under all 
ick ' 1 : 

vable panels are constructed as all conditions are obtained from overhead gen 
annel screens measuring 5 by 7 mounted spot 


teet re illumin: 
fitted with special | 


grid connecting 
ts Jacks with ; 3} . thrust 
ind l ] 
universal] 


unit with 


vert 


poimt 
! 


nt control foot 
Hlumination in the spots 
150 watts, and 


be increased 
outside co th ain 150 to 500 


Watts 
Four permanent lig! 


ting equipment used hi 20-foot grid 


its are in each 20 


ainda a, augmented by from 
ecteay re, and sgh peasy dade to 12 spot These lighting sections can be 
didiuielt aan iat converted bs rc changed from spots to floods to take maxi- 
. Ways never previously employed mum advantage of th ers ] rical 
levy duct, method of tac tor: has advantages of flexibility equipment i 
Was put to a new and —_ shoot . ontorm with the display arrangement New display lights used are unusual in 
a form ol ed rai roegri Hing ot the movable screens and the grid ceilings 


[Continued on page 64] 
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MORE LIGHT 
AT LESS COST 


Reflector 


No. 10M 


PRICE 
$390 cach 


Display Lighting 
you Brighter— More 
g Ordinary Bulbs! 


se this lowekosf™rdinary bulb (—» 


: a of th s¢ e replacement! (= 


MiroflectorCutsCosts, Saves You Money 


Every time a reflector-type lamp burns out, you discard an expensive built-in reflector. With Miroflector you use low- 
cost household lamps, replaceable for 20 cents. Miroflector fits open, bullet and hi-hat sockets. To install, simply place 
an ordinary household lamp into the Miroflector and screw into socket. No special installation. Nothing to change or 
replace. 

Magnesium-impregnated Miroflector gives high-intensity white light in place of the yellowish light produced by R-40 
lamps and displays merchandise in brilliant, true-to-life colors and textures. Miroflector’s patented finish is guaranteed 
by the manufacturer to give high reflectance for five years of indoor or three years of outdoor use. Not only has Miro- 
flector been tested and approved by Electrical Testing Laboratories, but there are over 10,000 successful installations 
in all parts of the country. 


Now Take Advantage of our Free Trial Offer 


Confident that once you test Miroflectors in your own store, you will be completely sold on their many advantages, 
we offer you one dozen No. 10M Miroflectors in Silver, six 150 Watt Clear and six 150 Watt Frosted short neck lamps 
on a trial basis. For super spots, use Miroflectors with clear lamps: for super floods, use them with frosted lamps. 
Test the Miroflectors for 30 days. Use them in displays adjacent to ones using the R-40 reflector-type lamps. Compare 
the amount and the whiteness of the light. If you are still skeptical. take light meter readings of the individual 150 
Watt reflector-type lamp and the 150 Watt household lamp in the Miroflector at any given distance. Here is proof 
beyond question that Miroflectors produce twice the light on the merchandise that reflector-type lamps do. At the end 
of 30 days, if you are not completely satisfied, return the merchandise and your account will be completely credited. 
No. 10M Miroflectors. Silver. Each $3.00 
No. A-23 Short neck lamps. 150 Watt. Clear or frosted. Each 20¢ 
For Complete Information, Write for Broadside No. 27-D Today. 


GARRISON-WAGNER COMPANY 


2018 WASHINGTON AVENUE ST. LOUIS » MISSOURI 
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Let's Look 
At 


Interiors 


By MICHAEL SCOTT 
Retail Reporting Bureau 
New York City 


—Top, by Frank Sauter, R. H. Macy & Co., 
New York City... Center, by Edgar Tallman, 
Lord & Taylor, New York City . . . Below, by 
John Rosenberg, Abraham & Straus, Brooklyn 

All illustrations on the following page 
are from Martin's, Garden City, L. I.; 
Mann is display director . . . (All photo- 
graphs are by courtesy of Retail Reporting 

Bureau, New York City)— 


Lois 


all sales are 
He aid that these 

ount to almost three 
volume, no mean 

ot our 
ot our 
hadn't 
ut who 


with 


to impulse s ‘ rs on floors whicl 
a recent arti hadn't nd ( isit. In other words, 
department store te ] 


le ay create an impulse to 
Others savy ( Z 
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So set 


Various 


elevator, 
at 
metropolitan 


we commandeered an 
stopped 


the 


up our cameras, and 
floors in 
area to 


At Macy's, 


famous 


several stores in 
could 
the highlight 
the 
In the accompanying photograph you see 
the 


customer 


see what we see 

is the 
floor 
it, 


as 


ot course, 


Fashion Stage on fashion 
elevator d 


the 


framed by just 
the when 
Phe at tl 
in one swift glance tells the Macy message, 
The 
the 


a column 


open oors, 
it 


right 


sees doors open 


stage ve elevator, and 


points 


i.e., assortment and quality giant 


stage extends majestically toward real 


n several levels against 
dot the 
20 or 


and rises i 
Plenty 
their 


of ceiling 


spots 
at the 


pointing 


lights more mannequins 


stage. Gold chains suspended 


blocks 


vent customers trom mounting the low 


posed on the 


between low, simulated granite pre 


stage, 
but a passageway is provided in the center 
of the platform to the 
all the around 
Macy's interior 
play director 

At Lord & 
holds down 
inviting 
Set against 


need tor 
Frank 


dis 


eliminate 


walking way it 


Sauter is imaginative 
Tallman 
post, 


Taylor, where Edgar 
the 
lingerie 


wall 


display 
the 
mirrors 


interior an 


setup faces elevators. 


a of we see a 
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mannequin lounging comfortably, holding a 


large copy card in her hand. Overhead a 


case tramed with mirrored glass teatures 


attractive display of a bed jacket 
Abraham & Straus, « 


fect physical arrangement 


an 


course, hi 


rf is a per 


for elevator-tac 


all elevators open out on 


in tl 


ing displays since 
center 
sold 


elevator court. Islands 


ach 
floor. 


tabric 


an 1 


floor's items on 


OT ¢ feature 
that 
Phe 
artic 
d 


court 


and are attractively ¢« 


display photographe d to 


le shows two in finished 


white 


mannequins 
iron turniture 
At each 


up, n 


wrought 
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set 
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with 
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to end ot 


give a summery 


iade of lengths 


island a s¢ 
stretched 
the 
achieved 
These 


and o 


reen 1s 


of fabric with white roy 


between frames. Overhead a drape 


tect with additional lengths ot 


18 
material set designed under 
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play 
Our final 
interesting 
the 
bronze ¢ 


ups are 


sure h f John A. Rosenberg, dis 


director 
verger’s where 


at Baml 


centerpiece 


stop 1s 
customers 


] 
1) 


greets 


furniture floor (not illustrate¢ \ giant 
le, wings spread out 
black Further 
ot signs attached 


Poles,” with of 


proudly, is 
to the 
to two 
fabric 


ag 


set on a pedestal. 
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black 


a group 1s 
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have 
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facing 


the 
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severely 
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Garden 
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block), 
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The decor 
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ity 
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raham 


Ca~ 
oor 


enters the store 
a good impression, and first 1m- 


1eW 
ity 
ted 


community, 


& 


Franklin 


Mart 
Inatiy 
sing p 


ipact, 


designed 


Mann 


stores 


in’s 
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ro 
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1s 


modernistic, 
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peak in the biggest 


Brooklyn, launched 
America-on 
» lunch 


re-wide, week-long event dedicated to 


vacation ¢ 
l dramatized in 


fishing rods, 


. with travel-wise vids trom luggage te 
sits, fashion to windows, inter1o1 
lisplays, and four exciting “Travel Stages 
On hand every day throughout the store were official stew 
ardesses from all major airline companies to give helptul tips 
Seven travel 


bus, train, plane, 


windows 


I more enjovable 


to make trips by air 
passerb to 
with one window 


Via 


vacation-land 
devoted entirely t 


transported the 
car, ship and subway 
“United States.” 

a coordinated travel 
“miracle” 


the new luxury liner 
\ & S suggested 
transportation. The fibres appeared 
and orlon leading the travel fashion 
too, in colorful settings 
fabrics featured 


wardrobe suitable for 
each medium of 
importantly, with nylon 
parade Men's fashions 


Nylon, Dacron, denim and 
travel and active 


appeared, 
pure silk were the 
in the group of male sports ensembles dis 
modeled during the week 


played and 
display director 


Rosenberg is 


tor the store 
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| Oneatost Saleo Catthero'on the Marktt/ 
s” “Tops” for value, beauty & utility 


CRYSTAL CLEAR PLASTIC! 
FIT ANY STAND! 


NOTHING TO REPLACE OR 
WEAR OUT. 


INDISPENSABLE. 


MOST VERSATILE DISPLAY 
AIDS EVER OFFERED! 


“a 


yori 


Ww nl 
- 160 ADULTS ¢ 25 


Per 
eful so 


of all weet =140 TEENS each 
' , a WDDIES % ALL --- 
=120 L > ‘ BETTER 





Grac 

e 30 VT 
ver oo for the disploy 
@ $1.50 each: 


Less thon 6 @ 


\\* 
\ \ 
A 


yED ON 
INGLE STAND 


DISPLA 


sover extra ap 
to ©o 
in J ploy piece ever 
est o's 





=165 ADULTS 
= 45 TEENS 
=125 KIDDIES 


each. 
Less thon 6@ a“ 








MAIL YOUR ORDER NOW FOR IMMEDIATE DELIVERY 


FREE! Write for complete 1952 Catalog! . 
e @), P OT aaa eee 
0 ° ¥ 
Flatters ONY >? 


t t ° ow 
_— show = 
BELLEROSE, N. Y. veterio* : 
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Title Registered U. S. Patent Office 


Combined with 
MERCHANTS RECORD & SHOW WINDOW 
f Issued on the Fifteenth of Every Month by 
THE DISPLAY PUBLISHING COMPANY 


Cincinnati, Ohio 
——_—__ 
H. C. MENEFEE, President, 
NATHAN SILVERBLATT, Manager, 
R. C. KASH, Editor. 


OUR PLATFORM 

1. The Promotion of Display. 

2. More Display Cooperation by Manufac- 
turer and Merchant. 

3. Advancement of the Display Business. 

4. Practical Service to the Display Profession 
and Industry. 

5. Greater Appreciation of Display's Power in 
Merchandising. 

6. Absolute Independence 
Columns. 








of Our Editorial 


tw a a 
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An Adventure 
In Integrity 


ive often mentioned our membership 


\udit Bureau of Circulations. We've 
1 its symbol on our masthead and 
e of its audit of our circulation to 


ublication as a worthy advertising 
But we haven't paused to tell 
readers, why we belong to the ABC 





and how you benefit from our membership 


Let us go back for a to the year 
7914 in order to give , 
history of ABC It should then be 
$ee what ABC should mean to 


moment 
you a glimpse of 
easier to 
you 

1914 there was no generally ac 
Cepted means of 
Circul 


circulation 


Betore 
measuring a publication’s 
standards of 
honestly 


ation There were no 


values. If a publisher 


claimed a circulation of 15,000, he might 
find himself bucking a competitor's claim 
of 25,000, which by actual count might 
have been considerably lower Likewise, ad 
vertisers were placed in the predicament 


a specific publi 


who read 


of not knowing 


ossible to plan 
an advertising that would reach 
and cc 


\ group o 
this 





} 
publishers en, seeing 





mutual neeé 


on circulation, formed cooperative 


he Audit Bureau 


asso 
ciation which the callec 


t 


ot Circulations 

Since that day the ea is had its 
experienced auditors make annual audits 
of the circulation records of each publisher 
member Ihe reports from these audits 
have been made available to all, enabling a 


worth based 


judgment of the publications 
on definite standards 


very inception, ABC 


and values. From its 


has stood for common 


44 


understanding and trust within the adver 
tising and = publishing industry For it 
has enabled the establishment of circulation 


standards which publishers can use in 
answering such questions as: Who reads 
the publication? Where does it go How 
much do people pay for it? Today there 
are 370 business publication members of 


through their 


ABC who 


membership. that 


indicated 
they 
circulation guess-work 


have 
realize the value of 
throwing out 
| 


ment of set circulation stand 
effects on the 


Che establis 


ards has had tar reaching 


idvertising business as a whole. By en- 


abling investment in advertising on the 
basis of facts, ABC has contributed to 
reater advertising effectiveness In turn 
this has helped sales production em 
ployment to rise, while lowering unit cost, 
all contributory factors to a growing econo 


my, an economy that benefits all 


1 


But where do vou, our reader, individually 





benefit Naturally, in the editorial con- 
te of a publication 

Editorial content is the essence of a 
wublication. If there is meat in the editorial 


you read the magazine It's smart 


business. It helps you do your job quicker 


more efficiently, with greater profit ABC 
standardization of circulation techniques is 
the behind-the-scenes force that makes fot 


editorial You, the reader, indicate 


lit 
qual 


that we are a helping hand by paying to 


read what we have to offer The ABC 
audit of our circulation shows us you do. 
It also shows us when we cease to serve 


This constant check of your 
interest keeps us on our editorial toes. Makes 
follower 
you, our 


vou effectively 
us an editorial leader not a 
In sl 


subscribers, to 


iort, we have a contract with 


deliver a specific number 
editorial 


time at a 


of issues of a= specific character 
specific length of 


ask 


lor a specitic 


price We vou, the reader, “Do we 


existence de 


stay in business?” Our very 

pends on your continued acceptance. We 
must help and interest you in order to 
stay in business 

On a different level, one of the most re- 
markable things about the ABC is that 


it is a creation of independent business 


agency In an 
controlling 


men, not a governmental 
runs 


security 


era where the government 


agencies in such fields as sales, 


food and drugs, life insurance, and banking, 


ABC is unique Here is self-regulation 
in a highly developed and successful form 
Because we have this free association ot 


people engaged in advertising and selling, 
because we have banded together to pro 
tect ourselves and the reader, there has 
never been a need for a Federal Bureau of 


Audit 
WORLD is 
Proud to display the 


Circulation 
DISPLAY 
ABC 


svmbol 


proud to be an 
ABC 


eves of advertiser and 


member 


wherever the 


reader meet the name DISPLAY WORLD 
This symbol tells you, our reader, that we 
have agreed to consider first and last your 


interests 


Admiral Announces 

Contest Winners 
The Admiral 

made known the 


Corporation, Chicago, has 


following department store 


classification winners in the firm's recent 


display contest. Similar prizes were awarded 
in each of the four geographical areas. First, 
$1,000, Eastern area, Lansburgh & Brother, 
Washington; second, $000, E. W. Edwards 
& Son, Rochester, N. Y.; third, $400, Snellen- 
burg’s, Philadelphia. Central 
People’s Outfitting Company, 


section, first, 


Dearborn, 


Mich.; second, Robinson Department Store, 
Battle Creek: third, Schuneman’s, Inc., St 
Paul 

Southern section, first, Bry’s Department 


Store, Memphis. Western section, first, Park 
view Department Store, Ashland, Ore 
second, Roberts Brothers, Portland; third, 
Eastern-Columbia, Los Angeles 
Model Jewelry Store 
Shown By Elgin Watch 

When America’s jewelers convened in 
New York City August 10-14 they visited 
a model jewelry store set down in the midst 
of the display floor at the Waldorf-Astoria 
hotel 

Unveiled at the American National Retail 
Jewelers Association convention was a 


revolutionary exhibit prepared by Elgin Na 
Watch Company and its two sub 
sidiaries, Wadsworth Watch Case Company 
and the Hadley incor 
porated important new trends 
with particular 
through use of na 


tional 


Company, Inc. It 
architectural 
stores 


for jewelry empha- 


sis on merchandising 
tional advertising reprints and point-of-sale 
materials 

and 16 wide, the 


newest 


teet 
type of 
shadow-boxes, the 


Thirty long 


exhibit 


feet 
showed the counter 
latter 


cases so 


display units and 


located adjacent to merchandise 


that jewelry and its related promotional 
material could be seen simultaneously. 

Still another architectural feature was 
semi-circular, leather-upholstered seating 


tables, hailed as 


innovation to 


coftes 
jewelry 


arrangements with 


an important store 


create a leisurely feeling for the customer 


Built by Gardner Displays, the exhibit 


was first created in miniature for study and 


revision. The central area was devoted to 
Elgin watches. Hadley watch attachments 
and men’s jewelry were displayed at one 


end, and Wadsworth watches and compacts 


at the other. 


New Rack Catalogue Manual 
Issued By Darling 

Just off the press is a new rack catalogue 
featuring a complete selection of new racks, 
costumers and visual merchandisers planned 
selling. The 
full of 


self-selection 
presentation 


for functional, 


manual is a clear cut 


large, clear photographs Free copies may 
be had from L. A. Darling Company, Bron- 
son, Mich 


Darling also rainwear 


merchandiser 


announces a new 


which correlates a large se 


lection of umbrellas and raincoats for 


larger, more profitable sales by putting 


rainwear out in view and making it easy 
for the shopper to see, select and buy. The 
all-chrome displayer is mobile, easily moved 
to top traffic locations in bad weather 
Literature is available on request 
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ANOTHER NEW TEXTURED WALL COVERING BY 
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Appropriately called 


ORIENTAL WEAVE 


this new paper is a beautifully hand-grained 
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weave effect that is uniquely oriental in texture. 


As in all Timbertone papers, Oriental Weave 





is hand colored by expert craftsmen, with pig= 





ments impregnated in raw linseed oil to insure 





extra washability—colors will not fade or discolor, 








Durable .... 
easily pasted and hung with ordinary paste, 








Price $9.00 . . . . some colors slightly higher. 





——— A booklet containing a complete color range is 


Ye 


available (write on store letterhead please), 


distributed in the East by 


TIMBERTONE DECORATIVE CO., INC. 
114 East 32nd Street New York 16, N.Y. 


distributed in the Mid-West by 


THE WARNER COMPANY 
108 South Desplaines St. Chicago 6, Ill. 


List of other distributors available on request. 


THERE 1S A TIMBERTONE STRUCTURAL PAPER FOR EVERY DECORATIVE NEED 








1Your New York BUYING GUIDE 


Screen Process Convention 
Plans Are Completed 


The | xpositior 


program, 

i con 
operation with the ociation s 
hicago chap 


of business, 


has been 

ional management 
a fashion show, radio 
1 oth ntertainment The an- 
Tn will take place in the Hotel 
rand Hroon \ floor show 
will highlight 

the four-day 

Ison, president 
Milwaukee, 

{1 24-sheet 


s meeting 

y at which 
e associa 

John Key, 

e-president 
Novak, 


Q4An) i 
10-00 a 
iwi non 
Cl 
7-00 pon 
| 
7:00 pn 


&-00 pon 


Wednesda 


Allied Display Materials, Inc. 
65 Madison Ave. MU 5-6487 
NOVELTIES, ARTIFICIAL FLOWERS & 
DISPLAY MATERIALS 


For Windows and Interior Store Display 


A. Lutz 
3 West 18th St. CH 2-6264 


REED AND RATTAN DISPLAYS 


Display Units, Frames, Screens, Novelties, Fixtures 





Arts & Flowers Displays, Inc. 
43 West 56th St. Cl 7-6848 


ARTIFICIAL FLOWERS and FOLIAGE 


Display Novelties and Accessories 


Maharam Fabric Corp. 
130 West 46th St. LU 2-3500 
DISPLAY FABRICS & ACCESSORIES 


Chicago 115 S. Wabash 
Los Angeles 1113 S. Los Angeles 





Bliss Display Corp. 
460 W. 34th St. BR 9-5750 
DISPLAY PROMOTIONS 
Display Settings, Novelties, Animated Displays 


Messmore & Damon, Inc. 
1461 Park Ave. TR 6-3530 
MECHANICAL DISPLAYS 
Papier Mache, Industrial Exhibits and Dioramas 





Bois Smith Studios 
228 West 39th St. LA 4-4492 
WINDOW & INTERIOR DISPLAYS, 
ARTIFICIAL FLOWERS 


Metropolitan Mechanical Display Co. 
We Buy, Exchange, Rent or Sell New and 
Used Mechanical Displays & Mannequins. 

MECHANICAL BOOKS 


50 West 22nd St., New York Or-5-1280 





Bonafide Display and Decorative Co. 
61 West 37th St. WI 7-7965 


ARTIFICIAL FLOWERS and FOLIAGE 


Original Creations for Better Displays 


Natural Creations, Inc. 
233 Fifth Ave. LE 2-2377 


FOLIAGE NOVELTIES, 
DISPLAY DECORATIONS 


Creative Displays — "It's a Natural” 





L. J. Charrot Co. 
36 West 27th St. WI 7-1687 


ARTIFICIAL FLOWERS 


Display Units, Novelties and Decorations 


Thomas Pace Co., Inc. 
506 West Broadway GRamercy 7-0778 
ARTIFICIAL FLOWERS & XMAS TREES 


Decorative Display Novelties 
Sell to Jobbers Only 





Colonial Decorative Display Co., Inc. 
70 West 40th St. WI 7-0230 
ARTIFICIAL FLOWERS 


Decorative Display Units, Novelties and Decorations 


Result Displays, Inc. 
350 West 3!st St. LO 4-8440 


PLASTIC TRAYS AND HANGERS 
A quality product priced right 





Decorative Creation & 
Art Flower Co., ~~ sieaed 
3 West 27th St. 
ARTIFICIAL FLOWERS, DISPLAY 
DECORATIONS 


‘..... Novelties, Settings 


Louis Schneider Corp. 
6 East Second St. OR 4-3723 
ARTIFICIAL FLOWERS & FOLIAGES 


Display Decorations and Novelties 





Decorative Plant Corp. 

136 West 24th St. WA 4-4405 
ARTIFICIAL FLOWERS 
Display Settings, Novelties, Units 


Nat Siegel, Inc. 
39 West 37th St. WI 7-8485 
MANNEQUINS AND DISPLAY 
EQUIPMENT 


Distinctive Display Fixtures and Novelties 





The Display Equipment oo. 
147 West 37th e. os R 9-8450 
Manufacturers and Distributors of Paco 
CORONET & WINDSOR 
MANNEQUINS 


Walter E. Spaeth Displays 
57 West 30th St. MU 3.2749 
NATURAL FOLIAGE DISPLAYS 


Factory — Corona, N. Y. 





Frankel Associates, Inc. 
218 West py St. Cl 7-0060 
DISPLAY FABRICS & ACCESSORIES 


127 N. Dearborn St., Chicago; 
424 Book Blidg., Detroit; 819 Santee St., Los Angeles 


D. G. Williams, Inc. 
498 Seventh Ave. LA 4-4069 


MANNEQUINS & DISPLAY FIXTURES 
Display Novelties and Equipment 





Victor Haida Displays, 4 
149 wan ah St. H 3-3540 
DESIGNERS & MANUFACTURERS 
OF CREATIVE DISPLAYS 


Largest Showroom in the Country 


Ben Walters, Inc. 
125 West 26th St. AL 5-2308 
DIP IT! DRAPE IT! 
SHAPE IT! CAST IT! 


*Trad k of 
seat Coc, See it demonstrated 


Celastic Corp 








David Hamberger, Inc. 
115 West 31st St. PE 6-0464 
MANUFACTURERS OF DISPLAYS 
Artificial Flowers, Functional Units, 
Backgrounds, Novelties 





SAVE TIME — DO YOUR 
DISPLAY BUYING IN 
NEW YORK 


It’s Always MARKET WEEK in New York 


bof ty 











Immortal Saint Nicholas, like Rocke 
feller Center's Atlas, is holding the 
biggest presentation of Christmas 
display decorations and attractions 
ever offered the country's display 
men. The display firms at the 

left invite you to view this gayest 
collection of original Christmas 
display ideas, to inspire and help you 
and your store present an all new 
Christmas spirit. 


IT'S ALWAY Sd 











for samples yon 


... and, they can do a 
"letter-perfect" job for you! 


and ilar es “Write today 
your copy of new catalog 


No. 236-H. 


\ ee 


hi 


~ STYRENE LETTERS 


— a 


Ss — > a) 


J. E. BARRON j ASSOCIATES 
Bidg. ° 2, Ohio 


Os", 


O Power Cincinnati 











Write on your letter- 
head for new 1952 
comprehensive Sam- 


ple Swatch Book. 


655 Madison Avenue 
New York 21, N. Y. 
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LOS ANGELES DISPLAYS 
[Continued from page 27) 

ticular photograph is one of a bank of nine 

In each the 


sults, 


1 
I 
viIndows ( 


I 
: ‘ 
| foundation was dyed 


to match the 

Phe 
“Keey 
carry out the th 
painted to match the 
pended from. the 


dresses, and evening 
placed well in the front, 
Cool and Collected.” To 


eme, folding 


owns copy, 


re id, alm, 
tans were 
and 


tans 


garments 


sus 
these were 

electri 
In this 
extreme 


ceiling ; 


gentle motion by fans di- 
] | particular 
left 


founda 


m the wore 


rose a deep blue 


One 


garment, hree mannequins were in 


Vis, one in two 
white 
ompson had 
“Hot 
rhis 
one in 
hot 
papered with a pattern of suns in 
colors and suspended by white 
l floors and back walls 
center of the 


deep blue, and 
cream 
Stan Tl an interesting display 
Weather 


window 


Over the 
suited 
The 


with 


Holid 4\ 
two 
pink 


carried out 


featured 
figures lime, and one in 


theme of weather was 
a panel, 
matching 

tic ropes Phe 


gray. Near the 


traveling 


display 


were 


was a_ small case, and a_ few 


feminine accessories 


Thompson also devoted a series of win 
interior decoration displays, 
“Bali Hi.” In 
the signs went on to state, 
Seas Mood of Enchantment.” 


In one, the 


dows to using 
letters 


South 


as his theme, smaller 
“Creates a 
] 


l ropica 
walls and 


rugs 


were in an 
off-white shade The backwall 
mboo in the 
teakwood 
One 


Was Ol 
shade. This 
and 
match-stick 


natch-stick ba same 


separated by boards, 
ghted 


screen 


Was 
from behind 
revealing 


Furni 


rolled up slightly, 


Was 


tropical plants in the background 


ture was of rich mahogany in driftwood 
complemented 
and This furnituré 
fully set table, with 
\gainst the 


with a 


and was excellently 
floors 


consisted of a 


finish, 


by the walls 


complete 


chairs right side wall was 


yoard few domestic items, and 


a simple vase on the top 

\ second g this 
1 background and rug in 
which had 


window — utilizing same 


the furniture 


chair was 

Also featured 
Charles Earnes, 
and natural Across the 
this window match-stick 
bamboo screens printed off-white, to match 
the and the rug. An 
use of teakwood 


finish. One large 
covered in natural 
two small 
in brown 


front ot! 


a driftwood 
linen. 
were chairs by 
linen 
were four 
treatment 
the 
screens, 


background 
original touch was 
dividers 
Out in the 
Los Angeles, I J 
of The 
interesting series of 
“The Full or Slim 
The sign stated 
You Your Choice,” 
This flexible 
viduality of the 


between 
Crenshaw district in suburban 


Nardini, 


Crenshaw, 


display director 
Broadway promoted an 
windows entitled, 
For Fall.” 


“Fashion Gives 


tour 
Silhouette 
that 
which is surely the truth, 
indi- 


too 
trend, appealing to the 


wearer, is seen in coats, 


suits, and gowns 

was done in black. 
garbed in black 
window of the promotion. 
and an after- 
black 


Heavy 


This entire promotion 


Five mannequins 
first 
suits, 
Manzanita 


were 
shown in the 
a coatdress, 


They wore 


noon gown branches in 


used in all of the windows 


formed the 


were 


black column treatment 
in the 


Ihe walls 


yarn 
background 

covering of these 
effect by the use of 

the sign Additional 

were given to the display 

red 


and floor 


windows gave a lightet 
did 


} 
touches 


ray, as part ot 
I 


ightening 
»\ the 
and bright 
In the 


wore a 


use of scattered accessories in 
blue 
second 
white stole 


nd touches of white 


the mannequin 
her black gown, 
small hat. This 
the 
also an 


window 
over 
on her 
particular display, up either 
full or the 


excellent one for 


pointing 
silhouette, 
of season exhibit, 
light 
and 


slim was 


a ¢ hange 
figures fairly 


as some of the wore 


materials associated with summer wear, 


others had on heavy indications 


of fall 


Chicago Club Plans 
Golf Tournament 


September 


coats as 


7 has been selected as the date 
golf tournament of the Chi- 

Club It will be held at 
Club 


for the next 


cago Display 


White 


Pines Country 


—Cut-out hands of wallboard hold featured shirts in this display by K. G. Fredrikson, display 
director for Broderna Hedberg A.B., Eskilstuna, Sweden— 


DISPLAY WORLD 





Hulsizer's Line 


Is Increased we words 
\ new array of store displays and decora artes at 
tions featuring “Designs by Lloyd” has been - dept 


LD) 
added to the well-known display line f stor 
Hulsizer’s, Des Moines, lowa Included 
are original designs in “window stoppers” 


and interior displays for every season 


the year, as well as distinctive decoration 


1 


pieces for banks, schools and other institu 
tions. Lloyd Dalbey, owner of the firm, 
has combined originality of design with an 
ingenious application of materials Free 
descriptive literature will be sent on request 
to the company at 422a East Grand, Des 
Moines 9 

Mr. and Mrs. Dalbey were recent visitors 
to DISPLAY WORLD, making the trip 


in their own plane. Both are licensed pilots 


Canadian Distributor 
Appointed By Korrect-Way 

Clatworthy & Son, Ltd., 14 Millstone Lane, 
Toronto, is the new Canadian distributor 
appointed by Korrect-Way Displays, division 
of American Fixture & Mfg. Company, St. 
ouis. The Toronto firm is headed by 

men de Turse, Ltd., who was president 

1 general manager of Carmen de Turse, 

until he acquired controlling interest 

in Clatworthy’s, one of Canada’s oldest 
display firms 

De Turse was bort Toronto 38 years 
ago and upon leaving LaSalle Institute 
started his own busi as a manutacturer 
of display units married and has 


two children 


Boat Trip Planned 
By St. Louis Club 


In the absence of a regular meeting, the 
St. Louis Display Guild is planning a moon 
light boat ride on the Mississippi for the 
evening of August 19. As many as 200 mem 
bers and guests are expected to make the 
trip aboard the steamer “Admiral 


COMING UP! 


Youth Month September 1-30 
Labor Day September 1 
National Tie Week September 8-15 ‘ , 
Constitution Day September 17 3 No longer a display man’s dream, 
National Sweater Week | September 22-27 the idea of hanging merchandise at any height in any position 
Business Women’s Week _ Sept. 28-Oct. 4 is now POSSIBLE, PRACTICAL AND QUICKLY DONE! Hanging 
National Newspaper Week Oct. 1-8 objects can be moved instantly back, forward, left, right, up or 
National Fire Prevention Week Oct. 5-11 down to suit the design of the window. All the dramatic tricks 
Columbus Day Oct. 12 of the stage are at your immediate command with the Seel- 
National Letter Writing Week Oct. 12-18 ingrill. The Seelingrill permits you to trim heavy yet look light 
National Posture Week Oct. 13-18 and airy . . . and all of this NOT IN 10 HOURS PER WINDOW 


Sweetest Day Oct. 18 BUT IN 1 HOUR! (Proven by actual time study tests.) 

National Hat Week Oct. 19-25 7 Kah : " 

National Pharmacy Week Oct. 19-25 SPECIFICATIONS: Seelingrill is a spot welded grill of % 
(tentative) square steel, laid out in 6” squares. 

United Nations Day Oct. 24 41.80 

National Radio & TV Week Oct. 26-Nov. 1 gual . 
(tentative) ; i! Ceiling Toggles — ry eoch 


nN - ' F (6 required for 3 x ) 
Girl Scout Week Oct. 26-Nov. 1 5 (9 required for 4 x 8’) 


Hallowe'en Oct. 31 j - 
American Art Week Nov. 1-7 er TTT ORDER TODAY 
National Flower Week Nov. 2-9 

(tentative) 


peeatage gh sORGSe™ 460 W. 34th St., New York 1, N.Y. 


American Education Week 


Armistice Day Nov. 11 -M. BRyant 9-5750 
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Build Low-Cost Christmas Displays with Peg-Board 

You can build attractive displays such as the one illustrated above with low-cost Peg-Board 
sheets. The sheets are covered with silver foil and tied with ribon to give the attractive 
package effect. 

With Peg-Board, you can show more merchandise to more people at less cost than with 
any other display background. Merchandise can be mounted on the “board” in any arrange- 
ment. any combination of items — and the displays can be changed quickly and easily. No 
tools required. Nothing to go out of order or require replacement. Take advantage of the 
new low prices on Peg-Board sheets. Order a supply today. For complete information on 
Peg-Board and Peg-Board fixtures. write for Broadside No. 21-D. 


Now New Low Prices on PEG-BOARD Sheets 


UNFRAMED AND UNFINISHED 


\%” Smooth %” Leather- %” Smooth 
d 


> e os SIZE Two Sides* woo One Side** 
ai. 7 24” = 36" $2.20 2.60 $3.40 








x 48” 2.90 3.40 4.50 





72” 4.40 5.20 6.80 





X 46 

x 96” 5.80 6.80 9.00 
x 48” 4.40 5.20 6.80 

x 48” 5.80 6.80 9.00 
a ee 8.80 10.20 13.60 
Look for This Trademark. . 
It Identifies Genuine Peg- ; 
Board. Ie 


96” 11.60 13.60 18.00 
g- Board has 16” holes on 1” straight center 
g-Board has 9/32” holes on 1” straight centers 





29" 


PACKING: All sheets are packed 6 per carton with the exception of the 48” by 72” and the 
48” x 96” 14” sheets which are packed 4 per carton. A packing charge of $2.00 will be 
added to orders for less than full cartons. 

PRICES: All prices are F.O. B. St. Louis, Chicago, New York and Los Angeles Plants. 


Authorized Peg-Board Distributor 


—Garrison-Wagner Company 


2018 Washington Avenue St. Louis 3, Missouri 











William Guthrie harles W. Morton, Jr., is the vice-presi 


Joins Stensgaard and West coast regional manager for 
Stensgaard firn He has been with the 
m for nearly 20 years and super 


, \ 
the manufacturing as well as_ the 


cts from the Stensgaard office in 


Selig Is Promoted 
By Gimbels 
The promotio1 | lig to assistant 
n made known by 
He will assist Einar 
Duane Davis; the 


New Anti-Static Agent 
For Acrylic Plastics 

\ new anti-static and cleaning solution 
“Anstac 2-M,” has been developed specifi 
cally for use on acrylic plastics by Chemical 
Development Corporation, Danvers, Mass 
This product is a highly effective, easily 
applied, inexpensive and non-inflammable 
liquid. It will not craze the thinnest mold 
ing or sheet. No polishing is necessary 
It may be applied by brush, dip, spray, or a 
cloth dampened in the solution. The treated 
article is completely static free, thus pre- 
venting the attraction of dust and dirt 
which spoil the appearance of the plastic 
and cause scratches 

Unlike many anti-static agents, Ansta 
2-M does not depend upon moisture for its 
effectiveness. The product which has been 
treated therefore does not have a micro 
scopic film of moisture on its surface to 
which dust and dirt will adhere 


"Space-Ship" Attraction 
For Toy Departments 

Rocket Express Systems, whose mono 
rail trains have been familiar sights in many 
stores’ toy departments, has introduced a 
new “Space-Ship” along similar lines. Like 
the trains, this is suspended on a mono-rail 
and rides children over the toy department 
and through a “Stratosphere Tunnel.” Full 
details may be had from the firm at 1151 


West Chicago avenue, Chicago 22 


Carriveau Wins 
Another Contest 

L. J. Carriveau, owner of Larry's Drugs 
Milwaukee, and whose hobby is display has 
won first prize of $100 in Look Magazine's 
“Healthy Springtime Look” display contest 
Carriveau makes a habit of winning drug 
display contests, recent awards including a 
new Cadillac and a $500 Savings Bond 


Smith Heads Display 
For California Store 

Malcolm Brock Company, Bakersfield, 
Calif.. has appointed Henry E.* Smith as 
display manager. He replaces Eddie Gold 
stein, who resigned in order to go into 
business for himself. Smith has been with 


trock’s for the past six vears 


Kauffman On Trip 
Through Europe 

Howard Kauffman, display manager of 
Yeager’s, Akron, writes from Cannes: “I 
flew over here for my fifth tour of Europe 
Started in Rome, saw the festival in Siena, 
then to Florence, Pisa, Genoa, Nice and 
now in Cannes touring the countryside 
Next for a_ five-day tour of Normandy 
and the famous Mont St. Michael, then to 
Paris for five days. It has been hot over 
here—but it was hot at Display Market 
Week, too.” 


Harry Meyers Joins 
Duplex Display 

Hart S. Meyers, formerly of Advanec 
Displays, is now associated with Duplex 
Display & Mfg. Company, 916 Arch street 


DiS PL Ay Wo @4RabaD 





aoe wa | oY 
‘ae yise | 4 a 


As always, the 
Chicago display manu- 


facturers have produced the 


very finest for your Christmas dis- 


W 


plays. Here in the rail center of America 
you will find the latest in all types of 
display needs and at a point most 
convenient for inspection and shipments. 
Don't miss this splendid opportunity to 
buy in Chicago and insure the finest 


Christmas display ever shown in your city. 


BELL INDUSTRIES, INC. 
Styrofoam Novelties 


1809 N. Ashland Ave. ARmitage 6-318! 


emma 
BOTANICAL DECORATIVE SUPPLY 
Artificial Flowers and 
Foliage 


222 W. Monroe St. RAndolph 6-3144 


COOK & MEIER, INC. 
Designers and Manufacturers of 
Visual Merchandising Equipment 
159 N. Michigan Ave. ANdover 3-2662 


HARLAN FABRICS CORP. 
Window and Interior Display Fabrics, Arti- 
ficial Flowers, Novelties and Wire Units. 
30 N. Wells St. CEntral 6-0092 





THE HECHT FIXTURE COMPANY 
BEAU MONDE Mannequins, Korrect-Way 
Display Fixtures, Racks, Showcases, 
Plastic Displays. 


211 S. Market St. FRanklin 2-7885 


THE MORGAN CO. 


Sign Printing Machines 
3984 Avondale Ave. SPring 7-881! 


SHOWCARD MACHINE CO. 
Sign Machines 


1196 Merchandise Mart WHitehall 4-3829 


SILVESTRI ART MFG. CO. 
Display Promotions and 
Decorations 


1147 W. Ohio St. MOnroe 6-1906 


SPANJER BROS. 
Display Letters 


1160 N. Howe St. MOhawk 4-2900 
W. L. STENSGAARD & ASSOC., INC. 
Display Promotions and 
Decorations 


346 N. Justine St. MOnroe 6-0418 


SCHACK'’S, INC. 


Artificial Flowers, Papier Mache, Wire, 
Wood and Rubber Decoratives 


2516 W. Armitage Ave. HUmboldt 9-2516 


MAKE CHICAGO YOUR 
DISPLAY HEADQUARTERS 
DURING 1952 








RTS-3 ROUND TABLE SET 
Sturdy Enough to Hold a Manniquin 
These beautiful tables are priced so low 
only because of our own methods of 
construction. Stock finish white. 
DIMENSIONS 

Smal! Table — 12'/."' high; top diameter, 10'/2 
Medium Table—!8!/2"' high; top diameter, 12'/2 
Large Table — 24'/,"' high; top diameter, 15'/2 
Set of three 


Order Several Sets from Your FavoriteJobber or Write 


ae Harry eC A c. 


Top Stylists in Wire 
5219 Centre Avenue Pittsburgh 32, Pa. 





WRITE FOR OUR CATALOGUE FROM 
YOUR NEARBY JOBBER! 











Visit 


“The House of Naturals” 


in New York for 


FALL & XMAS 


Showing of “Nature's Best!" 
IMPORTED AND DOMESTIC 
ORNAMENTS, TINSELS, 
GARLANDS 
IN FOIL and GLASS 


From England, Occupied Germany, Italy 
and Occupied Japan 


FLAMEPROOF 
PRINCESS PINE AND HOLLY 


@ WREATHS @ ROPINGS 
e@ TREES e@ SPRAYS 


ARTS aw FLOWERS” 


DISPLAYS, INC. 


Manufacturers @ Importers @ Creotors 


43 W. 5éth St., near 5th Ave. 
New York City 19, N. Y. 


*U. S. Reg. Trade Mark 





UNITED NATIONS DAY 


[Continued from page 25] 


cut emeralds used in jewelry; alligator 
skins used in shoes, bags, etc. 
Czechoslovakia—Leather footwear, and 
gloves; buttons, beads, etc. used in clothing: 
musical instruments 
Denmark 


Ham, cheese used for food; 


silver, cutlery used in tea sets, candelabra, 


and trays. 

Equador—Palm leaf hats used in Pana- 
mas; rubber used in rubber products; deer, 
buck, doe skins used in gloves, bags, shoes. 

Egypt—Cotton (long fibre) used in cotton 
thread 

Ethiopa—Civet extracts used in perfume; 
leopard fur used in coats, hats, trimmings. 

France — Brandy, champagne, wine; 
chamois, fine fabrics used in gloves, neck- 
ties, etc 

Greece—Leaf tobacco used in cigarettes; 
olives and olive oil used in food 


New Zealand 


Raw hides and skins used 


in leather, belting, ete. ; carpet wool used in 
rugs and carpets. 

Reptile skins used in bags, 
wood used in furniture 


Nicaragua 
gloves, shoes; 
books, 


Norway—Wood pulp used in 


papers, ete.; sports goods 
Pakistan—Carpet wool used for carpets 
Paraguay—Pettigrain oil used in cos- 
metics. 

Peru—Cashmere and Alpaca used in 
sweaters, cardigans. 

Philippine Republic—Shells (mother of 
pearl) used in jewelry, cigarette cases, light- 
ers, compacts, etc 

Poland—Fitch fur used in coats, hats, 
muffs 

Sweden—Wood pulp used in paper, rayon 

Syria—Rugs 

Turkey—Leaf tobacco used in cigarettes. 

Union of South Africa—Diamonds used 
in industry, jewelry 

United Kingdom—Woolen goods used in 
earthenware, stone 


suits, tweed fabrics 


ware 


TRADE PERSONALITIES No.l12 4, Cah her_ 








Poenanesrs Den T 





=, YEARS SELLING DRY GOODS, 


MELVIN S. ROOS & COMPANY, ATLANTA,GA. 


Spent MOST OF HIS EARLY 


THEN IN 1939 BECAME 
ASSOCIATED WITH HIS BROTHER, 
MELVIN, WHO FOUNDED THE 
BUSINESS IN 1924. ASSUMED 
CHARGE OF THE BUSINESS IN 
1942, WHEN HIS BROTHER FELL 
ILL, AND HAS OPERATED THE FIRM 
SINGE MELVINS DEATH IN 1944, 


Dave is one oF THE BEST- 
KNOWN DISPLAY JOBBERS 
IN THE SOUTH. 

HAS TWO CHILDREN, ONE OF 
WHOM , DAVID JR., IS WITH 
THE FIRM. 


CHIEF HOBBIES : GARDENING, 
AND HIS GRANDCHILDREN. 
WAW- HE Don’r 
SCARE ME wong / 
SCARED TO 











DISPLAY WORLD 








Uruguay—Raw hides, skins used in gloves, 


pocketbooks. 
Yugoslavia—National costumes, embroid- V/ , S THE COUNTRY’S 
ered, used in blouses, dirndls; furs used in G1t- —e 4 L 


coats, etc. 


These are only a few of hundreds of im- ’ 
ports which might appropriately be used in | E; I WI e 





window displays. 

If you are interested in getting more : 
material for this year’s UN Dz lebra- NX M > ~ N d d 
gong bey ges a No Measurements Neede 
tion, write to The National Citizens’ Com 
mittee for United Nations for further in- | Vari-Shape are superior in quality . . . stylishly coiffured 
formation; the address is 816 21st street, ’ 


N. W., Washington 6, D. ¢ j 2 pe ; 
United Nations flags and flags of UN j d secures snugly on most any head. There’s no need for 


AND: they are designed with a special rubber base which 


countries can be obtained from practically ’ 4 measuring! 
any flag supply house 

Small paper flags of the United Nations Ne, 
countries can be had from The American 3 ° MANNEOUIN 
Association for the United Nations, 45 East Vari- Shape VIC < 
65th street, New York City. WIGS 

Posters for UN Day are obtainable from TT rm 
The National Citizens Committee for United by B RUNO DO I HE JOB 


Nations Day at the address given above 





For attractive mannequin displays, youll be RIGHT 
po . ‘ i Si with Vari-Shape wigs. Its the Wig Leader! Write for 
United States" Silverware 

On Display 


the style circular. 


Fifth avenue strollers recently viewed * 
silverplate settings from the new superliner ; - VFEN RT + ~ 
“United States” when The _ International 1952 te) I y LE CIRCULAR 
Silver Company displayed in the window of * 


Rave te Soa, low. s wl eee ) > AVAILABLE. 


both flatware and holloware pieces which it \ 

made for the great new ship = é New 1952 hair style circular shows the latest styles 
Shown in the special window display, : ey including the popular poodle cut. Use coupon below. 

ranged in cooperation with officials of 


travel agency, were both formal and_ in- ALSO — A COMPLETE SERVICE FOR 


formal settings typical of those in the 





ners Git ts anne won an oer ET MANNEQUIN REFINISHING 


ment of many dffferent flatware and hollo 
ware pieces, and a scroll paying tribute to Anything fixed from a broken hand to complete repair and 
refinishing of the mannequin. 


the new “First Lady of the American Met 
chant Fleet” from International Silver 


The colorful display, with its decorative HERZBERG-ROBBIN §. IN a 


red, white and blue background, proved to a sparta ; z z z 2 s 
be a crowd stopper for pedestrians along 15 ‘ W E Ss I B R O A D W A Y ¢ N E W y O R K pe N . y e 





one of New York City’s busiest mid-town 


itecien HERZBERG-ROBBINS, INC. 457 West Broadway, New York 2, N. Y. 


Gentlemen: Please send me your latest wig-style and mannequin repair circular. 


. s > 2 
Red Wing Catalogue Store Name 
Is Announced Address 

More than 100,000 new colorful, 32-page City 

catalogues are now in the mail to retailers 
throughout the country, it is announced by Attention: 
Herb Coon, president, Red Wing Products, 
Bellerose, N. Y Innovations in plastic 
display plus a wide range of store supplies 


are fully illustrated and described USE THE \ 
Red Wing will send a copy of the 1952 A 

fall-winter catalogue without obligation O P P O R e U N I Y STUDY 

upon request on company letterhead. The 

complete Red Wing line available for E X Cc H A N G E WINDOW DISPLAY 











is 

immediate delivery direct from them or dis For any WANT AD purpose: AT HOME 

play firms throughout the country Easy Home Study course showing 

; é POSITION WANTED how to do every phase of window 
display work. Merchants, display 

Craftint Introduces POSITION VACANT men, women and beginners will 

‘ find this course the finest of its 

Line Of Brushes USED DISPLAY EQUIPMENT FOR SALE kind. School founded in 1905. 

yi . “S : Employers: Free to you 

The Craftint Mig. Company, Cleveland, REPRESENTATIVES WANTED Names of our Graduates. 

is now offering a complete line of brushes Write for literature. 

for artists and sign writers. The firm now * 

merchandises 23 separate styles and types : eit Onna THE KOESTER SCHOOL 

of brushes, fully described and illustrated Se Se See a ee 3710-12 N.Cicero Ave.. Chicago 41, Ill. 

in Craftint’s latest catalogue 
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new MAGHO BOX rrasner 


Yours for FREE 10-DAY Trial 


1,001 Flashers in One 


Instantly Variable Speed — 
Instantly Variable Sequence 
@ Up to 9 Lights as a Chaser (I light at a time) 
@ Up to 8 Lights as a Speller (built-up action) 
@ Simply dial number you wish to control 
@ Simply plug in and get flasher action you want 
@ Famous Gale Dorothea precision construction 
Fully guaranteed—$150 F.O.B. N.Y.C. 
With Harness, $170 
Sent without obligation for FREE TRIAL if 
request is on your compeony /etterhead 


GALE DOROTHEA MECHANISMS 


Modern Mechanisms for Displays 
81-01 Broadway Elmhurst, L. I., N. Y. 














DED ALUMINUM FOIL 
Versatile metal mesh decorative 
in eight bright colors. 

Offers unlimited opportunities for 

the decorator. Flexible, easy to 

fashion, easy to cut. Your jobber 
can supply you. Write for samples of 
R-P Expanded Aluminum Foil and Puf- 
fing Foil . . also samples of R-P un- 
expanded, and non-expansible aluminum 
Foil patterns. Especially adaptable 
for Fall and Christmas displays. 


RESEARCH PRODUCTS 
CORPORATION 


1015 E. WASHINGTON AVENUE 
MADISON 10, WISCONSIN 


EXPAN 


material 


Reasons Why The NADI 
Has Late Market Weeks 


By GEORGE G. SILVESTRI 
President, NADI 


pre sident 


NASMUCH as I am the new 
f tl National Association of Display 
iy duty to try to 
ur trade the 
jobbers) and the 
ifacturers why the last week 
been selected the past and 
selected in the 
Display Market 

nderstood b 
lacturers Create a tremen 
voc in moving into and 
an exhibit hall. Our 
ir paper and every 
the exhibition creates 
ugh the halls, cor 
Necessarily 


to use 


floors 
staple 
prohibitive 
and setting 
are neces 
cumbersome, and 
show 


need a 


created primarily tor 


attraction Therefore they all 


amount of space to exhibit 
For this reason there are very few hotels 
the United States that will even consider 
talking to our association about taking our 
Market Week in their hotel. In New York 
have found that the Hotel 
the only one which will 


and they have certainly made 


friends to our display group 


the past vears with their wondertul 


guidance and assistance. There 
large unit in New York which 


ill take us; 


operation, 
annie more 
however, the dates that we 
uld consider in the month of June are 
available The costs of exhibiting are 
han twice lat We are now spending, 


Hotel 


Yorker has commitments for the next 


se costs are very high. The 


ears for certain periods of June, and 
were more or less forced, therefore, to 
| week in June 
York City at 


date of the last 
ur exhibit in New 
ew Yorker 


Chicago which 


houses the 


alternating vears we have 
The first three weeks of 
une at taken up by the 
Shows wil 
ot only in 
ypolitan 
impossible 
almost impossi 


to sleep 


manufacturers do have the 


problem of ex 


hibiting at shows with the primary purpose 


of accepting ord Christmas delivery 


—George G. Silvestri— 
We have 


orders are not 


found from past experiences that 
placed during early June 
shows even from those customers who com 
plain that they would like to have the show 
earlier. We feel that less than 10 percent 
of the trade their 
plans in full in their minds or on paper by 
the first of June. We have also found that 
trade their 
before July 15th 


entire have Christmas 


less than 5 percent of the place 


orders for suci plans 


anyhow. Such being the case, when the 


Market Week is in the 


it is so close to the six month period where 


last week in June, 


budgets finish and new budgets are allocated 


second period that almost every 


who visits the show has 


possession figures ot 


approximate 
second period budget and is therefore 
I plan his expenditures and 


orders at our Market 


about 


argument 


we have eld) our 
was placed on a 
Week 


ran ' 
eld, the fess 


Market 

een | 
atior basis 

ur arguments 

ket Week. How 

in spit this 

it 

t ] 


W 


nued on page 66) 
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a \ group of men’s shoes and accessories were placed 
three 


in. on and around modernistic shadow boxes 
mounted on a single Deea Pole. A spray of foliage adds a 
seasonal touch to the display. This complete display is 
supported by a single “Module Type” Deca Pole. 


Using a series of specially-built displayers. Mr. Hartzell shows 
a wide selection of ties in this Father's Day display. Notice 
how the display is built along the vertical lines of the Deca 


Pole and how the complete display is supported 
by a single Deca Pole. e 
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Deca Poles Support 
Men's Wear Displays 
at Porter's, Phoenix 


A series of dramatic, free-standing window displays sup- 
ported only by “Module Type” Deca Poles were erected by 
Ek. E. Hartzell, display manager of Porter’s, Phoenix and 
Tucson, in a group of men’s wear displays at the Phoenix store. 
In each window, Mr. Hartzell used a group of merchandise 
displayers erected on Deca Poles to show a carefully-arranged 
group of ties and shoes with accessories. In each instance, 
the display director took advantage of the vertical display area 
to build an attractive display showing a selection of merchan- 
dise without a feeling of overcrowding. 

Eye-catching, free-standing displays such as these are simple 
and easy to erect using “Module Type” Deca Poles. Because 
of the modular construction of the poles, Deca Pole displays 
can be erected anywhere you have a floor and a ceiling, or the 
equivalent, such as a ceiling and a counter top or ledge. Deca 
Poles accommodate ceiling heights from 31 in. te 25 ft. without 
any alterations. Easy to erect and dismantle, Deca Poles 
leave no unsightly marks on floor or ceiling. 

With Deea Poles, free-standing island displays and post 
trims can be erected right on the selling floor, in “difficult 
corners’. or facing a bank of elevators —thus taking full 
advantage of display areas that would otherwise be impractical 
to use. 

Deca Poles are economical too. Many users are convinced 
that every Deca Pole they buy pays for itself in terms of 
material, carpenter and painter costs saved the first time it 
is used. Furthermore, Deca Poles can be used over and over 
again in future displays. 

In addition to the ice blue finish, Deca Poles are now 
Beige, Maroon, Pale 
to blend 


available in six new decorator celors 
Green. Light Green, Ruddy Brown, and Charcoal 
with your displays. 

Prove Deca Pole’s many advantages to yourself. Give them 
a trial in your display department. 


Order a Deca Pole “Store-Test’” Set Today! 


The best way to measure the value to you of the new “Module Type” 
Deca Pole is to “store-test” it in your own display department. To heip 
you do this, we have prepared. as a package unit, two Standard “Module 
Type” Deca Poles with an assortment of accessory fittings sufficiently eom- 
plete to enable you to fully explore the possibilities of these dramatic 
display props at a relatively small cost. The complete set consists of: 

2—MS-36—Standard “Module Type” Deca Poles to 
accommodate ceiling heights from 31 in. to 12 ft. 6 in. 
Price. each 
MS-34-S—Card or Frame Holders. Price. each 
MS-35—Face Plates without Flange. Price. each 
MS-39—Face Plates with Flange. Price, each 
Ms-33—Drapery Clips. Price. per dozen 
Ms-38—Pole Clamps. Price, each 
Ms-32—Batten Brackets. Price, each 
Ms-31—Picture Hooks. Price. per dozen 
Total 16 pieces. all in ice blue baked enamel finish. Price for the com- 


plete Deca Pole “Store-Test” Set 


$39-95 F.O.B. ST. LOUIS 


To accommodate ceiling heights over 12 ft. 6 in. 30 in. modules are 


tet toto tts 


available at $2.75 each. 

NOTE:—Deca Poles in colors sold only in lots of six or more of each 
color at slight additional charge. 

For Complete Deca Pole Information, Write for Broadside No. 21-D 


Garrison-Wagner Co. 


2018 Washington Avenue St. Louis 3, Missouri 








e GENERAL DISPLAY CORPORATION e 


e GENERAL DISPLAY CORPORATION 


GENERAL DISPLAY CORPORATION 
For the finest in 


A tificial TFoliages 
Artificial Flowers 
Artificial Plants 
Display Accessories 


stores, specialty 
stores. Be sure 


for department 
shops and chain 
to see or call: 


Morusfaclitots. 
Flowers-Foliage 


(Sistlay 





DISPLAY 


CORPORATION 
1460 WEST FOURTH ST. 


Cincinnati 2. Ohio 


HOME OFFICE - FACTORY 





Our salesmen will call on you soon 
with our new and better than ever 
Fall and Christmas line. 


GENERAL DISPLAY CORPORATION 


® NOILVUOdUOD AVIdSIG 1V¥3N3IO © 


@ NOIMLVUOdIOD AVIdSIG 1V4H3INIO 











BOOK IS NOW READY! 


It contains samples of two 
hundred numbers. 


WRITE IN FOR YOUR COPY 
TODAY 


Samples also available of our com- 
plete line of decorative papers and 
coordinated fabrics, including: 


e TORTOISE SHELL 
e PYTHON 

o ZEBRA 

e LACE EFFECT 

e WOOD EXOTIC 





NADI News 


By JOHN F. BOWMAN 


Managing Director, National Association of Display Industries 


eetings: Conducting a meeting by 
M mail, the board of directors of the 
National Association of Display In- 
elected Earl W. Gasthoff to serve 
the group the 
President 
director 


dustries 


for coming 


iirman ot 


In a conference with 
' 


Silvestri the managing 
the 
embers of designated committees 


instructed to request following to 


and 
7 Vierheller, 
John J 
irl W 


Gustave Rubner, 
Garrison-Wagnet 


Williams, 


researcen 


Sullivan, D. G 
Gasthof 


public relations: W. L. 


Stensgaard & 


iblic and 
gaard, W. L 
\dditional 


as chairmen 


\ssociates, 
members of both 


will be 


groups 
announced as 


alter 


is acceptances are received or 


ates designated and approved 


Market Week: 
space and information on 
December Market Week held at the 
Hotel New Yorker the period 
December 14-18 will probably go in the mail 
the NADI the last 
\ugust date has 
been determined, mailings will 
otfice ot 


the 


Announce 
the 


December 1952 
ment ot 
to be 
during 
to members of during 

The exact 
but all 
the 
first delivery of 
scheduled 


two weeks ot 
not 
each 


timed to arrive in 


member in_ the same 


day. Only sample rooms are for 


7 hey 
and 


located on 
the 


event will be 


this 
h 


floors of 
Since a that cost $16 

at the 1951, Market 
now costs $19 per day there will be 
in the 


sixth seventh 


sample room 
December, 
Week 


an increase rates from last year 


Two resignations have been 
the past Wing- 


Membership: 


received during month 


master Company, a division of Cosmopoli- 
Wallpaper Corporation, found that its 
did not fit the field 
Plastics Company indicated 
its resignation. Membership ap- 
have 


tan 
products display 
Crystalline no 
reason for 
been received 


plications or inquiries 


the individuals 
Detroit; 
Met 
M. 
Jacobson 
Hol- 
Kaytee Rib- 
York ( ity. 
participating 
for 


following firms and 
The Art Products Company, 
Plourde Displays, Brockton, Mass.; 
Wood Display Craft, Trenton, N. J.; H 
Associates, New York City; 
Display Materials, Los Angeles; 
land New York City; 
bon & Fabric Company, New 
The NADI lists 104 


members Applications 


from 


Coby 
Inez 


House , 


now 
the 
membership will be 


on roster 
accepted and processed 
for up to October 30, for par- 
ticipation in the 1952, Market 
Week. After that date they will be accepted 
for presentation to the board of 
at the semi-annual meeting, which will not 
allow the December 


acceptance 
December, 


directors 


for representation at 


show 


displaymen 
June 


Lists of 
and at the 
Market Week have been prepared and for- 
If you are a mem- 


Registration Lists: 


jobbers who registered 


warded to the members 


ber and have not received copy of 


this list please write 


your 


immediately and one 


will be sent to you 


Smaller Stores Clinics: Tentative plans 
call presentation 
all phases of display for the smaller 


\ brochure covering 


covering 
retail 
various 


for a_ package 


establishment 
sources by types will be prepared, together 
with suggested local and regional suppliers 
vicinity where the clinic is pre- 


for each 


—A beehive, foliage, and dramatic lighting were the principal features of this display of 
Lorenz of Hollywood apparel by Gardner W. Rutherford, The Frances Shop, South Bend. 
The suspended sign is made of wood and appears in all displays used by the store— 


D4S Pub AY W658 Lop 





sented. It is hoped that the program will 
be rounded out and organized by October 


Market Week Directory: Suggestions for 
improving the directories that are distrib- 
uted to registrants at the Market Weeks 
will be welcomed. The present form seems 
the most practical, but the contents can be 
expanded or changed. 


Business: Sufficient time has elapsed for 
the first reports of salesmen making their 
initial trips on Christmas business to filter 
in. While there is still a great deal of 
activity on fall items most orders for this 
season have been received and the balance 
will represent fill-ins. Outlook for the 
Christmas selling period is very good, with 
an excellent backlog of orders from the 
Market Week. Display buyers are demand 
ing more quality than previously but are 
resisting some price increases that are lo- 
calized in specific lines. Flowers, novelties 
and accessories are still in a slow period 
except where they are involved in complete 
store treatments. Business in these items 1s 
expected to pick up rapidly during the 
month of August and continue at a high 
level until the end of October 


General: Reports on retailing continue 
to indicate increased activity and a gradual 
upsurge in percentage comparison of last 
year's figures At the recent furniture mar 
ket held in Chicago orders were reported 
40 per cent ahead of the similar period 
of 1951, although the figures for the first 
six months of the industry are still 4 per 
cent behind the first six months of 1951 
Overall picture in the retail field — still 
shows a loss against 1951 figures but re 
cent weekly comparisons indicate a definite 
trend to forge ahead during the next six 
months. 


Jobs: From time to time information is 
received on excellent salesmen who are 
seeking new lines or excellent lines 
available for representation. At hand now 
is a qualified representative who has indi- 
cated he will sever his present relations 
and is seeking new lines for the Texas- 
Oklahoma-Louisiana territory. Write the 
NADI office if Vou are interested. Also if 
you want this office to inform you of sales 
or other personnel available, drop us a line. 


OPS Action: Recently, under the leader 
ship of Trowbridge H. Stanley, president of 
the L. A. Darling Company, Bronson, Mich., 
and chairman of the NADI Committee on 
Price Relief, a petition requesting that all 
price restrictions on the display industry 
be removed was submitted to Washington 
Despite reports in the press the only reply 
yet received from the OPS is that the pe- 
tition is under consideration. No indication 
has been received that additional forms 
will be required 


Elections: In a formal vote recently con 
cluded the members of the board of directors 
of the NADI confirmed the selection of Earl 
W. Gasthoff, Danville, IIL, as chairman 
of the group. Gasthoff heads up the firm 
that bears his name and has been a member 
of the board and, during the past two years, 
was president of the National Association 
of Display Industries 


AUGUST, 1952 





AMERICA'S BETTER STORES 
USE MITTEN’S LETTERS 


The big names in retailing, stores with nation-wide reputations, employ Mitten’s 
Letters to carry store character into their sign and display work. At stores such as 
Bullock’s, Robinson’s, Gurap’s, Macy's, Stern Brothers, Rich’s—where outstanding dis- 
plays are commonplace, you'll find Mitten’s Letters playing a feature role. Along Fifth 
Avenue—B. Altman, Franklin Simon, Russek’s, Peck & Peck, Wallach’s, Broadstreet’s, 
Scribner's, Spalding’s constantly use Mitten’s Display Letters. You'll see them with 
all kinds of displays, with every type of merchandise and in almost all store depart- 
ments. It’s with good reason that America’s better stores choose Mitten’s Letters, above 
all others, for their sign and display work. 

Mitten’s Letters are designed for flexibility. Angles. curves, straight lines and 
unusual, interesting effects can be achieved at will. The fourteen letter styles are 
designed to work together in countless combinations, serving two purposes at all times: 
First, to decorate through their modern yet classic beauty of line and form. Second, 
to emphasize a sales message by their clear, readable simplicity. 

Mitten’s Letters are adaptable for use on a wide variety of backgrounds from 
shimmering satin to the roughest concrete, depending on the effect you wish to achieve. 
Their depth of relief gives beauty and readability to the message and through the use 
of side, direct or background illumination, dramatic effects limited only by your im- 
agination are easily obtainable. Each style letter can be used with other styles—Mitten’s 
Letters blend perfectly and harmoniously. 

They are less expensive than wood or plastic cut-outs, are much more attractive and 
are ready for instant use. 

For complete information and prices write for broadside No. 27D 


Manufactured by 
Mitten Display Letters, 2 West 46th St., New York City 19, or Redlands, Calif. 


Distributed by 


GARRISON-WAGNER COMPANY 
2018 WASHINGTON AVE. ST. LOUIS 3, MO. 











For more effective —— custom tailored displays — 


—Zadon perfo-boa rd 


SPECIFICATIONS: 


THE QUALITY pe 
PERFORATED HARDBOARD | ~~ * he. "Smooth ides” 


@ Size — 48" x 96’ Thickness 


GENUINE TEMPERED DUOLUX MASONITE of Boerd — % 


@ Diameter of Holes—3 16 
PER PANEL—48''x96". Packed 6 per carton a : 
. @ Hole Spacings 
Note: On orders of less than 6 panels, add $2 on center 





2° of i 


Comprehensive Selection of WIRE DISPLAY FIXTURES. Orders Shipped Immediately! 
Write for Catalog Jobbers’ Inquiries invited. 


LADON COMPANY eiicico s, iunois 














eW FUii 
GIMBALITE 


for WINDOW _ DISPLAY 
EXHIBITS, CASES, etc. 

The COOLEST SPOT in Town 
May be painted on the job 
to blend with the display. 

U. S. Pat. 01234595 
See Distributor — Write for folder 


Alexander-Tagg Industries 
INC 
DEPT. AB, HATBORO, PA. 











LOOKING FOR 
A CAREER 
iN eee 


New Classes 
Being Formed 


An Interesting and 
Profitable Profession 
CURRICULUM 
Cloth, Paper and Painted Backgrounds; Man 
nequin Draping; Papier Mache: Interior Display 
Small Wares; Men's, Women's and Children’s 
Wear; Lighting 


FACULTY 
Outstanding leaders in window display Ex 
perienced, modern, practica 


Courses in Silk Screen Printing and 
Sign Painting Offered 


VETERAN APPROVED 


The Nation's Center for Display Education 


NATIONAL DISPLAY INSTITUTE 
617 CHESTNUT ST., PHILA. 6, PA. 


Write for Descriptive Booklet 


Getting The Most 
From Your Display 


By R. W. FRIZZEL* 
Aldens, Inc., Chicago 


INDOW indi 


dividual 
are but a 


displays are not an 
means to an end they 
part of a collective 


presentation dependent upon planned sales 
promotion 

It is impossible to cover here the hundreds 
approaches so | would 
with a tew 


bend to 


of types of display 


like to try to present you 


t 
thoughts flexible enough to your 


individual needs. 
Successful windows and good selling dis 


plays are dependent upon the following 


1. Well 


personnel 


trained advertising and display 


2. Sales promotion 


a. sharp advertising coordinated with 


careful display planning 


3. Intelligent buying 


a. Good merchandise 


4. Thoroughly 
\ll of 


wh Good 


sales personnel 


trained 
vitally 
displays are 


backup of the 


these are important to the 
therefore de 
pendent upon the entire retail 
organization 

The windows of your store are devised 
merchandise to 


dramatic 


a meat of bringing the 


your ustomers in a manner 


enough to make it desirable 

Establis} 
be, then direct 100° per 
efforts 


a policy of what you want to 


cent of vour adver 


tising and display into this channel 
To be specific Is 


shop Do vou reflect this to your 


your store a. specialty 
custom 
ers \re you a hardware store, a gift shop 
customers 


that 


store Do vour 


or department 


realize this It is imperative your 
what you are! 


certain that all of 


lisplay reflect 


I am you have heard a 


“Let's go down to such and 
h a store and buy a skirt.” The 
that this 


a reputation fot 


customer say, 
suc reason 
they sz this is particular store 
being a fine, 
up-to-date wear center. They have 
thought in the 
You can not afford to be 


week and a department store the 


sports 
impregnated this customer's 
mind a specialty 
shop one 
consistent 


good, 


Maintain a 
and display 


next week 


policy of merchandise 


Your 


means oO! 


windows are your most. effective 


promotion, and it would be well 
all things considered 


up-keep, 


for you to realize that 
amortization, 
total 
most expensive 


capital investment 


he customary one-third of rent and 
make it 


udvertising 


display costs your 
medium of 
what is meant by “The cus 
third of total rent,” this is the 


t of the space that is devoted to displays 


To define 
nary one 
These on an aver 
rent per 


window) 
third of 


(interior and 
age total one your entire 


veart 


Amerigo pet 


Address, University of Ili 
ot Clint 


f Dis vy Industries Displ 
n, Il 


think 


now the 


this for a moment. 
that 


dows represent to you even before they con- 


Let's about 


Realize high costs your win 


tain displays. It is that you 
benefit 100° per 
that you are paying 

My present position makes it possible for 
third of the time 
traveling takes me 


Middle West, 


that you 


imperative 


cent from the selling space 


so dearly to maintain 


least one 
this 
towns in the 


me to travel at 
\ great 
through 


deal of 
small 
seen (as I am sure 
retail 
“run-down” due to 
their 
lack of 
2. Faded merchandise 

3. Dirty floors 

4. Poor mannequins 

5. Improper lighting 

6. Poor selection, et¢ 


It would be 


where I have 


have) small organizations that 


look 


| 


many 
poor displays. To 
ve specific, windows show 


1. Complete promotion and ideas 


color 
simple and inexpensive tor 
windows a new coat ot 


fresh, 


them to give their 
well kept floors, 
semblance of theme for 


paint, new merchan 


dise and some what 
they are 

Your 
planned well in advance, and it is a 
idea to think 
that your 
When we 
windows, this 
the entire 


promoting 


window promotions should _ be 


20" rd 
retail 


over the events of a 


vear store can tie in with 
mention a promotional plan to 
before) is 


include again (as 


dependent upon sales promotion 


many 
that 


operation There are promotions 


during the store 
a part ot 

It is not 
next 


course Ot a year your 
can be 
necessary for you to wait until 
to plan 
thought can 
immeasureably if you 
that con 
next 


series ot displays 
small bit of 


your your 


next window \ 
increase your sales 
will think about the 
sistently 


In short 


promotions 


occur from one year to the 
plan ahead! 
standard promo 


Here is a list of yearly, 


trons 
1. January clearance 
2. Spring 
3. Easter 
4. After-F 
5. Summer 
6. July summer 
7 Back-to-school 
8. Fall 
9. After-Thanksgiving 
10. Toys and Christmas 
Also along with the 
are special sales that you can plan for, and 


aster clearance 
(May i) 
clearances 


(July 15) 
clearance 


standard promotions 
these are 

white sale 

Valentine’s Day 
dollar 
February furniture and rug 
Mother's Day 
Decoration Day 


1. January 


February days 
sales 


(vacation promotion) 
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IT’S NEW! 


RELATED MERCHANDISE 
GARMENT DISPLAY RACK 


Featuring Korrect-Way’s new Wood grain plastic coated 
Marvaloid perforated display board! 


Another Korrect-Way “First” in Garment Rack Design. The first 
garment rack ever designed to show garments with related acces- 
sories. Increases sales by suggesting complete ensembles to custo- 
mers. Perforated panels receive all types of display tops to 
feature any type of merchandise. 

No. WS153 


Rack is 72” long and has 37” chrome plated hanging rail. 63” 
high to hanging rail. Rack has two perforated double faced 
panels 12'/2” wide x 512" high. Finished in plastic coated limed 
oak to match other wood parts. Heavy wood base is equipped 
with easy rolling casters. Metal display tops extra. 


$9500 
No. CF4—Card Holder $5.95 extra 


All Korrect-Way standard metal display tops can be used on 
Marvaloid perforated board. Write for literature. 


as ae ae Always see the newest "Firat at Hechts™ 
tS see ee. OS You Le lat 


Write for complete Korrect-Way Garment Rack Catalog 


HECHT FIXTURE CO. Gickco 6. ttunois 


VE MONEY ! 


with Mrffea- Chem: TRANSPARENT SHADES 


RADE MARK 








Amazing INFRA-CHEM! The durable 
chemicalized material made with our 
exclusive formula ® Repels direct 

and reflected sunrays that cause fading 
damage ® Provides clear, colorful 
view of all merchandise in your 
windows ® No maintenance...no 
cleaning @ Learn the many other 
advantages. Mail coupon now! 

















FULL VISIBILITY HELPS YOU SELL WHEN THE SUN SHINES 
FREE SAMPLES... NO OBLIGATION 


\ Rush free samples and information on infra-Chem Transparent Shades 
RANSPARENT SHADE CO. NAME 


501 No. Figueroa Street, Los Angeles 12 sstctuinlieaaai 
ADDRESS 





 ciceniiap idle ee maaaeie 


in Years of Quality Service to More than 100,000 Retailers. anine - aeeen 
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MADISONIA 


America’s Largest Manikin Refinisher 





because leading stores know they can count on us for 


SERVICE STYLING WORKMANSHIP ECONOMY 


Manikin Rentals - High Style Wigs - Free Pick-Up 


NEW YORK: 152 W. 25th St. DALLAS: 1209 S. Industrial Blvd. 
CHICAGO: I1 S. Desplaines 











Write For Your USE THE 


FREE BOOKLET OPPORTUNITY 
“Glowing Displays” EXCHANGE 


For any WANT AD purpose: 
plus—fluorescent color cards, complete POSITION WANTED POSITION VACANT 


-— warner emtante story - Lawter’s USED DISPLAY EQUIPMENT 
Free Color Service” for planning black- FOR SALE 


lighted filvorescent displays. . 


$4.00 Per Column Inch 


LAWTER CHEMICALS, INC. CASH WITH ORDER 


3560 Touhy Avenue © Chicago 45, Ill 











. Father's Day 

July 4 (vacation promotion) 

. Summer coat layaway (June 15) 
August fur sales 

11. August furniture and rug sales 
12. August white sale 
13. August dollar days 
14. October coat week 
15. Thanksgiving 
16. Toys and Christmas 

If you will think over the promotions 
just listed you will notice that the months 
of March and April parallel themselves to 
the months of September and October 
These are both “dead” selling periods, 
because they are months of anticipation 
and not months of need 

In building your window display plan 
and you should plan your windows just as 
you plan your advertising, personnel and 
every phase of your operation ask your- 
self, “What story do I want to tell in my 
windows? What thought or theme can I 
surround this merchandise with to tell an 
interesting story?” 

In your stocks all through your store, 
regardless of the department, there is some 
thing about every piece of merchandise 
that customers ars anxious. to hear. 
“Dacron” is news today. Anything made 
of this new miracle fabric is window-worthy 
Separates are exciting and are a story in 
themselves. “Pontong” with its lustrous 
high finish, crisp hand and its ideal qual 


| ties as a wash fabric is more than exciting 


Every piece of merchandise that was ever 
made was created by someone who was 
completely sold that the story surrounding 


| their particular item was sure to be exciting 


and desirable to many people. It is your 
job to translate the manufacturer's enthu- 
siasm to your walking traffic through the 
medium of your display (window and _ in- 
terior), and here is the way to do it 

1. Determine what story you want to tell 
-full skirts, spencer jackets, nylon blouses, 
gabardine suits, ete 

2. Then go to your stocks and select the 
merchandise with an eye first to your dis- 
play and next to the fusing of all other 
items into this theme. Keep in mind, of 
course, the harmony that your window must 
have color-wise, price-wise and style-wis¢ 
3. Prepare the merchandise for your win- 
dows for price, sizing, form and whatever 
else may be necessary to present it at its 
best 

4. Place it in the window with the most 
exciting feature of the item most evident 
5. Be sure that every item is individually 
priced 

6. On your feature sign tell in the fewest 
possible words what your story is. If it 1s 
full skirts—say full skirts. Don’t try to get 
cute or sophisticated. If it is nylon—say 
nylon. Just as in your newspaper advert 
tising, be factual in your approach 

7. Tell a few (no more than three) of the 
most appealing things about the item. Price 
it if the merchandise is all of a common 
price. Don't allow yourself to use “From 
$2.98 to $12.95." If the item is $2.98, say 
$2.98; if the item is $8.95, say $8.95; if the 
item is $12.95, say $12.95. Do not make the 
customer feel in her mind that you are 
indefinite about the price in your mind 


Di SP LAY: Wee be 





It is far better not to price an item at all 
if you can not be specific. 

8. Remember next the people that will 
look at your window. They are the people 
whose buying habits or whose everyday lives 
bring them past your displays and as a 
usual thing they pass these displays often 
In fact, the smaller the town, the more fre 
quent their visit 

You can see from this that if vour store 
is in a small town, it is imperative that 
your window be the type of display that can 
be changed readily and often 

Larger cities can afford to hold. theit 
displays for longer periods of time due to 
the fact that their customers pass their 
windows less frequently 

If your store is a smaller town operation, 
make your display simple and direct. Do 
not indulge in elaborate, costly windows, 
but rather display types that will enable 
you to change rapidly Think of this win- 
dow as today’s newspaper and then try to 
visualize how interesting if will be looking 
at it tomorrow and then every day in the 
week for the next three weeks. Notice 
how uninteresting, uninviting and un- 
habitmaking it becomes 

9, Your window is the newspaper of your 
store. Don't pressure yourself with fancy 
terms don’t pressure yourself with 
elaborate window sets or trick displays 
Just tell a merchandise story that is simple 
and direct. Your windows are worth talk 
ing about, so talk about them 

This is the job your windows should do 

1. Your windows should reflect your store 
and maintain its policy. We discussed this 
earlier. If you are a specialty shop, you 
are a store selling quality merchandise at a 
fair price. You must consistently portray 
that principle of merchandising in every 
phase of your promotional program 

If you are department store, you should 
portray: 

a. Fine quality merchandise 

b. Right prices 

c. The extent of your selection 

In short, establish a policy of what you 
are, and then direct all of your display 
efforts into this channel. 

2. Your windows should establish traf- 
fic by: 

a. Motion 

b. Color 

c. Unusual items 

d. Price 

e. Quantity 

Let’s discuss quantity. This is a good 
traffic stopper. It has proven worthy in 
many large retail organizations. To illus- 
trate the point—if you have a large stock 
of white shirts selling at a price, you could 
fill a window with shirts from top to bot 
tom in a neat, well defined pattern. Watch 
it stop traffic! Many of your customers 
will have walked by these same shirts be 
fore. Now, due to the quantity on display, 
their curiosity will be aroused. 

3. Your windows should pull traffic into 
your store. This is very important. Once 
you have aroused the curiosity and atten 
tion of your customer, you must finish the 
job by locating the merchandise (on dis- 
play in the window) on the inside of the 


store. Tell them where it is! 
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IT’S AN OLD FASHIONED 
CUSTOM AT DECORATIVE 


There’s no substitute for the traditional Christmas spirit! 

Yes. there’s the wonder and excitement of an _ old-fashioned 
Christmas at our spacious showroom crowded with holiday 
displays that will soon attract and thrill millions of Christmas 
shoppers throughout the land. 

Be sure to visit us when in New York or have our representative 


show you our outstanding creations. 


“Licoumcue lave 


CORPORATION 
136 WEST 24th STREET, NEW YORK JI}, N.Y. 
WAtkins 4-4405 








TICKET HOLDERS 
Molded of CLEAR PLASTIC 


Pyramid Ticket Holder perfect for small 
point of sale pricing. 
Complete the — of ultra-smartness 


created with plastic displayers by using 

ticket holders of clear plastic. These 

beautifully molded ticket holders are just 

the thing for soft line display. 

CL 10 Package of 50 $ 7.65 
Lots of 100 13.80 


QUENSELL DISPLAYS INC. 


CL 10 — ACTUAL SIZE 71-23 Austin St. Forest Hills, N. Y. 
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SALESMAN 
cREATES — 


Customer Sales 


This turntable because of 
its superior qualities has 
found acceptance with 
many national users. 





Standard Model 
with 1112" 
plate, steel con- 
struction, felt 
covered base 
and plate 

LIST PRICE 
$14.95 


Flex glass ~~ 


mirror skirt on 
steel frame 
mounted on 
1112" plate 
with stud 
Easily replaces 
plate on stand- 
ard model 


LIST PRICE 
$7.95 


SPECIAL DISPLAYS 
We will design and create superstructure 
displays suitable for any product 
A turntable with a reputation for de- 
pendability. It requires no maintenance 


SPECIFICATIONS 


Standard table top 11'2” in diameter, 9 
base. Stands 4'2" high. Operates on A.C 
115 volts 60 cycles — turns 
2 revolutions per minute 


current only 


The Motor meets the No. 1 standard of the 
American Institute of Electrical Engineers 
It will not overheat and is permanently 
lubricated. Noiseless operation 

Will carry a centre balanced load of 75 
pounds. Current consumed 2 watts. Oper- 
ating costs less than five cents per month 
Shipping weight, 5 lb. Individually pack- 
aged. Guaranteed for one year against 
faulty material and workmanship 


ALBERN MFG. CO. 


in cORPORATED 
62 CHESTNUT ST. 
NEW BRITAIN, CONN. 


handise may be easily located 


proper displays and good signs 


what is being dis 
When the customer 


item that she saw on dis 


sale speople 
window 


salespeople will be familiar with 


will not have to run outside and 


window This lal cases, 


should be chan le at a mo 
Do not 


of rigid 


notice vourself with 


make 
ngs impossible 
vindows should 
1ave been asked many 
be flexible 
instantaneous chi 
iw you plat tor pe flexi 
advance 


xample—Ift you are a fashion 


t operation 


your store receives a shipment of new 


coats in advance of your competition 
weather turns sharply cold, you will 
lisplay this merchandise imme 
If vou have the necessary proper 
readiness, you can do this imme 
ind take advantage of your for 


te situation 


ina 
Maintain a few display props in reserve 


for oceasions of this nature Pre 
advanc¢ 


} 


certain types of floor ma 
as “Masonite” 


suc squares, wood 


t Have a few perforated hard 


panels painted and ready for use 


find that this problem will 
hould 
Ivertising. Back 
lisplay. If you art 
in the paper, be certain 
on displays 


department 


If you are having a white sale and your 


ads contain many small items, your win 
dows should include these items that are 


advertised, and you should price them 
prominently 

Many of the things that you advertise 
are national brand items. These are backed 
up with valuable advertising in the best 
magazines and newspapers all over the 


country These companies make available 


to you mats, posters and counter displays 
that you can not afford to pass up. Take 
ull advantage of this valuable type of ad 
Vertising, as Im most Cases It 1s tree to you 

and very beneficial 
There are also many local events which 
vour store can tie In with, such as centen 
1 Keep in 


mials and other civic occasions 
when tying in with these 


mind, however 
Various promotions that any 


conflicts with the 


emotion that 


emotion of buying is 


detrimental to the sale of goods. For ex 


ample, your town might be having a cen 


tennial Through advertising you spend 


all of your money talking about how long 
the town has been there, and not how long 
associated with the 
town You are not only losing money, but 


vour store has been 


also valuable prestige and sales 


7. Your windows should be timely 


Example—Early this year, we had an 


unseasonal spell of warm weather The 
sales promotion department of our company 
decided that it would be timely to promote 
sleeveless blouses (that were in our stocks) 
at $2.98. We sent out letters the beginning 
of that week to our stores, asking that these 
blouses be 


advertised and displayed. By 


the following week-end, all of our stores 


were displaying these advertised blouses at 
$2.98. (This is retail 


above the normal 


sleeveless blouses.) 
our sales were astounding 
more sleeveless blouses that 
week-end than we sold during the previous 


rrespondaiig seasot 


—Used here at Dalton's, Baton Rouge, La., is a new mechanical itinerant display produced 


by W. L. Stensgaord & Associates, Inc., Chicago, for Van Raalte hosiery. 


the center are in motion. 


The legs in 


According to the display producer, "Tests show that this display 


gained 90 per cent readership, whereas average readership is 10 to 25 per cent."— 
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No. 2084 OLD-FASHIONED STORE 
FRONT MERCHANDISER 


Here's an adaptation of an old-fashioned store 
front that can be used throughout the store 
and windows as a Christmas Gift Merchandiser! 
It has three adjustable gloss shelves 
The masonite back is removable It is 
expertly constructed of plywood finished in 
. . Grill is made of 14" 
The back is gold 
. The stone-edged side 
Use 


white with gold trim . 

squore steel in block . 

spattered in white 

ponels are optional and rot included 

this for a complete series of windows or for 

ledges 
It is an investment in good display! 


6 ft. High « 6 ft. Wide x 16" Deep $135.00 Each 


It can be used throughout the year! 


and 9 ft 


copy on 


Also available in 4 ft 
Photos 


sizes 


and descriptive request. 


DISPLAY DESIGNERS AND MAN 














UFACTURERS @© PORT 


SMOUTH OHIO 





how 


displays timely, 


You can see important 


it is that your and 
vou take full advantage of all st 
factors as weather, “hot tems 


ete 
8. Your 


dominant idea, backed 


windows should be 
central 
complete selling campaign 


9. Your 


lighted. If 


windows = should 


shoppers Can not s¢ 


chandise on display, they certainly 
buy it 

Many 
amount of 


and this 


do 


light 


not 
that they 
lends to 


stores 


windows, 


down when contrast 


that 


appearance 


are correctly lighted 


Lighting can do many things 
It can add the 
story that you 


merchandise by 


necessary drama to the 


are telling. It will enhance 


your bringing out the color 


and styling of your garments, and wil 


greatly to the mood of your display 

Most 
lights 
The floods provide a 
whereas the 


areas ot 


150-watt spots and flood 


the 


stores us¢ 
window 
light, 
out 


dispersed throughout 


general all-over 


spots enable you to pick 


specifi your window with intense 


light 
Be the 
equipment to handle your individual lighting 


sure you have necessary lighting 
problem 
10. Your 
clean at all times 
of what talked about 
worth repeating again. Be 
paint job is fresh, vour rugs are clean, your 


windows should be neat and 


This is just a 
but 


that 


repeat 
well 
your 


we earlier, 


sure 
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lows well maintained 


up-to-date, in shape and 


merchandise well pressed, 
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windows te 
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collective pr 


backed up 
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part in their 
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ion, and a 
vital succe 
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costly. Be 
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sure 


selling space that you are 
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make 
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Formerly with 
New Orleans, J. L 
Rosenfield’s, Baton 


He 


resigned a sl 


Joy’s | 


Mar 


ago 


replaces 


time 


ager 


ort 


a pattern 


displays 


Ritter 1s 
Rouge, 


your mannequins 
clean, 


fresh 


s can 


are 


esentatior 
by planned 
above factor 


FIT ANY 
the MANNEQUIN 


ir most. effective 


ur windows art 


benefit 
pa 


trom 


ving so dearly 
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that they function at table levels and appear 
to be floor lamps, but actually are fastened 
to the grid ceiling with concealed mounts 
They are in the spot category, work on a 
series of arms, and supply a decorative 
element while serving functionally for dis 
play illumination 

The equivalent of a city block in length 
Is a Comparative measurement ot visibility 
areas in the new showroom From any 
point of approach the showroom is_ visible 
due to the liberal installations of windows 
and open segments. Solid walls were re- 
moved to capture a. startling illusion of 
space, with 114 feet of glass area looking 
into the showroom, 52 feet of glass in 


e windows, and 64 feet of freeway passages 

Att t Att t n t Yy Factors in the remarkable visibility are 
rac en 10 oO our skillful floor and exterior treatments, in 
genious use of “Modernfold” doors, the 

Chri t d a Di | staging of the metal grid screens and wood 
ris mas an — isp ays display screens, and the lighting. The ex 
terior has the appearance of a large store 

; with full-view windows. Visibility values 

wit ittering Pale Ae 4 aT) are enhanced by 28 wood screens on_ the 
. 7 room perimeter, 39 open metal screens in 


. . ° ° all other areas, except for three special 
Whenever you need a feeling of snowy white crispness : ; 
. © : wood and cork screens in the exposed re- 


in your displays, choose Sparkl-Tex for backgrounds, | ception center The open top of the 
backdrops and floorings. For fall fur promotions, Christ- | movable metal panels gives an added airy 
mas and winter displays, Sparkl-Tex combines a freshly- | feeling of expansiveness; they provide a 
fallen snow effect with eye-arresting glitter to set off your | play on the lighting and aid in the ventila- 
displays to best advantage. Economical in price, Sparkl- | tion flow through the air conditioning ducts. 


Tex is fireproofed for your protection. The showroom has certain aspects of a 
theatre stage, a network television stage 


Shiny aluminum flakes in silver or silver-red-green . 
é bid and a sound stage of a motion picture 


combination are sprinkled on fireproofed white cotton | studio. Methods of display and the appli- 
wadding — then baked on by a special process. Sparkl- | cations of the mechanical and. electrical 
lex has body for easy handling and accurate cutting. Its | facilities are similar to presenting the set- 
depth allows it to fall in soft, snow-blown contours. tings of a play, with the floor and wall cov- 
eri products and the movable metal grid 


Sparkl-Tex is available in rolls 36 in. wide and either ; ; : ‘lag init aa ipa 83 
; screens as props for dramatic display 
12 or 48 yards long. Write today for a swatch sample and | og. 
price list. Sparkl-Tex is manufactured by Union Wadding Expanding the dramatic stage theme are 
Company. especially created focal points to highlight 
ae new pattern introductions, “in-use” displays 
Distributed by linking new items with matching furnish- 
ings and textiles, and the roles of sales 
“4 representatives and hostesses who are per- 
arrison- agner ompany— forming on the set in costumes that reflect 
color designs of new patterns in the line. 
Modern window display technique and 
displays in motion are integral parts of the 


2018 Washington Avenue St. Louis 3, Missouri 





showroom. 
There are nine different stages or areas 
Congoleum-Nairn line 


for displaying the I 
RUSTIC DISPLAYS x POLES THE NEW “TURNA - \ ithin mate Hen are four focal sets and 
SLABS — BRANCHES — BARK Battery-Moved Display Turntable six interdepartmental vega as well as 
the reception area 


1 remendous ows, 
CEDAR ETC BIRCH No Wiring, No Winding, No Fire Hazards = ' a) _ us window 
" The ‘“TURNA" runs on two ordinary Flashlight wal neon ; , 
Batteries day and night, uninterrupted, for 5 to 8 The focal points have two revolving ex- 
T WEEKS, with a well-centered load of 6.5 Ibs. 7!/,"' hibits f “( sowall” and the other 
RUS Ke “PARKCRAFT" diameter Entirely Metal made. $8.75 Each didehn Rhak seis ‘ a cise nacinn - . 
GOLD : for the new felt base concentric-squares 


Color: Post d : Pe ; 
ee es design. The other two focal points stage 


Quantity discounts. Agents wanted a ” 
elaborate settings for the new “Jackstraw 
Hertvy Co., Inc. inlaid linoleum and the new “Rocket Rug.” 


COMPANY, INC. Rego-Park 74 There is a grand total of 435 display 
New York, N. Y items of 373 products The complete 


.N . 
Phonos: 9-6479 or 9-6103, Williamstown, N. J Tel.: ILlinois 7-8094 exhibit weighs over ten tons, measures 
3,000 cubic feet 
New features in a “U-Do-It” bar at the 
@ WHEN WRITING ADVERTISERS PLEASE MENTION DISPLAY WORLD e tile area give this type of do-it-yourself 


display distinct improvements. A complete 
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carried in bins, 
sliding trays 
-Do-It” 


out his 


tiles is 
tiles, 


stock of standard 


there are spaces for new 
for each kind of tile, 


with which 


and a “L 


work 


tray 


anyone Can own 
designs 


and 


patterns orf 


Fabrics greens give the showroom a 


comtortable furniture 1s 


exhibit — by 


atmosphere. The 
an original design for the 
William 
steel 


seats 


Armbruster; it is  sand-blasted 
black, 


loam 


finished in with upholstered 


and hacks in rubber and high 


textured combining char 
brown, green and rust 


Newark, headed by 
designed, | 


colored materials 
rich chocolate 


Associates, 


treuse 

Sabetay 
Sabetay, erected and in 
stalled the 


with 


Reuben 


showroom. Sabetay was form 


erly Bamberger's, of the same city 


The design and development were the cul 
mination of executives of 
staff 


and 


ideas among 
and = the 
were flexibility in 
visibility, 
merchandise 


Congoleum- Nairn 
Objectives 
lighting 


Sabetay 
display 
and attractive 


display, 


pleasing 


display, dramatic and 


incorporation of dealer aids 


Electric Housewares Contest 
Winners Announced 
Winners in the 


campaign 


Electric Housewares giit 


display contest have been an 
Electric 
National Electrical 


ers Association. Industry 


nounced by the Housewares Sec 


tion of the Manufactur 
first-prize plaques 


will be presented to the winners for the 
best displays in each of the following major 
retail Appliance, 


jewelry, and 


classifications hardware, 


department — stores, electric 


light and power companies 


The judges selected the following as best 
in the display contest: Appliances, Schaffer 
& Bond, Upper Darby, Pa.; hardware, 
Hagen Hardware Company, Philadelphia; 
Bates Washington, D. C.; 
department store, Adamg Meldrum & Ander- 
Buffalo; electric 

Ohio Edison 


jewelry, Jewelers, 


son, light and power com 
pany, Springfield, 
Ohio 


Awards 


Company, 


were made on the basis of in 
genuity and originality which in the 
of the judges best reflected 
the 1952. Electric Housewares 
paign An industry 
the number of 


opimnior 
promotion ot 
gift cam- 
stated that 
display con- 


spokesman 
entries in the 
test was more than double that of last year 
The panel of judges included Howard P 
Abrahams, manager, Sales Divi- 
sion of the National Retail 
Association; Manny Hoffman, 
Retailing Daily; Arthur Hooper, 
Electrical Wholesaling; Harold 
School of New York 
managing director 
Electrical 


Promotion 
Dry 
housewares 


Goods 


editor of 
editor of 
Kihl of the 
University; Charles Pyle, 
of the National Association of 
Distributors; J. H. Thomson, 
Electrical Dealer, 
Electrical 


Retailing, 


vice pres! 
and | 


Merchandising 


dent of aurence 


Wray, editor of 


Williams Introduces 
"Kris Twinkle" 
“Kris Twinkle” 


of Christmas elves 


is the name given a line 
introduced by D. G 
Williams, Inc., 498 Seventh avenue, New 
York City. The figures stand 2 feet high, 
self-standing, and each bears a wand in the 
shape of a branch tipped with a 
star lamp which goes on and off. Litera- 
ture request. 


short tree 


will be sent on 
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NOEL DOES IT AGAIN! 


Another FIRST in Display Lighting Units 


INTRODUCING the exclusive Noel Blinker* 


which WITHOUT TRANS- 


ite Streamer, 


FORMER can be used with either small (12” 


size bulbs or regular size candelabra bulbs. 


Each lite operates independently. 
is smooth, rhythmic, easy on the eyes. 
The unit continues to function if one or 
more bulbs burn out or loosen up. 


Fool-proof construction, backed by Noel's 
engineering “know-how” makes this unit 
inexpensive to operate. 
of bulbs keeps maintenance at 
minimum. 


absolute 


Available in 10 or 20 lite units blinking or 
steady lites. AC or DC, 120 volts. 
white wire. Furnished with clear or 
colored bulbs. 

« 


ORDER TODAY 


The blinking 


NOEL BLINKER*LITE 
STREAMER 

NO TRANSFORMER 
REQUIRED! 


Low cost replacement 


Green or 


Announcing New 
Catalog and Price 


yX NOEL yN List—Write now! 


Manufacturing Co,9ne 25 EAST 


Actual Size 


4th STREET, NEW YORK CITY 3 











Complete and 
Comprehensive course in 


WINDOW DISPLAY 


and INTERIOR DESIGN 
and DECORATION 


at the Whitman School 


Leads to interesting positions with good 
salary ranges. Placement Bureau 
State Licensed — Request Catalog. 
CLASSES NOW FORMING 


170 RIVERSIDE DRIVE, at 89th St. 


New York City TRafaigar 3-1200 





EXQUISITE SMALL FLOWERS 


For Show Case and Interior Trims 


regular 


Produce display effects impossible with 
beauty. 


lines of display flowers. Unsurpassed 
Tremendous Varieties in Stock 


MILTON S. AHRENS, INC. 
Importers — Mfgs. — Exporters 


56 W. 4th STREET NEW YORK 18, N. Y. 








BASE-METAL PUFFING FOIL 
AND FOIL PAPERS 


Ft ur 100 Ft. rolls Als« 


vediate d 


R. A. OHLHORST 


454 BROOME STREET, NEW YORK CITY 13 


1 Reams 


lelivery 








® WHEN WRITING ADVERTISERS PLEASE MENTION DISPLAY WORLD @ 











STYROFOAM 


&. — 2 
PANELS ALL SIZES 
10°'—12"'"—15"'—20"" 
Up to 20" wide 
Up to 9 Ft. Long 

All Thicknesses 
1"—2"'—3""—4 


thru 12 


Canes — Snow Men — Reindeer 
Display Dealers’ Catalogue 
. Now 


Reody 
@ 


PRODUCTS 
6415 N. CALIFORNIA AVE., CHICAGO 45, ILL. 








Also Covers Squares 


PARAFLEX glass 
surface, no matter 
shape. Send for an estimate or send 
original sample. We will cover 
it for a very nominal charge. Samples 
at all times are your exclusive property. 


mirrors cover 
what the 


any 
size or 


your 


Write today for information 


PARALLEL MFG. CORP., Dept. F 
34 Beekman St., N. Y. 38, N. Y. 
CO 7-4332 








DEKADHESE 


“The cement that grips before it sets” 


THE DECKER CORPORATION 


P. O. Box 1605, Wilmington, Delaware 
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REASONS WHY THE NADI 
HAS LATE MARKET WEEKS 
[Continued from page 54] 
the fact that the earlier 
less effective it 


most mportant, 1s 


the show is the will be 
from a standpoint of exhibition, ideas and 
that with 


houses, 


display items. It is my feeling 
exception of — the 
I paper 
etc., that the 


received at our 


mannequin 


lOUSES novelty, ribbons and 
glamour and the in 


Market Weeks are 


which create 
fantasies, and the 
These 
prepa 


bec ause 


spiratior 


primarily from the houses new 


ideas, the glamorous 


veautiful display pieces and props 


houses have to spend many weeks in 


ration of the building of their line 


he peculiarities of our business. Fall 


and salesmen representing the lines 


USINess 
urn from their fall trip sometime around 


May 


sol nany Christmas 


latter part of Because of this 


lines are barely 


arted an f the market were early in 


customers would come to 
make many 


lack of 


evervone 


many of out 


the market and disparaging 
remarks about the 
hibited. I know 
last market in 
New York 
and the 


July 


ideas ex 
that the 
market in 
held i 
the best 


new 
agrees 
Chicago and the 
this which 


last of 


year, were 


June » were 


The 


primary reason has been that everyone had 


looking markets in many, many years 
time to prepare and present a fine show. 

not feel that it is 
customer to come to a 
well 


In conclusion do 
better you as a 
market to look at 
designed merchandise 
so that 


you 
tor 
well-prepared, 

exhibited in the 
receive an in 


cor 


rect manner you will 


spiration and get new ideas tor your com 


ing Christmas showing, or would you rather 
the market held earlier and come to a 
market to see 


hurriedly 


were 
a hodge-podge of hurriedly 
which 
We 
cus 


well, 


designed, executed units 


will necessarily not be as well done 


of the association wish to thank all our 
receiving our market so 

that 
both — the 


and we 


tomers tor 
and we feel 
benefit to 


great 
the 


and con 


been ol 
and 


they have 
displaymen 
} 


manutacturers, hope to do 


tinue the good work that we have exhibited 
in the 

We hope you will forgive us for not being 
for the 


We 


inspirational, 


past 


above-men 
look 
beautiful 
the 
June 


ible to show earlier 


tioned four reasons will forward 


to a show 


great, 
for next year at Conrad 
Hilton hotel in the last week i1 

We will also look forward to seeing 
at the Hotel New Yorker this 


December 


vou again 


you 


coming 


Why NOT Early Markets? 


By W. S. GROVER 
H. & S. Pogue Company, Cincinnati 


like to take issue with the letter 


would 
Silvestri as it has ap 


press At the 


written by George 


peared in the trade vers 


this 


and 


einning ] me state that 
as 

displayman 

sonal issue between any display manufac 

self. I have his letter 


ral times. And 


arguments advanced 


CLOSE 


contradictory 


them 


the 

the tremende 
expense involved in 
that 
advo 


a show. I’m equally sure 
not 


ymen, as a group, are 
NADI seek a hote 
Week, than 
used previously, especially if it 
cost to the NADI, 
be reflected in higher 
Phe states that 
commitments for the 


t tl for n 
it t tor an 


Market those 


earlier other 
involves 
higher which in turn 
cost of 
materials letter 
w Yorker has 
vears for certain periods of June 
that the NADI, if they 
interested in securing an 


Week, could have 


with hotels in 


next five 


I believe were 
neerel 


Market 


commitments 


earlier 
made similar 
New York 
early in 
ofhcial 


both 
ago for a definite week 
June The NADI has been 
Market Weeks for the past six 


there 1s 


ind hic 
holding 
and 
they 
next 


years 
believe that 
will for the 
six years Why 
an't the NADI make advance commitments 
market [ 


reason to 
hold 


or even longer 


every 


continue to them 


then 


to come, 


with these hotels for a week as far 


even seven years in ad 


that 


five or 


and renew time trom yvear to 


of business done 
that 


found 


up the volume 
The letter 
the NADI 


from 
that 
during early June 
later the is held, 
volume is placed on a confirmation 


show states 


past exper has 


mrders are not. pli ! 
hows, and that the show 
| which would 
ater Market Week is a 
NADI of a large 
And vet, in the 
that 
place 


seem to indicate 
guarantec 
business 
state 
cent of 
July 


volume of 


samc paragraph, the 


ment appears less than 5 per 
the trace their orders before 
Sth, which in this particular case was three 
ays after the close of the show. It auto 


matically follows then, that 95 per cent of the 
after the show, pre 


Why, 


show :? 


business was done 


sumably by the salesman on the road 
then, all the 
The 
ata 


budget 


for volume at the 
holding the 
the 


every 


clamor 
that by 
comes 


that 


letter states show 
date it 


and 


later closer to new 


period almost dis 
play manager who visits the show has in his 
figures of the second 
budget period, and therefore is better able 
to plan and definite 


I doubt that many 


approximate 


possesion 
expenditures place 
orders at Market Week. 
displaymen, if any, have a definite appropri- 
Market Week 


figure is just 


ation when they attend a 


Therefore, an approximate 
as good the early part of June as it is the 
last week in June displayman has 
“x” number of dollars to for 
given period, and the display manufacturers 
[Continued on page 78) 


Each 


spend any 


DISPLAY WORLD 





A NEW “SPACE-SHIP” ATTRACTION FOR TOY DEPARTMENTS 


RIDES KIDDIES OVER THE TOY DEPARTMENT AND THROUGH THE ee: TUNNEL 


CUT AWAY VIEW OF 
"STRATOSPHERE" TUN- 
NEL SHOWING LUMI- 
NOUS PLANETS, ASTER- 
OIDS, “FLYING SAU- 
CERS", AND _ SPACE- 
SHIPS IN BOLD RELIEF 
AGAINST DARK BLUE 
BACKGROUND. 


° 


CASH IN ON TELE- 

VISION AND COMICS’ 

“SPACE SHIP" POPU- 

LARITY IN YOUR 
STORE. 


° 


MINIMUM CEILING 
HEIGHT, I! FT. - O IN. 
CAR AND TRACK, 
5 FT. - 0 IN. OVERALL, 





WRITE, WIRE, OR 1151 W. CHICAGO AVE, 
PHONE TODAY CHICAGO 22, ILLINOIS 
FOR DETAILS SEeley 8-0556 








NEW SALES for a NEW SEASON 








SHERMAN'S NEW FALL DISPLAY GUIDE IS FILLED WITH 
FRESH IDEAS — PACKED WITH PROFIT-MAKERS! 


| m row — ii 
LEAF AND ACORN. 43 in. x 25 ft, ©-451. ie Pe lO ccna: like leaves 
Brown and Yellow on White CorroDEK. rom a trees when you feature 


Corrugated face $4.40 per roll. these colorful display items. See all of 
Sherman's profit-building Fall display 
ideas! Write for your free copy of 
Sherman's new, two-color Fall Display 


Guide. 

To Help You Plan Your Christmas Sales 
Send for Sherman's life-like, four color 
Christmas Display Guide. Write Dept. D-8 





FALLING LEAVES. 48 in. x 25 ft. C-452. 
Orange and Brown on White CorroDEK. 
Corrugated face . . . $4.40 per roll. 


Shermer 


PAPER PRODUCTS CORPORATION 


NEWTON UPPER FALLS 64, MASS. 
CHICAGO NEW YORK LOS ANGELES 


AUGUST, 1952 





yas 
BULKLEY, DUNTON & CO., Inc. ANNOUNCES THE “sz 


CORRY, PENNA. is an 
IDEAL DISTRIBUTION POINT | 


because the major portion of our customers are 
located within a radius of 500 miles from 
Corry, Penna. 


CORRY, PENNA. 


is located on the main line of the Erie R.R. 
and two divisions of the Penn. R.R., as well as 


Transcontinental Highways. Right on U.S. Route 6, ORDERS, REMITTANCES & CORRESPONDENCE 
America's Great Coast to Coast Highway. / DIRECT TO CORRY, PENNA. 


TELEPHONE CORRY 2-520! 


BULKLEY, DUNTON & CO., Inc. Bullstou DISPLAY DIVISION 
Office and Converting Plant 9 Pennsylvania Ave CORRY, PENNA. 


NEW YORK SALES OFFICE: 295 MADISON AVE., NEW YORK 17, N. Y. 





NEW STORE STRESSES its own right. The photographs at the upper 
FUNCTIONAL DISPLAY right and lower left show one of the free- 
[Continued from page 34) form fixtures as a self-service tie-bar, dis 
playing socks and sport shirts at the other 


end 
orosa marble, smoky Honduras Mi 


Riegelman Joins 
Ungar's, Portland 
Following the resignation of Willis Rand, 
Robert Riegelman has joined Ungar’'s, Inc., 
Portland, Ore., as display director. He had 
st lighting in the store is incandescent, 


eiltt umd Gaxten : ; held a similar position with Lipman, Wolfe 
multi-hued flagstone, and terra since the management feels it gives a , 


s a blend of what's masculine and 


sqt R | 1 mt & Co., of the same city. 
linoleum = square relieved with walls warmer atmosphere; fluorescent is used, , ; 
llow and green At the latter store Don Norton takes over 
en a : however, along all wall fixtures 


enw store. drank. cule dn Datanemalls the display department. He formerly was 

he east. The open front permits re areca with Frederick & Nelson, Seattle, as first 
Ri sige ly seller en hea A. Harris Adds assistant 

a tree-hanging screen with the Gold Chase Bush 


fix th 


on the window ‘ormerly with the display department of = , 
1 materials used onnig’s Department Store, Fort Worth, William Ratcliffe 
rble, imported hi Bush is now with A. Harris & Co In New Position 
applica Dall as tashion window coordinator The new position of store art director 
has been created by L. S. Avres & Co., 
Self-Adhering Letters Indianapolis, and William FE. Ratcliffe has 
Are Announced been appointed to fill it. He had been art 
RR? ay, wilt ee epee director for the display department. In his 
. ? " new position he will coordinate all forms 
iounced a line of self ‘ 
of visual presentation of the store to the 


letters and numerals under hy 
pupli¢ 


“Stik-On, They adhere b 
vy non-porous surtace, and can 
had in various 


1 ‘8 
vellow, Dlack 


Enlarged Operation 
For Advance Displays 


“We have enlarged our operation and 
ved oO showroom | taking in a 
. revampec ur wroom ”V a ig 1 
Romer Heads Display = 


re complete line of mannequins and display 
For Dayton Firm fixtures,” according to William Lovett. of 
R () 
Roy 


now display manag ‘ Advance Displays, 929 Arch street, Phila- 
ompany, Dayton, delphia The firm is also the new dis 
tributor tor the I \. Darling Company 


in that area 


DISPLAY WORLD 





NATIONAL ASSOCIATION 


We've Pr 


When the National Association of Display 
Industries was established ten years ago, the 


objective was to promote the use of display 
in retail merchandising. It was apparent 
that this could be achieved only with pro- 
gramming efforts of the Association with 
the requirements of the nation’s retailers. 

One of the most significant developments, 
we feel, was the research program under- 
taken through funds made available by 
NADI to determine if display really 
did sell merchandise. If so, why, 
when, how, and where. This study 


PROGRESSIVE 


MW) 


oved It! 


surveyed 1,290,000 customers to learn what 
made them buy. The two reports which re- 
sulted from these efforts (Visual Merchan- 
dising Research Series #1 & #2° ) are consid- 
ered “Bibles” of retail display merchandising. 

Other benefits derived from NADI's long- 
term program are the development and 
stabilization of Display Market Weeks; 
greater reliability of design and production; 
greater dissemination of information be- 
tween retailers and display manu- 
facturers; and the expansion of 
product development. 


MERCHANDISE 


203 N. WABASH AVE. 


PRESENTATION CHICAGO, 


ILLINOIS 


*4 limited number of both publications are available through the 
D. 1. for $3.50 a piece or both for $7.00. 
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OF DISPLAY INDUSTRIES 


Book Display Contest play featuring a springtime family scene 
Won By Campbell's emphasizing the benefits received from the 
use of Better Homes and Gardens books 

More than 150 leading book stores and Third prize of $150 was awarded to Loeb’s, 


bo lep y s i 1 th set Homes 
0k departments entered the Better fome t etace tian adios 
and Gardens national book display contest 


this spring. The aes Sam _ Sr “CD Cement 200" Announced 
ed For Styrofoam Bonding 


announced with Campbell's Book 
Westwood Village Los Angeles, named 


lay competition among the entrants was and similar foamed products can now be 
d between March 25 and April 30 bonded securely and permanently to them- 


he 
Fifteen prizes totalling $2,000 were selves or to wood, glass, metal, leather, 
1 ] 


with entries judged on the basis and many other materials with “CD 


lity and display value, plus use Cement 200," developed by Chemical De 
Up” theme velopment Corporation of Danvers, Mass 
winning Campbell entry was set This product is extremely tough, is non- 


entire store front, including staining and crystal clear, so an excessive 
lavouts and an eye-catching application will not produce a “messy’ 
book posters on the = store ippearance. It will not damage the thin- 


entrance 1 total display proved effective nest honeycomb structure or cause shrink 
carrying i colorful springtime motit age which results in a distorted and weak 
The $500 md prize was awarded to bond. It is said to be fast-setting and does 
resce’s Oneonta Department Store, Inc., not require heat, pressure, or special surface 


Bresee’s entry was a di preparation 


CLS? VT No 





1 THINK 17S 


Georce soe Pueic SERVICE mae rene, 


EARLY IN 1927 AS ASSISTANT 
GENERAL DISPLAY MANAGER . TWENTY- 
TWO YEARS AND SEVERAL PROMOTIONS 
LATER WAS MADE DISPLAY DIRECTOR 
ON JANUARY |, 1949. 


CIVIC MINDED, GEORGE HAS SERVED 
FOR 15 YEARS ON PUBLICITY 
COMMITTEES FOR THE RED CROSS, 
COMMUNITY CHEST, AND SIMILAR 
GROUPS. HE IS 4 MEMBER OF 
THE PUBLIC UTILITIES ADV. 
ASSOCIATION, AMERICAN GAS 
ASSOCIATION, AND EDISON 
ELECTRIC INSTITUTE. 


RE LIVES WITH HIS WIFE AND 
TWO CHILDREN ON THE JERSEY 
COAST, WHERE HE IS INTERESTED 
IN GARDENING , FISHING AND 


DIS PLAY OIAECTOR 


PUBLIC SERVICE ELECTRIC & GAS CO.,NEWARK,N.J. 











nner of the $1,000 first prize Actual dis Styrofoam, a cellular cellulose acetate, 


Transparency Displays 
Promote Fabrics 

\ trio of imposing, durable, see-through 
displays, to be used in connection with 
regulation “T” stands, has been prepared 
by the Ameritex Division of Cohn-Hall- 
Marx Company, 1412 Broadway, New York 
City. These sets of three will be distributed 
exclusively to piece goods departments to 
be used in connection with displaying 
various Ameritex fabrics by the yard. They 
are being sent out as part of the fall retail 
promotion plans and will have year-round 
appeal 

Silk-screened in four colors on heavy, 
rigid vinyl plastic sheet 18 by 24 inches, an 
outlined garment is left clear to permit the 
fabric draped over the “T” stand to be seen 
in the form of a daytime dress, a suit or 
an after-five dress 

Simplicity patterns are used for the fig 
ures, done in a dramatic poster technique 
\ set of plastic hooks is enclosed with 
each set to hang the displays on the “T” 


stands 


Schroeder Joins 
Milprint, Inc. 

Robert J. Schroeder has announced his 
resignation as advertising production man 
ager of S. C. Johnson & Son, Inc., Racine, 
to join Milprint, Inc., Milwaukee, as 
assistant sales manager of the Advertising 
Display Division. He will assume his new 
duties on September 1 

Schroeder has been a member of the 
Johnson Wax advertising staff for the past 
six years. Prior to joining Johnson's he 
was in the advertising department of Wil 
son Sporting Goods Company, Chicago 

During the war he served as public rela 
tions specialist in the army and for three 
years as a special agent for Army Intelli 


gence 


POPAI Appoints 
Finance Committee 

George C. Kindred, president of Kindred, 
MacLean & Co., New York City, has been 
named chairman of the Finance Committee 
of the Point-of-Purchase Advertising In- 
stitute for the coming vear it is announced 
by W. L. Stensgaard, of W. I Stensgaard 
& Associates, Chicago, POPAIL president 
Other members of this committee are 
Harry Fenster, I. Fenster & Sons, Inc.; 
Paul Godell, Arvey Corporation; Donald ¢ 
Ozmun, Chicago Cardboard Company; John 
M. Palmer, Palmer Associates, and W. H 
Walters, U. S. Printing & Lithograph Com 


pany 


New President Named 
For International Register 

Iwo major changes have occurred in the 
management of International Register Com 
pany, 2620 West Washington boulevard, 
Chicago. Arthur H. Woodward has been 
appointed chairman of the board of direc 
tors. He joined the company in 1895 and 
has been its president since 1898. Ansel 
M. Kinney, with the company since 1930, 
has been promoted to the position of presi- 
dent; he formerly was executive vice-presi- 
dent 


DISPLAY W ORES 





Mew Glamorous 
DOLL DISPLAY 


. inspired by Walt Disney's 
new picture, “THE LITTLE HOUSE” 
Genuine Walt Disney design 
and colorings . . . magnificent! 
With action to stop more people 
at your store. Size—just right! 
Center Unit, 84” high X 56” 
wide X 36” deep . . . Carved 
Crystafoam . . . Sturdy wood 
construction . . . decorated with 
lace net and other new mate- 
rials . . . Side Comura units are 
48” wide X 96” high. 

Price complete . 3 units $26500 


o 
—_ FREE big 16-page 
Christmas Catalogue. 
<2 Write today for your copy. 
ADDITIONAL Comuras—to mount on columns... windows 

. backgrounds. In 8 oil colors. Each only $695 OTHER FEATURE ATTRACTIONS 

2hit © Tom Corbett Space Cadet 
© Rudolph the Red Nosed Reindeer 
‘; CAR W. L. STENSGAARD AND ASSOCIATES, INC. 


© Circus Attractions 
346 NORTH JUSTINE STREET - CHICAGO 7, ILLINOIS 


Specialists in Merchandise Presentation - Displays - Exhibits © and all Christmas Decor! 








THEY SELL MORE SLACKS 


Designed and built by top display men. . . 
PAN’ STAN “Triangle” unit shown displays 
eight different slacks on one unit. No sewing 
of cuffs... no pressing ... PAN’ STAN forms 
a trouser crease and cuff . .  .just fold into 
place. You can set up this display yourself, 
whether you are an expert or not. Free book 


PAN’ STAN “Trian shows how easy it is! 


gle” unit as it looks ; : 
iceealhamaameanes ; PAN’ STAN “Triangle” units available at 


your local display dealer, or order direct. 


=> USE THIS COUPON - 


WALKER-OWENS BF sone Size De 
W 


hird St auke 


PI end me PAN’ STAN 
F.O.B. Milwaukee 


NAME 
ADDRESS 
CITY 


S. Pat. No Trade 


sa extz sooner WALKER-OWENS CO. 


See dozens of window display Manufacturers of Window Displays That Sell 
idease using PAN’ STAN units Factory and Sales Office: 
obligation 752 N. Third Street, Milwaukee 3, Wis. 
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isplay 
orld 


Display’s Great Monthly Digest 


SERVICE 
BUREAU 


The DISPLAY WORLD Service Bureau will 
be glad to supply the latest authentic informa- 
tion about anything in the display line in 
which you are interested. If you do not find 
your needs listed on this blank, write a sepa- 
rate letter. If we do not have the information 
you want on file, we'll find out for you. Avail 
yourself of our service facilities without cost 
or obligation. This service includes an analysis 
of any display problem. 

{) Air Brushes 
Airpainting Equipment 
Animated Signs 
Artificial Flowers 
Artificial Snow 
Backgrounds 
Background Colors 
Black Light 
Bulletin—Directory Boards 
Card & Mat Board 
Cardwriters’ Materials 
Color Lighting 
Composition Pieces 
Crepe Papers 
Cut-out Letters 
Cutting Machines 
Decalcomania 

() Decorative Papers 
Display Fixtures 

) Display Forms 

} Display Letters 
Display Racks 
Dye, Rug and Carpet 

() Enlarging Projectors 

) Fabrics and Trimmings 
Flags and Banners 

) Float Decorations 

) Foils 
Glass Specialties 

] Grass Mats 

() Hosiery & Shoe Forms 

| Lithographed Displays 

] Mannequins 

} Metal Sheets 
Millinery Heads 
Motion Displays 

) Motion Mechanisms 

() Motors 

Mouldings 
| Natural Foliage 
Paper Sculpture Displays 
Papier Mache Specialties 
} Photographic Blowups 
Plastics 
Plywood 
Price Cards—Tickets 
Price Ticket Holders 
Ribbons 
Sale Banners 
Show Card Colors 
Show Cards 
Show Case Lighting 


Card Holders 
Signs—Electric 
Sign Printing Machines 
Sleeve Forms 
Store Designing 
Store Equipment 
Store Fronts 
Tackerts 
Time Switches 
Turntables 
Veneers (Imitation) 
Wall Board 
) Wigs 
{) Window Lighting 
[ Do you wish a copy of their catalogue? 
Do you plan to remodel your store soon 
[ Do you plan to build a store soon? 


MAIL TO 


DISPLAY WORLD 
CINCINNATI 1, OHIO 


Firm 
Display Manager 
Street 


City 
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Korrect-Way Holds 
Distributor Meeting 

The semi-annual meeting for its 
distributors was held during Display Mar- 
ket Week in New York City by Korrect 
Way Displays, division of American Fixture 
& Mig. Company, St. Louis. Sixty-five dis 
I attended the 
dining room 


sales 


tributors and their salesmen 
heon meeting in a private 


Hotel New Yorker 


Guest speaker for the 


of the 
occasion Was 
advertising 
New York 


consultant to some of 


Sheehan, formerly 


semary 
Saks-Fifth Avenue, 
City, and fashion 


America’s 


textile concerns 


outstanding ready-to-wear and 


Peter 


The meeting was presided over by 


Schott, Jr.. vice-president and sales manager 
rect-Way, 


sales manger for the 


who introduced Syl Rieser, 
distributors 
first photograph is seen the head 
from left to right, 
van, Rosemary Sheehan, Milton 
n, Syl Rieser, Peter Schott, Jr. 
Wegener and Sam Bronfin All, with 
Miss with 


he luncheon; 


exception of Sheehan, are 


erican Fixture 

nter photograph, seated: Russ Milward, 
L. E. Hier 
Minneapolis; Guy 


Display Equipment Company, 
Duey and Lamont Ware, 
Pittsburgh; Walter 
Korrect-Way sculptor Mrs 

Schott, Jr Mr. and Mrs. Walter 
Denver FE. Hier, Minneapolis 

ling: Frank Humbert, General Dis 

ay Corporation, Cincinnati: Jack ove 
joy, Wray Williams Display Company, New 
Display 


Cohen Company, 


General 


Fred 


Orleans; Junius Fisher, 


orporation Sis Eiseman; Lokey, 


Wray Williams Display Company, Memphis, 
and Bob Lee, General Display Corporation 

Lower photograph, rear table: Lee 
Knable and Frank Malehorn, Baltimore 
Display Industries, Baltimore ; Merle 
Smith, National Equipment Corporation, 
Kansas City; Leonard Stark, Dallas; David 
I. Ross, Jr., Melvin S. Roos & Co., Atlanta; 
Ray Hecht, Hecht Fixture Company, Chi 
cago; Bob Mackert and Ben Naythons, 
Naythons Display Fixture Company, Phila 
delphia; David I. Roos, Sr., Melvin S 
& Co. Front table, Mr. and Mrs 
Allan, Jr. and Eddie Allan, Sr., 
Bernie Jacobs, Los Angeles; Gus Barrango, 
Walter Hammond, Midwest 
Equipment Corporation, St. Louis 
Dutch & Son, 


Roos 
Eddie 


Tampa 


San Francisco; 

Display 

and Duke Grover, Samuel (¢ 

Buffalo 

Larger Space Taken 

By Dauman 
Displays by Dauman has moved to larget 


Fifth New York 


“The larger quarters are needed for our 


quarters at 182 
City 


avenue, 


increased business in backgrounds for de 
partment stores, as well as our chain store 
Dauman 


business,” according to Sidney M 


National Sawdust 
Offers New Catalogue 
\ new 
products tor the coming winter 
National Sawdust Com 


Brooklyn 


Items 


catalogue showing the firm’s 
season has 
been completed by 
pany, Inc., 65 North Sixth street 
11, and will be sent on request 
wood flakes, 
shelis, and 


America 


shown include chips, glass 


blocks, 
from 


unusual imported prod 


ucts Latin 


DISPLAY WORLD 





made Profits Bloom . 


How George Huserik, Whole- 
sale Florist of Seattle, Washing- 
ton, solved a lighting problem 
should be of interest to display 
men everywhere. 

Under his original fluorescent 
installation, the flowers in his 
show room looked drab and 
dull. He checked his lamps, but 
they were all shining white and 
bright. Still his customers com- 
plained that the colors of his 
flowers and ribbons were dingy 
and unappealing. 
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Sylvania Warmtone Fluorescent tubes 
bring out flowers’ true beauty...increase sales 25% 


“Then on the advice of a Sylvania Lighting man,” wrote 
Mr. Huserik, “we changed to Sylvania Warmtone Deluxe 
Tubes. The results were startling! Under this new light 
our flowers showed their natural, true colors. Also, we 
had an immediate and gratifying response from our cus- 
tomers. To date sales of flowers have increased 25%; 
ribbons 50%. 

**Not only are we highly pleased with these lamps, but 
since they are guaranteed to be longer lasting than any 
other, | am sure we will save considerable money.” 


FLUORESCENT TUBES, SIGN TUBING, FIXTURES, WIRING DEVICES; 
Da BULBS; RADIO TUBES; TELEVISION PICTURE TUBES; ELECTRONIC 








Remember Sylvania Long-life Fluores- 
cent Tubes come in a range of color 
tones to match practically any require- 
ment or display need. For full details 
mail the coupon NOW! 








Sylvania Electric Products nc. 

Dept. L-2408, 1740 Broodwey 

New York 19, N. Y¥. 

Please send me full information about the 


color tones of Sylvania Fluorescent Tubes 
and their applications 


Name 





Street 





Zone State 


PRODUCTS; ELECTRONIC TEST EQUIPMENT; PHOTOLAMPS: TELEVISION SETS L. 














Cedar Poles — Slabs — Ruscus 

Autumn Ock—Catiails—Wheat 

— Tan Bark — Wood Flakes — 
Chips — Kubes 


+ -Meviean cern 
Diamend Dust 
styrofoam Dises 
Manufacturers and 
Ask your jobber for 

AULT line. If 


ite direct 


Glass Gems 
Mica-Glass 
Kubes and 
creators of 
our 


necessary. 








National Sowdust Co., Inc. 
65 N. 6th St., Brooklyn 11, 


new FREE 


(Display Div.) 
a. ¥. 


CATALOGUE 


City & State 


Attentio 


D.W 


ADD “EYE-APPEAL” with JEWEL 
Color Change = FOUNTAINS 


Color - Change 

Sparkling, bubbling water il 

luminated from below with light beams of 

used 

window displays 
No water connections needed. Send 30c for 
64-page catalog Also ask about Jewel 
Electric pumps and turn-tables. Est. 1880 

No, 566 Beantels JEWEL ELECTRIC & MFG. CO. 
216-D West Kinzie St., Chicago 10, II 





streams of 


changing colors can be 


store and 


constantly 
to liven up 








New Additions Made 
To Williams Line 


and 
with 


available in papier mache 


in | 1 colors wigs are 


subdt 
ibd 


with make-up 


I onsist 


| ribineg 
describing 


"Moon Patrol" Panels 
Have Display Uses 


Ct 


11668 
panel 
Tac 
Way 
rockets 
and the 


pli 1 as desired 


Full 


he sent on 


details about 


request to 
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July Medal 


ELECTED as the best display 
in DISPLAY WORLD's 
Contest 


entered 
International 
during the month of 


Display 
window pictured above. It is by 


Joseph 


is the 
E. | 
Horne 


Vollmer, display director of 


Company, Pittsburgh, who has been 


gold 
say about the 


medal fur July and who 
display 
sidelights 


First, the 


interesting 
know 


re ary a Tew 


that might like to 


vou 


installed while I was 


work 
tribute to the 


display was 
I laid the 


I think 


away 
ground before 
this is a 
that works in the 


g win- 
I've often felt after viewing the re 


organized unit 
upon returning from a trip that I have 
staff 


and meet any 


remarkabl¢ They can carry 


mut plans to a ‘T’ emergencies 


is they arise 


} 


“Secondly, each spring we do a_ rather 


elaborate setting in the corner window to 


furniture season. It 
installations, but 


inaugurate the 


costly 


summer 
than 
v { the results 


is more other 


justify the expense as 
we leave it in for two months. During this 
! make two 
second month turn it over to ready 
mak three 


proves very successful for beach, play wear, 


furniture changes; 


period we 
then the 


to-wear and about changes. It 


and as you can see for evening wear 


painting the 
either 


The mood is changed by re 


structure and by change in decor, 


dressed up or down according to the need 


—This handsome display in the corner win- 

dow of Joseph Horne Company uses a basic 

setting installed this spring and which is 

changed at frequent intervals to feature 

furniture, ready-to-wear, formals, beach wear, 
and so on— 


To Vollmer 


“The in this instance started out as a 
spreading apple loaded with 
As the on and apple 


passed we changed to soft green paper and 


trec 
tree blossoms 


season wore blossoms 


net leaves.” 

during 
conducted 
scope, and the 


without a 
many 


This is the third successive 
DISPLAY WORLD 
contest of international 
response to it 
value to 


year 
which has 
this 
continuing 
doubt its 
countries It 


shows 
displaymen in 
was organized as a means ot 


making tangible recognition of good dis 
play work 


for all 


and to encourage better display 
lines of merchandise 

December 
date the 
outstanding dis 


until 
which 


will continue 
immediately after 
judged by 

Results will be published 


The contest 
15, 1952, 
entries will be 
play authorities 


in full in the January, 1953 


\ total 
classifications 1s 
of the 
may be made in each 
black white 
and preterably & by 


Issue tor 


of 98 merchandise and_ service 


categories 
entries 


included in the 


contest, and any number of 


Entry is made by a 
unmounted, 


size Any 


and photograph, 
10 inches in 
displayman may enter. It is not necessary 
to be a subscriber to DISPLAY WORLD in 
order to do so At the 
gold medal 
be awarded for the best entry in each divi 
two points for 
bronze medal 
The person receiving 


conclusion of the 


contest a and three points will 


sion, a silver medal and 


runner-up, and a and one 


point for third place 
the greatest number of points will receive 
a beautiful gold plaque, second place will 
silver, and there will be 


third highest total. 


be awarded one of 


a bronze plaque for the 


Full details of the contest are given else 


where in this issue 
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CHICAGO DISPLAYS 
[Continued from page 31] 


= 
Al 
pve ? i 


puny 
"Rhee simpli le tho iiruche te dent Refreshing News.. 


mowicr” The Taskivoy ses al Que showroom is Ai = Conditioned! 


mannequins to show off “Cool summer dress 


success in pure silk” in pink and blue witl 


hhcuinile tibbia: ok uke oatian Some You may now sit in cool comfort and select your 


and bags \ few accessory items were dis . . . 

sdlatadd a icici attics letan eases Christmas decor from a most versatile line of unusual 
and trom the egg-crate ceiling strands of ti 
blue foliage were dropped off-center. Grass creations. 
matting and flowers in black iron containers 
completed a setting that put emphasis on 


what the store wanted to sell 


Aecept our a invitation. 
Clement Bradley, director of display, 
Carson Pirie Scott & Co., relied upon panels 


ot perforated hardboard and wire screening 


to furnish a modern feeling for a promo 
tion of vacation togs. The suitability of the | 
merchandise for wear in any part of the j ~ 


country was implied by a map of the 


United States attached to one panel where | 65 MADISON AVENUE, CORNER 27TH STREET, NEW YORK 


the legend “So you are a sun and sea 








worshipper’ — and travel posters mounted 
on the backwall signified that the beach 
wear shown was appropriate for those plan 
ning a journey to a seaside resort. Over 
tures to those anticipating cruising, motor 
ing, painting, sight-seeing, or fishing were 
treated in like manner with architectural 
props painted in harmonizing colors for 
dramatic purposes rather than to designate 
the locale to which the display was pointed 

Everyone knows that daisies won't tell 
but jim Murray, display manager made 
them tell how to “Keep daisy fresh and 
breeze cool” in a showing of summer cot 
tons at Rothchild’s (not illustrated). He 
used Japane s¢ parasols to hold clusters of 
white daisies as they spilled from the ceil 
ing in an = artistically arranged center 
decoration. Baskets of the pretty flowers 
filled in the front corners of the window and 
a feather-light merchandiser at the left 
displayed a selection of summer footwear 


Charrot To Double 


Showroom Space F L (e) e) K C re) | 


The addition of 5,000 square teet of spac 
to its present showroom is) being mad ART SCHACHTEL'S DISPLAYMAN used distinctive background and 
by L. J. Charrot Company, 36 West 37th floor paper materials for displaying merchandise in this attractive 
street. New York City \lready occupying i window. Papers of all kinds — fabrics, too—can be installed neatly, 
two floors at that address, the firm has ; quickly with Hansen one-hand Tacker. 
leased a third to be used for warehousing, Hansen "staple guns” shoot staples right thru the paper into the wall, 
stock, manufacturing and shipping wood or similar material. They save time and tempers; 

Charrot also announces the resignation prevent losing tacks or mashing fingers; eliminate tack- REQUEST 
of Arthur J. Heiser, who has been with the spitting. Use Hansen, displaymen's favorite tool. BOOKLET 
company for 16 years in various Capacities 
he is leaving in order to move to a better 


climate and will probably make his home it . Pee A. | HANSEN MFG. co. ANSE) 


Florida 5041 RAVENSWOOD AVE. CHICAGO 40, ILL 
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NEW: “Snow Stone Wall” 50”. Wide 


Per 
24° Roll 


Sparkling snow white stones raised against a choice of background colors: 
Red, Blue & Green. Immediate delivery by your local jobber or write 
direct to... 


A distinctive background to damian your windows and interior displays. $6 


e wae NEW YORK: 130 West 4éth Street 
The House of Service CHICAGO: 115 S. Wabash (Wurlitzer 
idg.) 


ST. LOUIS: Century Bidg., 313 S$ 
9th Street 

LOS ANGELES: 1113 S. Los Angeles 
Street 














' SNOW TEXTURE BUY 
FIREPROOF “LIGHT WEIG 


me Seve FROSTEE 


from 


your 


DISPLAY 
} : @ JOBBER 


fSILY* CLEANS EASILY* SIZE 15x20x6 
Write us for free booklet full of pictures of actual Frostee Displays. 
It will help you create low cost, eye-appealing Displays. 


MFG. BY European Producer by Special License 


Frostee Sno Company __ Frostee sNo propucts 


ANTIOCH, ILLINOIS “Blikkfang” Torget 8, Oslo, Norway 








USE THE 
OPPORTUNITY EXCHANGE CAN WE HELP YOU? 


For any WANT AD purpose: We have ideas and props for 


POSITION WANTED POSITION VACANT every display use. 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED REINERMANN FIXTURE COMPANY 








$4.00 Per Column Inch- CASH une ORDER 343-345 W. 4th Street, Cincinnati 2, Ohio 
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DISPLAY IS THE ESSENCE 
OF GOOD MERCHANDISING 


[Continued from page 19] 


the decorative aspect of the store was given 
far more emphasis than required and _ this 
was done at the expense of equipment and 
basic fixtures required to sell 

In all our newer stores today there is 
one phase of their design where an excellent 
job has been done without exception. That 
is with adequate lighting. What has been 
missing is the opportunity for the buyer to 
see the merchandise displayed at close range 
so that inspection will create a desire to 
own. Instead of hiding merchandise from 
the customer, more garment racks should 
be used through the floor. Counters and 
ledges in the interior of the store should 
suggest merchandise that the buyer needs 
or wants Wherever possible related items 
within the department or even from other 
departments should be displayed so that the 
customer will make his visit to the store 
that much more profitable. Furniture de 
partments should be developed into settings 
that are indicative of their appearance in 
the home. Above all there should be a 
message on a card with every display so 
that it can be quickly and accurately ana 
lyzed as to price, quality, and department 
where it is available so that the sales per- 
sonnel can rapidly pick up the prospective 
buyer's thought and consummate a sale 

To be modern and smart in store design 
ing does not mean the elimination of props, 
it does not mean the elimination of displays, 


| nor does it mean the elimination of proven 
j : ; si 
merchandising techniques. The modern 


store, the efficient store, the successful store 
must integrate all the props that it uses 
into the store planning so that they present 
the merchandise in the display so that it can 
be inspected in the store, so that the cus- 
tomer can be told and appreciate the full 
range of merchandise available rather than 
go to Mr. Competitor for comparative shop 
ping 

The complete store must be integrated 
every respect. The sales personnel must 
be taught the art of selling. The display 
props and basic fixtures as well as the 
smart window display fixtures that are 
available today can pull the buyer into the 
store and create a curiosity for the item - 
but the store sales people must complete the 
sale. Newspaper advertising creates a want 
Display demonstrates and sells in conjunc- 
tion with store personnel. All three are 
necessary in large store operation so that 
the reputation of the store is maintained 
at its hightest potential 

In a recent trade journal article a promi- 
nent investment banker brought out several 
excellent thoughts in an interview. It was 
stated that better space utilization was 
definitely required and that improved fix 
tures that require less space should be 
utilized He went on to say that the 
department store should do a_ better job 
internally on sales promotion It was 
conjectured that some of the money spent 
on advertising should be channeled inside 
the store itself on spot display, windows, 
ete To quote: “Most department stores 
spend a lot of money to get a customer into 
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the store and then neglect her after she 
gets there.” 

Most fixture salesmen today are extremely 
well qualified men. The vast majority of 
them started their business careers in the 
display field as a user of equipment. With 
the industry itself being on a personal basis 
these men will do everything in their power 
to leave the door open for a return trip 

The only way that the final step can be 
taken to confirm the thoughts just ex 
pressed would be to make definite test 
cases as to the value of the promotional 
dollars spent on display fixtures and props 
as against any other medium. The display 
industry in its entirety should back such 
a program, as we in display already know 


the answer 


Noel Manufacturing 
Takes Larger Space 

Noel J. Lituchy, head of Noel Mig 
Company, Inc., announces the removal of 
the firm from 1675 Third avenue to 
new and larger quarters at 25 East Fourth 
street, New York City Five times more 
space 1s available at the latter address 
Also announced is a new catalogue of the 
firm's display lighting units; copies will 
be sent on request. 
Kramer Resigns 
At Levy's 

Harry Kramer has resigned his position 
as display director for R. C. Levy's, Nash- 
ville, in order to open his own display 
service in Memphis 


Foley Heads All Display 
For Macy's, New York 

Following the resignation of Frank Sauter 
as interior display manager, John R. Foley 
has been placed in charge of all display at 
R. H. Macy & Co., New York City. He 
had been director of window display. Sauter 
is moving to Mexico, where he will operate 
his own business 

Lewis Rosen becomes assistant interior 
display manager for Macy's, while Ben 
Starkie assumes a similar position with 
regard to window display 
Frankel Introduces 
New Shoe Form 

\ new display unit, a shoe form with 
chrome-plated swiveled wall bracket at 
tached, is being introduced by Frankel 
Plastics of New York City These new 
units are designed to help displaymen create 
promotional display panels for window 
backgrounds and floor displays, for us¢ 
in open wall spaces and on pilasters of 
standard stock — shelves lrade-marked 
“Attach-A-Form,” they are available in all 
heel heights, with plain or painted toes 


Marcus Offers Catalogue 
For Fall-Christmas 


In celebration of the firm's twenty-fifth 


anniversary, Marcus Window Display Serv 
ice, Inc., 104 Lincoln street, Boston, 1s 
offering a voluminous fall and Christmas 
display catalogue It contains illustrations 
and descriptions of almost every type of 
display material and equipment, as well as 


samples and swatches 
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"SIGNPRESS® 


SHOW CARD AND POSTER MACHINE 


Peatated | SPEED----SIMPLICITY 
LOW OPERATING COST----LONG LIFE 


Used for over eighteen years by leading national chains. 


Many have from 50 to 500 or more in use. 
PROFIT = 
TO YOU! 


The "SIGNPRESS" en- 
ables store managers to 
do a better job of mer- 
chandising. It provides 
a simple, convenient 
means for producing 
GOOD LOOKING Cards 
& Posters QUICKLY and 
at SMALL COST. 


oe 





MADE IN THREE SIZES . . . WRITE TODAY FOR SAMPLES, CIRCULARS AND PRICES 


DISPLAY EQUIPMENT CO. 


BOX H-144 ADRIAN, MICH. 








Crescent display blanks have been famous for years— 
noted for their durability and their wonderful quality. 


Display men everywhere favor 
CRESCENT! 


1240._N. HOMAN AVE, $;, cmcaso 51, MLINOIS: 





ANNIVERSARY 


1902-1952 








Onder your Gack te S 


No favo ie _f ae Nese Le oo 
% iv ‘ ; e 1) ~ : 
$8250 a "Rr et $6450 
F. O. B. St. Louis, Mo. 
Korrect-Way offers the lowest price complete high fashion line 
of children’s fashion manikins on the market. Boys and girls 
have adjustable arms for easy trimming. Figures come with 
sturdy metal base and exclusive type leg fitting that will not 
injure snow suits, shorts, slacks, etc. Hand painted make up. 
Girls have gorgeous hair wigs. Boys have permanent molded hair. 5 
Call or write us today for Back-to-School Children’s Manikin Brochure il- 
lustrating complete line of babies, toddlers, and boy and girl manikins. 


ART R. COHEN COMPANY 


810 PENN AVENUE PITTSBURGH, PENNSYLVANIA 








More 
Unbreakable 
Rubber Products 


GIANT HAND 22" hish$ J B00 
: ae 


71," wide at wrist.... 
the 


2 
Be dios 


Full-round form 17" high f 
29" BUST $5.95 5 


display originals 
312 east 3rd street @ los angeles 13 


DISTRIBUTORS INQUIRIES INVITED 


All prices f.o.b. Los Angeles 








KE FLASHERS 
R Since 1900 


Force Attention, Increase Advertising Value 


REZNLERS 
ELECTRIC COMPANY 
% Motor 





Motorless 55 RIVER ROAD RIVER GROVE, ILL. N-iven 








WHY NOT EARLY MARKETS? 


[Continued from page 66) 


individually and collectively will get as 
much volume as the individual displayman 
is able to give him providing the manu 
tacturer has the item or items that the 
displayman wants And he will get this 
volume whether the show is held the first 
week of June, the last week or June, or 
the entire business is written by the sales 
man on the road. Therefore, timing has 
nothing whatever to do with it 

The letter states that less than 10 per cent 
of the trade have their Christmas plans in 
full in their minds or on paper by the 
first of June. I don't see that it’s necessary 
for a man to have his plans in detail at 
the time of attending a show. I was under 
the impression that the primary function 
of the Display Market Week was to be a 
service to the display trade an opportunity 
for the individual displayman to see, shop, 
compare and evaluate the various offerings, 
and from this comparison make a decision 
on the props and supplies that he will need 
to do the best posible job for his particular 
store 

Let's take the matter of the effectiveness 
of the show, which the letter states is the 
most important factor of the show Phe 
letter mentions that these houses have to 
spend many weeks in preparation of their 
lines secause of fall business, the sales 
men representing the lines return from theit 
fall trip somewhere along the latter part 
of May For this reason, early in June 
many customers would come to the market 
and make disparaging remarks about the 
lack of new ideas exhibited Everyone 
recognizes that it takes time to plan, design 
and produce a new line. But I was unaware 
that salesmen were responsible for this end 
of the business, and therefore considered a 
reason for not having a line ready in the 
early part of June Most of these salesmen 
have been on the road from six to eight 
weeks with the fall line, which.means that 
he lines were designed, produced and 
photographed early in April Why then, 
immediately following the design of the 
fall line, can’t the designers start on Christ 
mas and, as a follow-through, certain key 
men be put on the production of these same 
items Certainly the management of any 
store would not consider the fact that 
its displayman was. still working on fall 
a logical reason for not having his Christ 
mas setting ready on time 

In presenting these arguments in favor 
of a later Market Week, the letter has pre 
sented only those in favor of the manu 
facturer and has not considered the display 
man at all. Nor am I convinced that he 
speaks for all manufacturers because I have 
talked with quite a number of manufacturers 
who are in entire disagreement with the 
late Market Week In selecting a week 
that runs into a holiday, as the past two 
June shows have done, the NADI has com- 
pelled those who live great distances from 
the Market, whether it be in Chicago or 
New York, to leave early in order to arrive 
home before the holiday Consequently, 
in order to do a conscientious job the dis 
playman must cover the show on a Sunday 
In no store that I know of does manage- 
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ment expect their buyers to contact re 
sources on Sunday rherefore, I can not 
see how the NADI can conscientiously ex 
pect the displaymen to do so at a Market 
Week 

The NADI has possibly overlooked an 
important factor in the June show which 
is held in New York. Both Amos Parrish 
and the Sales Promotion Division of the 
NRDGA hold their meetings in June and 
many displaymen attend one or both of 
these meetings li the Display Market 
Week were scheduled for the week following 
the Amos Parrish Clinic or the week prion 
to the NRDGA_ meeting, a displayman 
could cover both important events merely 
by spending an extra three or four days 
in New York. Thus he would save his store 
the double transportation costs involved in 
attending two meetings which are weeks 
apart. 

In conclusion, I would like to make the 
following recommendations to the NADI 

(1) That they study the timing of both 
the Amos Parrish and NRDGA meetings 
and arrive at a week which would follow 
or precede these meetings without running 
into July 4th 

(2) That they make a sincere effort to 
obtain hotel space tor such a week 

(3) That they urge all their members to 
make every effort to be ready for the 
show at the time decided upon 

It would seem to me that the NADI should 
consider seriously a timing that would 
please the most displaymen and the most 
manufacturers 


EASILY BUILT UNITS 
FOR SMALL STORES 


[Continued from page 33) 


were used to identify the display in_ the 
boys’ section of the store . 

The present popular demand’ among small 
fry for Western equipment, created by T\ 
shows and national advertising, makes the 
initial cost of installing this type of wall 
section display worthwhile 

Many stores with wall fixtures not 
equipped with a baffle and fluorescent light 
strip will find such an installation a worth 
while investment 

The light strip casts a halo of light up on 
the baffle all around the store, and at the 
same time a good percentage of the light 
is reflected down onto the goods displayed 
in the wall sections. In the next issue 
we plan to show details illustrating how 
present on-hand wall sections can be easily 
equipped with this type of light strip 

Recently, the writer while on a_ trip 
through the West, spoke to many average 
Main street merchants and was asked many 
times to specify where they could secure 
expert help to enable them to remodel and 
plan better fixture lay-outs. In many cases 
he found that these stores were located ad 


jacent to a branch of a chain store organi 
zation but that the local merchant had 
never analyzed or made a study of their 


retail operation. It would certainly pay any 
independent merchant to make a_ weekly 
visit to the nearest chain store and notice 


how the merchandise is all out on open 


display, in bins so that the customer can 
inspect, select and buy 
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floor 
it neatly 

the way 

ladders to rel 

or change filter 
the light 

then push 

the LITELIFT doe: 
work ... sho 
Century Fre 











Manufacturers of a Complete 
Line of Wreaths and Ropings 


e HOLLY WREATHS 
e LYCOPODIUM WREATHS 
e LYCOPODIUM ROPING 


Write for our catalog and if you need 
special Xmas decoration we are the ones 


who will make it. 


Jones, The Holly Wreath Man 


MILTON, DELAWARE 














Norman 


created 


)R a window of formal gowns, 
Jopson, Wallis & Co., London, 
a violin display which was most un- 
usual. Card 


established the 


copy by an open violin case 
theme: “That touch of genius 
the violin and the 
world Wallis 
hands.” In the upper 
bow, 


master the fashion 


both in faithful 


display 


and 
center of th 


a plastic violin and plastic hand 


were suspended by invisible wire, while 


in plastic, hung here 
Price tickets 


violins 


violins, also 
about the 
torm of 
and effective display 
Callahan, Lord & Taylor 


for “Cottons in July” by 


smaller 


and there« window 


were in the small 
\ simple 
by Henry 


York, 


mannequins 


done 
New 


posing the 


Was 


be tore 
Broadway hits 
King and I,” 
Camera” 
George W 
tric & 


blow up ota 


posters for current 
“South Pacific “The 
“Top Banana,” and “I Am a 
Elec 
installed a 
the rear 


Public 
Ne wark, 
landscape in 
with 


Browne Service 


(gas 


Company, 
winter 


of a window, covered the floor arti 


window fans and cool 


blocks of 


Was 


ficial snow, and set 
simulated 


“Be hot 


ing units on great 


snow The window slogan 


weather happy! 


frocks, 


Company, 


window featuring cotton 
Neiman- Marcus 
entire display on the sides 
dyed in autumn 


For a 
Malloy, 
framed the 


(suy 
Dallas, 
ferns 


with real 


lors and 


and top 


placed directly against the 


display 
Kress & 
masking 


] 


Glassware is usually hard to 


Mallon, S. H 


did so by 


but James ] 
New York City, 
t upper ear portion 


of the window just 


showing close-ups 


above 

f table masked portion 

in as “Glassware for Gracious 

Living 
\bove Broderna Hed 


Display 


shirt display at 
skilstuna, Sweden, 
installed 


G. Fredrikson 
| 


holding a_ key 


two 
ring 


hands 


dangled three appropriately 


key was titled strength 


nd the third was com 


side Wist 


' 
poised 
tended ancing 


mly prop a upper 


pedesta 


alf ot a suit i holding 


a bunch of flowers and t her a be 
ribboned parasol 
Harold L. Bentley, T. B. Rayl’s, 


divided a 


Detroit, 


Father's Davy window into three 


logical sections with background cards 


80 


reading, respectively, “If Dad loves to play,” 


“If Dad loves to work” and “If Dad loves 
to tinker.” Merchandise appropriate for 
theme placed below the cards, 
and on a panel slanting backward from the 
front of the window 

\t the Alsterhaus, Hamburg, 
Heinz Hoffmann installed a sweeping 
front to the 
window 


each was 


Germany, 

stair 

back 
were 
alott 


window 
and around the 
figures of 


way from. the 
On the 
miniature 


steps 
men holding 
women’s hats 

Tying in with the Olympic games at 
Helsinki, Sidney Ring of Saks-Fifth Avenue, 
New York City, wire 
open except for the 
the window foreground and placed a manne- 
behind it \ 
hatch indicated the location of 
sinki on the and from. that 
extended a staff bearing a small flag with the 


used a large globe, 


lines of longitude, in 
few cross- 
Hel- 


point 


quin and luggage 
lines 


globe, 


five looped rings symbolizing the event 

A doubly display 
Tom Foley's, Houston 
hopped about in small cages 
which revolving track in 
the store’s 60-foot open front window. The 
rabbit alternated small floats 
holding children’s mannequins dressed in 
Easter finery. As the track moved 
its orbit it told a complete story of Easter 
attached to float 
stood in the 
could 


animated Easter Was 


used by Curtis, 
Live rabbits 
were set on a 


cages with 


around 


through the cards each 
Large trees of papier mache 
background of the 
be viewed from the 


as well as from the sidewalk . . . 


display, which 


inside of the store 


fine editorial in the 
like to make the 
been in the 


I have read 

June 

following comment: I have 
? 


display business over 25 years, during which 


your 


issue and would 


I have never belonged to any associa- 
with any of the 
the profession. J 


time 
around 
“big shots” of 
have worked hard, 
keep up with all the latest trends and new 
and over the 
designed displays to 
various 


tion or pal-ed 
so-called 
just 


done my best to 


developments in display, 
built 
help sell more goods for the 


years have and 
com- 
panies involved 

I think that the reason previous display 
associations fell by the wayside is that they 
run by a clique of the afore-mentioned 


One thing is certain, 


were 
so-called “big shots.” 
and that is that retail 
the country have gradually wakened to the 
fact that good displays do help sell more 
with mind I would like 
consider and pass along the follow- 


merchants all over 


goods, and this in 
you to 
ing suggestion 

Former did not have suffi- 
managements, 


convention 


associations 


backing of local store 
thought that a 
was a place where their displaymen gathered 
well known time. If local 
managements were told how much dis- 


proper 


cient 
who display 
for the good 
any 


playman could learn at the type of 


educational meeting, they would insist that 
he attend. 

There are many hundreds of hard-work- 
ing displaymen, fellows who would welcome 
such meetings; I am sure they would in 
most cases return home even better equipped 
to do a finer job in their local stores. I 
think management should be informed what 
good can be obtained from a strictly educa- 
tional center for all display people. I am 
sure that no store would refuse the expense 
of sending their display people to such meet- 
ings a few times a and they would 
be wonderful opportunities for the manu- 
both and 


year, 
facturers to demonstrate 
new equipment. 

I would like to 


present 


ask the many hundreds 
of hard-working — not the “big shot” type 
what they think of such 
program James Kiley, 


— displaymen 
an educational 


Waltham, Mass. 


I am a_ post-graduate student at the 
University of Detroit and will soon give a 
short talk before our marketing 
The object of this talk is to acquaint the 
with a prominent magazine of the 
marketing | field. Because of its nature, 
content, and attractive presentation I have 
chosen for my topic DISPLAY WORLD. 
The magazine speaks for itself and offers 
ample material to discuss; however, if you 
harbor with pride some facts concerning 
DISPLAY WORLD or its staff that you 
wish to relate, please do so. In brief, I 
wish to present a thumbnail sketch of DIS- 
PLAY WORLD and where it fits into the 
marketing field. I'm not a marketing man 
myself, but I enjoy the facts and beauty 
presented by magazine.—Henry G 
Sieferd, Detroit 


class. 


class 


your 


look forward to each issue of 
DISPLAY WORLD, which 
better each time 

Don Antonio's, 


I always 
your wonderful 
seems to me to get 
Fernando \ Salinas, 
Laredo, Texas 
three 
clas- 


I said I was appreciative of the 
awards in the “Musical Instruments” 
DISPLAY WORLD’s Interna- 


Contest for 1950, now 


less at a 


sification of 
tional Display 
I find I am 
when | 


and 
more or loss for 


words received medals in relation 
to first awards of the 
classification in the 1951 


definite 


and second same 
contest. 
stimulant 


own 


both to 
business 


Contests are a 
the individual concerned, his 
house, and competing business houses. 

As in this 
diploma is available for displaymen, the 
DISPLAY WORLD contest gives us an op- 
material 


country no form of degree or 


portunity to obtain something in 
form to back the individual in obtaining 
higher positions. In this respect I wish 
to sincerely thank DISPLAY WORLD for 
giving me this opportunity, as in the last 
two years I have moved from display man- 
and sales promotion 
feel sure that advancement 


DISPLAY 


ager to advertising 
manager, and I 
was due to. the 
WORLD awards 

In respect to the State of South Australia, 
it was something, I that the 
majority of awards to Australia came here. 
—J. S. Kennedy, Saverys, Ltd. Adelaide, 
South Australia 


backing of 
feel, 


really 
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GREATEST BOOK ON DISPLAY 
Ever Published, Say Country's Leading Display Authorities 
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PRICE +10 POSTPAID 


Immediate Delivery! 


PARTIAL LIST OF CONTENTS 


Training for Display Work 
Recipe for a Displayman 
Common Errors in Display 
Working Methods 

Application of Art in Display 
Abstract Art in Display 
Technique of Painting 
Technique of Enlarging 
Eye-Catchers 

Paper Sculpture 

Display Materials 

Papier Mache 

Balance and Symmetry in Display 
Line and Form in Display 
Principles of Contrast 

How to Master the Space Problem 
Preparatory Work 

The Window Plan 

Birth of a Show Window 
Display on a Small Budget 


Variations on a Basic Idea 
The Display Calendar 

Layout of Merchandise 
Display of 19 Different Wares 
Small Windows 

The Store Front 

Interior Display 

Expositions and Trade Fairs 
Decorations on the Store Front 
The Flower in Display 

Color 

Paints, Binders and Thinners 
Lettering and Display Signs 
Lighting 

Animation in Display 

Figure Draping 

Display Fixtures 

Economy and Good Housekeeping 
The Workshop 

Windows of the World 


Contains Everything 


ABOUT DISPLAY 
— You Must Have A Copy 


DYNAMIC 
DISPLAY 


TECHNIQUE AND PRACTICE 
By FRANK J. BERNARD 


...to make your displays sell more goods faster 
...it’s the kind of book you have been waiting for 
...it’s a necessity for everyone engaged in display 
or using displays 


SIZE 9 x 12 INCHES — CLOTH BOUND 


264 pages 


MORE THAN 


600 illustrations 


The publishers of DISPLAY WORLD for years have sought a 
modern text and reference display manual of this kind and now. 
in DYNAMIC DISPLAY. they offer a long-needed book which 
everyone in display will be proud to own. It is a complete 
treatment of modern display technique and practice. The 
student will find it a sure guide to display techniques and a real 
help toward steady improvement and perfection in his work. 
For the experienced and ae displayman it is rich in 
display ideas and an inval work — in fact, a 
display library in itself. Setcttien, both large and small, will 
find it a positive quide to good selling displays. The author 
draws freely on his wide experience to explain each facet of 
retail display and shows by photographs and sketches the 
practical application of display techni for d displays 
that sell. Display problems and their soluti are explained in 
detail. It gives display a scientific background to make the 
medium of display more powerful and effective. Study the 
partial list of contents and you will realize that this is a book 
you MUST heave. Its value to you cannot be measured by its 
reasonable cost. 


Order Your Copy NOW! 











DISPLAY WORLD, Cincinnati 1, Ohio. 


s [] Please send me postpaid a copy of DYNAMIC DISPLAY. for 


which $10.00 is enclosed. 

] Please send me a copy of DYNAMIC DISPLAY and enter or 
extend my subscription to DISPLAY WORLD for one year, for 
which $13.00 is enclosed, a cash saving of $1.00. (All foreign 
combination orders, except Canada and Pan-American 
countries, $1.00 additional.) 
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NOW 
READY! 


PAGE 
CATALOG , 


Arthur Brown & Bro’s. Encyclopedia 
of Art and Drawing supplies! 


+ Silk Screen Materials 

* Artists Supplies 

* Drafting & Drawing Materials 
* Papers, Boards, Pads 

* Airbrushes & Compressors 

* Craft Materials & Plastics 

* Picture Frames 

and hundreds of other art essentials 


FREE: Write on your letterhead— 
® you'll receive this valuable 
catalog at no charge. 


hUR BROWN 


th St. Ne 
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HAMBERGER 


AND 


CHRISTMAS 


As always, HAMBERGER is 
prepared to serve you in the 
finest manner and to help 
you with your Christmas dis- 
play problems. 

For over twenty-eight years 
HAMBERGER has been offer- 
ing the finest quality in dis- 
play and values that are tops. 
When in New York visit our 
showrooms. See for yourself 
why America says, 


3 | for Display ; 


DAVID HAMBERGER, Inc. 


Display Decorations 


115 W. 3st ST.. NEW YORK CITY | 








THE MANHATTAN 
DISPLAY SCENE 
(Continued from page 23] 


good fashion such down-to-earth prices 
on our amazing second floor.” 

In creating an airy, summery background, 
Display Director Walter Hazeltine depicted 
an arbor. The two front sections and sup 
ports were painted in black The arbor 
effect was continued in art work of black 
on white seamless paper which formed 
the background, thereby creating a feeling 
of greater depth to the setting. The raised 
floor of the 
paper and this was 
baseboard-like 
white backwall 
through the use of invisible wire, stood on 


window was covered in gray 
continued for onc 
section applied against the 

rhe mannequin to the left, 


her head for a period of one week and neatly 
black and 


velvet beret 


wore her white costume and 
black 
displayed on small 
black straw braid, the accompanying card 


pepper your trost 


Costume jewelry was 
rectangular units of 
reading, “It’s new to 
white with jet black.” 
The 12 shadow-boxes which directly face 
the three 
floor at Lord & Taylor recently were each 


cross traffic aisles on the main 


devoted to the promotion of a single popular 
priced item timed for both the out-of-town 
resident shopper All were 
Tallman, 


as well as the 


handled by Edgar director of 


interior display, in a light and whimsical 


mood which was easy in appeal 


Carrying out the theme, “We have 


flowers that fool almost everybody,” a more 


than slightly bewildered lady was painted 


in flesh tone on a_ white 
background panel Her 


black and she wore a cart 


seamless paper 
white dress was 


outlined in 


wheel hat, also painted on in black, with the 
brim applied with large bunches of black 
More of the 
applied to the handle of her black umbrella 
The reality of the artificial flowers was at 
tested to by 


eved-Susans flowers were 


a swarm of buzzing bees 
“The Sixth Sense” was the headline used 

for a distinguished bank of perfume windows 

Moore 


at Bonwit Teller’s The extreme top of 


created by Display Director Gene 
each window was masked in gray-beige and 
the remainder of the full window was 
backed with a photo-enlargement, in black 
and white, depicting a human eye. The 
eyeball area was cut out, thereby permitting 
a distinct view of entrancing photographs 
the composition of which (always including 
a fashion model) interpreted visually the 
name perfume—in the accompanying illus 
tration, Griffe’.” 

interest was the 


“Carven’s “Ma 
Of more than casual 
included in the 
Moore Ps 
Beachwear in the elegant class and shown 
under the headline “Down by the Moon 
Struck Sea” was given dramatic presentation 
Director Henry Callahan in a 
series of four Lord & Taylor windows 


credit line on the card 


displays: “Photography by Gene 


by Display 


Somewhat in the mood of an undersea 
ballet, a column embodying Father Neptune 
stood behind a balcony rail while a mermaid 
looked on 


toam, were 


These figures, made of styro 
heavily encrusted with pearls 
and sea-shells \ pearl dotted dark green 
net drapery was held in place with Neptune’s 
skillfully 


with bits of tinsel, hung from the 


fork Southern moss, combined 
ceiling 
and added a shimmering effect 

Dark green gelatin, sprayed on the win- 
dow glass in long, waving horizontal lines, 


further emphasized the undersea _ feeling 


—It appears that good food and good humor 
went hand-in-hand as the L. A. Darling Com- 


pany, 


Bronson, Mich., played host to the 


firm's display distributors at a luncheon in 
the Hotel New Yorker during Display Mar- 


ket Week. 


Trowbridge H. Stanley, president 


of the company, is in the center foreground 


in 


the illustration at the upper left— 


DISPLAY WoOEREO 





PLAYTEX DISPLAY 
{Continued from page 21) 


merchandise on counters and prohibits the 


use of manufacturers’ displays, an exception 
is made in the case of Playtex. Both the 
girdle “Fountain of Youth” and the bart 
pole dispenser of hair cutters stand out 
dramatically on the otherwise starkly-bare 
counters t is a refreshing note in retail 
management that a success story is quickl) 
recognized. Policies are not rigid when a 
break in policy guarantees a boost in profits 

While the girdle, baby needs, and hair 
cutter divisions of Playtex are setting 
records in their fields, the pillow division 
is not napping. It recently introduced a 
reasonable and dramatic device for selling 
pillows. It is called the “Rest ester.” 
Until Playtex came along with this, people 
bought pillows by poking them with thei 
fingers. The “Rest-Tester” gives them a 
chance to use their heads 

When sitting in the “Rest Tester,” which 
vaguely resembles a large modern chait 
with slanted back, the force of gravity 1s 
equalized at all parts of the body. The 
head rests against a pillow with the same 
amount of pressure exerted as when lying 
down. A clerk slips one Playtex pillow 
after another under a customer's head, r 
cording his preferences on a dial at one 
side 
launching the “Rest 


Tester.” Playtex introduced toam latex pil 


Coincident with 


lows in controlled consistencies 

medium, and firm. Each consistency comes 
in regular, extra-plump, and king size, and 
the nine different types are held conven 
iently in slots at the back of the “Rest 
Tester.” 

Experience has shown that with the 
“Rest-Tester,” it takes very little time tor 
a customer to find just the pillow she wants 
The decision buy comes much taster 
than in the old days of the pinch and 
punch system The sight of the device 
arouses curiosity, and when centrall | 
cated leads shoppers into the department 
Displaymen have beet inspired by the 
“Rest-Tester” to do many excellent trafhe 
pulling window and interior displays In 
addition to the ‘Rest-Tester,” Playtex alse 
supplies “Self Serv merchandising units 
consisting of a rack with steps, each hold 
ing one boxed pillow 

In these days of rising operating costs 
in stores it is significant that this company 
increases store sales enormously while cut 
ting down on profit-consuming sales over 
head 

Any primer of modern retailing stresses 
two basic rules: “Displaying a product 
helps sell it,” and “It isn’t enough to make 
products that are easy to sell; make them 
easy to buy. 

Playtex puts these theories to work, and 
the results speak for themselves 


Macmullen Joins 
lvel Corporation 


The Ivel Construction Corporation, 4d 


mn 
signer and builder of displays and exhibits, 
makes known the addition to its staff of 


James H. Macmullen, formerly of Macmullen 


Associates 
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LIGHTING UNITS 
BEE LIGHTS 


From | to 60 Lights 
With Transformers 


or 


WITHOUT TRANSFORMERS 
Flashing Lights 
Steady burning lights 


Catalogue and Price List on Request 


ART MODE MFG. CO., INC. 


427 Broadway Brooklyn 11, N. Y. 











Ring the 
Sales Bell with 


RCS Giant Prints 


for your 


Back-to-School 
Displays 


For complete information 
write, phone or call at 


RCS STUDIOS, 


div. of rapid copy service, inc. 
123 NORTH WACKER DRIVE 
CHICAGO 6, ILLINOIS 











SNOW PAPER FOIL BORDERS 


New and different with beautiful high-relief texture Quiltex and Reflex Patterns in 100 ft 
Originated and exclusively manufactured by us 48” 13 1 
wide Qe per yd Free Sample upon request 


Place your order now for immedi 
BARTH'S DECORATIVE STUDIOS “tm he 
1515 Ne. Chestnut St., Colorado Springs, Colo THE MULDNER COMPANY, INC. 


Mfers. artificial Flowers & Decoratives for show window . 
& interior Display 397 Bridge Street 


rs 1%” and 2 


rolis 


Brooklyn |, N. Y¥ 











AUTOMATIC WOOD TURNINGS | [WINDOW DISPLAY 
Dowels and Balls in Stock MATERIAL 


H. ARNOLD WOOD TURNING CO. BECKER SIGN SUPPLY CO. 


363 Union Avenue, Brooklyn 11, N. Y. 
STagg 2-5693 319-321 N. Paca St. Baltimore 1, Md. 
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A Material which 
Display-makers 
Dream about 


Tekwood™® is durable. Strong and 
tough, it doesn’t splinter, shatter, split 
or peel. 

It’s hard to hurt, yet easy to work. 
Cuts easily to any size or shape. Can be 
readily formed even to small radii. 

Easy to finish, too. Tekwood takes 
painting, lithographing, printing, em- 
bossing, etc., beautifully ... without 
pre-finishing. (Exact color match is 
also available on orders of 15,000 sq. ft. 
or more.) 

And Tekwood, with its unique hard- 
wood core and Cylinder Kraft Paper 
plus plywood-type construction (which 
gives it its high strength — iow weight 
ratio) is remarkably low in cost. 

Available in 1%” thickness, 4’ x 4’ 
and 4’ x 8’ in size...special thicknesses 
and sizes manufactured to specification. 

An ideal display Yes! 
Write for samples and prices... today. 

UNITED STATES PLYWOOD 
CORPORATION 
55 West 44th Street, New York 36, N. Y. 


World's Largest Plywood 
Organization 


material? 


Manufacturers of Tekwood 

and Weldwood ® Plywood 
Tekwood is a patented product 

U. S. Pat. No. 1997344 


Trade-mark registered 








Yucca Poles, Cholla, Red & Black 
Manzanita, Sandblasted Manzanita & 
Grape Stumps, Selected Driftwood 


We Procure Our Own Materials 


Russel Morris of California 


990 S. Live Oak Fontana, Calif. 








USE THE 
OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 
$4.00 Per Column Inch-—-CASH WITH ORDER 
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| current year are 


EDITOR'S COMMENTS 
(Continued from page 16) 
to the public library of 
Havana, Cuba. Inciden- 
tally, reviewers ina 
number of foreign busi- 
ness publications have 


| praised the book highly. 


Quite frequently 
we receive letters at 
DISPLAY WORLD asking, 
"How can I get some of 
my display photographs 
published in the maga- 
Zine?" About the best 
way of answering that 
question is by saying 
that the more display 
photographs we receive, 
the better we like it - 
not only from those dis- 
playmen who are leaders 
in the field, but from 
those coming up as well. 
Every such photograph is 
given full consideration 
for publication, but 
since the number of il- 
lustrations we can show 
in a given issue is lim- 
ited by space, naturally 
not all those received 
can be used. Most of 
the ones published are 
selected to show an in- 
teresting display tech- 
nique, a novel property, 
a deft lighting touch, 
to illustrate some point 
brought up in an arti- 
cle, and so on. Whether 
used editorially or not, 
all displays from the 
also 
entered in DISPLAY 
WORLD's International 
Display Contest which 
continues throughout 
1952. This contest, 
now in its third year, 
has created more interest 
and benefit among dis- 
playmen than we ever 
anticipated would be the 
case when we started it. 
Its principal purpose, 
of course, is to provide 
some means of recognition 


for good display work, 
and to stimulate interest 
in better displays. But 
people write us from all 
parts of the world to 
say that winning one of 
the contest medals has 
meant more appreciation 
for their work from man- 
agement, and in a number 
of cases more money in 
the pay-check. Needless 
to say, any reports of 
this kind are music in 
OUT GATBis.+ 

During the past 
several Display Market 
Weeks there has been a 
very noticeable trend on 
the part of displaymen 
to shop the different 
lines quite carefully 
and do their buying 
equally painstakingly. 
It is a business-like 
approach to a vital part 
of their jobs and seemed 
particularly in evidence 
at the June show this 
year, where a consid- 
erable amount of buying 
was done. This method 
of purchasing display 
supplies and equipment 
is certainly a contrast 
to the war years when 
costly props were snapped 
up simply because they 
were available and not 
necessarily because they 
fitted into a carefully 
worked out plan. The 
trend to careful buying 
is very definite, and it 
is a good thing for 
display... 

Do you pass along 
each issue of DISPLAY 
WORLD to other execu- 
tives of your organiza- 
tion and members of your 
department? You get the 
most benefit from the 
magazine when you share 
it with others... 


DISPLAY WORLD 





GROWING BIGGER EACH YEAR! 


You'll want to participate in the 


THIRD ANNUAL 
DISPLAY WORLD INTERNATIONAL 


DISPLAY CONTEST 


The success of the 1951 contest is best indicated by the 3,262 
entries which were received from all over the world. We are 
confident that the recognition of the world's finest display skill 
afforded by this contest will have a definite influence in obtaining 

more attention to the importance of display in retail merchandising. 

This Third International Display Contest — with 309 awards — 

will continue to prove an incentive to still better display throughout 

the world and to reward outstanding displaymen with tangible 
evidence of their ability. It is our belief that this recognition of 
meritorious work will benefit the entire profession, and we view it 

as one of our obligations to the field we serve. All displaymen are rte: se, fs 
invited to participate. There are no restrictions. Ss 


Top awards will be beautiful gold, silver and bronze plaques, and Lai DISPLAY “ve AY WORLD 


there will be gold, silver and bronze medals presented in each of 98 
classifications covering every type of merchandise. In addition, a 
gold medal will be awarded each month for the best display entered 
in the contest during that month. Thus there will be a total of 
309 awards. 

Every displayman, no matter where, is invited to participate in this 
contest. There are no strings attached, no entry blanks, no slogan- 
writing; nothing is required but good displays. Read the rules care- 
fully and get your entries started today . . . and keep them coming. 
The more entries submitted, the better your chances for interna- 
tional recognition. 


CLASSIFICATIONS 


. Women's and Misses eve- 35. Yard goods. 68. Florist display 


ning wear. 36. Notions. 69. Photographic equipment 


. Women's dresses. 37. Linens, bedding. 70. Optical goods. 
. Women's sportswear. 38. Furniture. 71. Exhibit booth. 
Women's coats, suits. 39. House furnishings 72. Exhibit display. 


. Furs. 40. Paints. 73. Institutional display. 


. Bridal display. 41. China, glassware 74. Civic display. 
. Lingerie. 42. Silverware. 75. Christmas interior. 


Millinery. 43. Toys. 76. Christmas facade and 


Women's footwear. 44. Luggage. marquee 


. Women's hosiery. A : 
. Handbags, umbrellas. o~; Musical instruments 78. Floats. 


. Women's gloves. 48. Gift novelties 80. Showcards, 
. Jewelry 49. Books. 81. Showcards, hand-let 


. Women's handkerchiefs. 50. Stationery 82. Banks and other service 


- Corsets, surgical garments. 51. Greeting cards institution display 
. Women's bathing suits 52. Drugs. 83. Travel display 
. Cosmetics, perfumes, etc. 


. Children's footwear . Groceries. 86. Anniversary display. 


. Children's hosiery. . Candy. 87. Valentine Day display. 


. Infant's wear. Liquor, other bottled goods. 88. Easter display 


. Men's clothing. . Refrigerators. 89. Mother's day display. 
. Men's shirts. Ranges. 90. Cotton Week display 


. Men's neckwear. Laundry equipment 91. Father's Day display 


. Men's hats. . Lamps. 92. Independence Day display 
. Men's shoes. . Electric and gas appliances 93. Thanksgiving Day display 


. Men's socks. Vacuum cleaners. 94. Style show setting 
. Men's underwear. 

Men's swim suits . Garden tools and 
. Men's sportswear. equipment. get'’, etc 


. Men's toiletries. . Hardware. 96. National advertiser's display. 
. Men's robes. . Automobile showrooms. 97. National advertiser's display 


. Men's evening wear. 67. Automobile accessories unit 
. Men's gloves. and equipment. 98. Miscellaneous 


Mail Your Entries to Contest Editor 


DISPLAY WORLD, 


AUGUST, 1952 


45. Sporting Goods 77 Christmas window display. 


. Radios, television sets 79. Showcards, pen- lettere d 
e 


. Tobacco, smoking 84. Animated display, interior 
. Children's apparel. equipment. 85. Animated display, window 


. Kitchen equipment. 95. Interior ‘shops’, such as 
"Town & Country", *’ 


CINCINNATI, 


DISPLAY WORLD. 
All entries must be of displays installed during the year 
1952. 





Any displayman in the world may enter this contest. It is 
not a subscriber to 


Entry is by means of one or more unmounted black-and- 
white glossy p ly 8 x 10 inches in size. 
As many entries may be made as desired. No entries will 
be returned. 

Each photograph must be clearly marked on the back with 
the name of the entrant, store, city, and contest classifi- 
cation. Example: “John en Dexter & Sons, Kansas 
City, Mo. Classification No. 





. All entries become the Ait ‘ef DISPLAY WORLD. 


All entries must be sent to Contest Editor, DISPLAY 
WORLD, Cincinnati 1. 

Entries may be submitted at any time. All entries re 
ceived during a given month will be judged for the 
monthly gold medal award for the “Display of the Month”. 
The contest ends December 1Sth, 1952. 

The entry judged best in its classification will receive 3 
points and a gold medal; second best, 2 points and a 
silver medal; third best, 1 point and a bronze medal. The 
entrant who receives the greatest total number of points 
will be awarded a gold plaque, suitably engraved; the 
one receiving the second greatest total number of points 
will receive a silver plaque; the third greatest total num- 
ber of points will be awarded a bronze plaque. 

Each photograph entered will be eligible for only one 
classification. 

Judging for the annual awards will be done by an out- 
standing board of well-known display authorities. Their 
decisions will be final. 

Judging for the monthly “Display of the Month” gold 
meda! award will be done by the editorial staff of DIS 
PLAY WORLD. Their decisions will be final. 

In case of a tie, duplicate awards will be made. 


OHIO 
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CHRISTMAS 
DISPLAY 


& Mrs 


B. STERN CO. 


\MITE, LA 


DISPLAY SALESMEN WANTED 


EARN ADDITIONAL INCOME 


jay fixtures, ! ngers 


stablished Chi 


BOX 6BC, Car 


« 


plastic 
igo display firn 


DISPLAY WORLD 


boxe Ss, Gi. 








Display Material 
Salesman Wanted 
Experienced, old established 
firm Comprehensive lines 
New York y and 
Liberal propositiot Dr 


account 


Address Box 8AB 


DISPLAY WORLD 


vicinity 


awing 


Care ot 


CLOSEOUTS 


of every type of Display 
Materials at substantial 
savings. Tell us your 
needs. 


Marcus Window 
Display Service, Inc. 


104 Lincoln Street 
Dept. DW 4 
Boston 16, Mass. 


SALESMEN 
WANTED 


Nationally known manu 


facturers of plastic and 
metal display fixtures ex 
panding sales. Opportunity 
ior qualified men to cover 
IHinois, Michigan, Ohio, 
New York, Missouri, Kan 
sas, Kentucky, Pennsyl 
vania, 


anada, and other 


states. Indicate requested 


and write 


Address Box 8DE 


DISPLAY WORLD 


territory 


Care of 











Display Manager 
Wanted 


Experienced in 
Capable 


mens wear 

of planning and pro 

modern window dis 

plays Exceptional opening 

r an A-1l man in pleasant, 

genial working conditions 
a fine community 


Derge-Bodenhausen 
Clothing Co. 


St. Joseph, Mo. 


cing 


rite « ay 
SUN-PROOF SHADE CO. 


80 Federal Street 
Boston, Mass. 


CORRESPONDENCE INSTRUC- 
TION—In Window Display. In op- 
eration for over 40 years with over 
20,000 graduates in rag 4 every 
country in the world. Write for 
catalog. THE KOESTER SCHOOL, 
Koester Bldg., 3710-12 N. Cicero 
Ave., Chicago 40, Ill 








SALESMAN WANTED 
to carry complete Xmas lines 
Several openings. Write giv- 
ing full lines carried and ter 
ritory covered 

Address BOX 8 


Care of DISPLAY WORLD 














STRAIGHT PIN SIDE f 


or salesmen calling 
Some 


LINE 
regularly 
territories 
Liberal commission 
\ddress BOX 8EF 
DISPLAY WORLD 


SALESMAN 


Well known 
the most outstandingly 
ent line on the market today, 
recognized and with a_ large 
following throughout the 
countr representa 
tion in the Southeastern and 
Southern states For depart 
ment stores and better 


Onty 


Address Box 8CD 


DISPLAY WORLD 


manutacturer of 
differ 


- desires 


stores 


( are ot 











HELP WANTED 
Window Trimmer 
Showcard and Sign Writer 


Promotionally 


Interior & 


State 


minded 
Window 
ab qual 
rected 


Greenberg Brothers 
Children’s Stores 


589 Eighth Ave., New York City 


Displ ivs 
ihcations sal 





WANTED 
Used K-10 or K-9 AB or A 
cut awl in) good condition 
Contact 
Richardson Henderson 
Care of Wilmot Hardware Co. | 
Roswell, New Mexico 














WANTED 
CHICKEN WIRE 
MANUFACTURER 


») mass produce novelties 


\ddress BOX 8BC 
Care of DISPLAY WORLD 











TOP GRADE WINDOW TRIM- 

MER AND SHOW CARD WRITER 
wants 

Mi 

We 

I 

\ 


year 


“PERMANENT. 


PERTENCED. 


“ 


Ser 


BOX 8FG 
DISPLAY WORLD 





Display and Advertising Man 
be gree Suburban hicag t 
Ad 


All replies confiden 
Address BOX 777 
DISPLAY WORLD 


ire ot 








Display Manager, thorough 
perienced ’resently empl 
desires greater responsibilit 

includes designing and 
e windows and in 
immediate 


perience 

r ucing reatiy 
te rs. Good 
interview 


references, 


dress 


OX 8jJK 
DISPLAY WORLD 


Care ot 








DISPLAY DIRECTOR 
aceite to connect with pro- 
gressive, high type women’s 
Saaheios store. Presently em- 
ployed, married, eager for 
greater responsibility and as 
sured advancement College 
degree in commercial art and 
advertising Experience in- 
cludes designing, producing, 
and supervising installation of 
creative windows and in- 
teriors. Quality lettering. De 
tails on request 

ADDRESS BOX 8KL 
Care of DISPLAY WORLD 











oe gee OUT! Lost Our Lease! 
Is of Santa Claus heads, dee 
horses, logs, 


and many other 
subjects t \ 


must be sold ill sell 
t a fraction of cost. Write today 
for full details 

JEANS WIGS MFGS. 
109 S. 11th Street, St. Louis, Mo. 











Experienced Salesman Wanted hy 
ationally known New York in 
orter to sell bamboc and rattar 

Write 


experience 


giving full particu 
and references 


BOX 8HJ 
DISPLAY WORLD 


Address 
Care of 








USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD 
purpose: 

e Positions Wanted 

e Help Wanted 

e Salesmen Wanted 


e Used Equipment 
For Sale 


e Used Equipment 
Wanted 


e Business For Sale 


Opportunity Exchange 
Forms Close 


September 5 
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Dwiggins To Speak 
At Florists’ Clinic 


Dy 1gg@1ns 


ul 


AUGUST, 1927 o enlist in tl 1 Hinois. F tion, He will 
q nol ‘lor sociation e will 
The Seattle Display Men's Club elected o St. Clair resigned ; 1 lay manager = ; houasl onl ath nt 
“ is pportunities” and ll 
? olloy g O s resi nry for : baugh-Bucl ‘ ods ompat : 
the following flicer President, He or Rorabaugh-Buck Dry Goods Company hi alk wit! 1 demonstration 
president, H \ Clare, Lunquist-Lilly Kea Sobral became display age F I 1 sa 
: it o t or increased si 
second vice-president, O Pearson, Fast ) < Hall Clothiers, Memph } 


Stohlton, Friedlander & Son; first vice Wichita. in order to enlist in the navy , : iat nal ppor 
ho tl 1 ot display and the oppo 

, 

| 


es 


ern Outfitting Company; third vice-presi I th Fountain’s, Greenwood 
dent, Wallace F. King, Cheasty’s; secretary iul oO n leave { absence fre Wardrip Promoted, 
Earl H. Eastman, MacDougall-Southwick nbel 7 Iphia, received 1 it Succeeded By Laney 
& Co treasurer, William Meyer, Grote " nmission as a first lieutenar Publicit director and Ss: promotion 
Rankin Company ing display man at Gimbels ‘ * new <tl if Lee Wardrip, 
Paul W. Hamlin, formerly display an man Hei ‘ has tes hoon sian lirector for Ernst 
ager for Neustadt’s, LaSalle, Ill jc 1 ‘Ras” Be: je doan art amoufl ompat roi yr the past several 
McColm & Co., Muscatine, Iowa, in < battalion at Fort Mead, his j Pp aes romotion was a ori by 
lar capacity 1 iger at Harzfeld’s, Kans: ity ing ee ae t 
R. E. Riha became display manager fo led by John Sit ing | é 1 fae t now becomes display director 
Cunningham Drug Company, Detroit, fol * ee s: he had been first assistant 
lowing the resignation of Harold Huft Lawson & Lawson Represents 
David P. Smith resigned as display mat Chicago Firm 


ager for B. F. Schlesinger & Sons, Inc., | e | | ‘ Best Devices Moves 
awson c awson ne pom 
Oakland, Calif., to join Falk Mercantile ; : ; “1 ds 
Se are salt aa ai advertising firm of New York City, an To Own Building 
Company, Boise, Idaho , ; ; | , 
gg , : nounces that the company 1s now repre John MacNellis, who recently acquired 
William R. Noren, formerly with the I . ; > ; 
: senting Berger-Amour, Chicago The lat full ownership and control of Best Devices 
S. Donaldson Company, Minneapolis, joined i ' , ‘ 
. ’ ter is the creator of the “Displa-Mobile Company, Inc Cleveland, has announced 
the Pelletier Company, Sioux City, as dis- = a . 
The addition of Berger-Amour facilities to the removal of that firm to its own new 
play manager ‘ - ) > > 
the present operation of Lawson & Lawson, factory building at 10921 Briggs road. Best 
AUGUST, 1942 Inc., will assist the Eastern firm to main Devices manufactures a full line ot spot- 
William 5S Norman rejoined Froug tain a complete program of point-of-pur lights, automatic color changers and lamp 
Stores, Inc., Pine Bluff, Ark., after ten years chase service to display users holders for use in display 
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Doerr & Associates 
Dorothea Me 


dvertiser’s Disp & 
Exhibits, Inc 
Ahrens, Inc., Milton S 5 ° 
Albern Mfg. Co., In ; ide Fre 7 BP © 'S Siudice 
Alexander Page du : Red Wing Products 
Allied “Sd : : ys - Reinerman Fixture ¢ 
Arnold Wood Turni Research Products Cort 
Art : ; , hic ae ) de 7 Reyburn Mfg Phe 
Arts & F pl ae ag 4 ver rig , Reynolds Electric Ce 
’ Reyne s Printasign 

Expr 


E Paper Products 
Dunte Machine Ce 
Butler fg r uard & Assoc., Inc 


Paper 


Century Lighting Co 
Chicago Cardboard C« 7 Hertvy Ce 
Display Mfrs. Grouy 1 Herzberg-Robbins, Inc 
, Art R 1 15, 7 Hulsizer's Artificial Flower 
Display Equipment 
: I 
Infropake Washington Ce 
D 
Darling Co., L. A ac over 
Decker Corp., The J Walker-Owens Cc 
Decorative Plant Cor Jacoby Cory Meyer 1 Walters, Inc.. Ber 
Display Equipment 77. Jewel Electric & Mfg. Co 7 Parallel Mfg. Cort Whitman School 
Display Originals ) 7 Jones, the Holly Wreath Mar 79 Paulson Co., Inc 1 Williams. Inc > 6 
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* BEWARE OF SUBSTITUTES 


Only the original and genuine 
PEG-BOARD gives you the VARIETY of 
FIXTURES, TYPES and SIZES to make 
your job EASIER...and make it RIGHT! 
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GET THE COMPLETE STORY 
Write now to your nearest 
authorized distributor for the 
newest PEG-BOARD price list. 





SSSSSAQWMAWi 


Over 50 “Custom-Bilt” 
fixtures to fit our 2 sizes of 
perforated sheets. 





We 


: authorize THEDAVISPLYWOODCORP. A. H. RAMSEY & SONS, INC. 


distributors 18 mo. er 


Cleveland 11, Ohio Miami 14, Florida 
. B. BUTLER Manufacturing Company, Inc., 3150 Randolph Street 
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-look for the PEG-BOARD 
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TRADE-MARK 














Ye inch 
smooth 








Ye inch 


eatherwood |< 














Ye inch 
smooth 
pattern 
punch 


YW, inch 
smooth 












































36x48” 
48”x48” 
48”x72” 
48”x96" 


24x36” 
24x48” 
24x72” 
24x96" 








Pett 

















oie, 
A SERIES 


single double single double 
panel _ panel panel panel 


é ddd | ) 








@ types of highest quality 
hardboard . . Specifications: 


1/8 in. 3/16 in. diameter holes on 


1 in. center 
9/32 in. diameter holes on 
1 in. center 


PEG-BOARD OF NEW YORK 
131 E. 64th Street 
New York 21, New York 


1/4 in. 


B standard sizes —- reduces 
material and labor waste — 


makes installation easier. 


PEG-BOARD OF CALIFORNIA 
4833 Exposition Blvd. 
Los Angeles 16, Calif. 


2 styles of framed panels 
in 8 standard sizes with sup- 
porting legs for free standing 
displays. 


L. E. HEIR Display. 
Equipment Company Inc. | 
23 N. Sixth St. 
Minneapolis 3, Minn. 


Bellwood, Illinois rrc-s0arn is the exctusive T.M. of the B. B. Butler Mfg. Co., Inc. used to designate its products. 





More children will be going “back to school” 


this fall than ever before in history—4 millions 
more than five years ago. Be ready to promote 
this growing market... put more sell into your 
children’s wear displays with these wonderful 
new additions to Darling’s famous “Spritely 
Kid” mannequins .. . outstanding values . . 

famous for their perk, easy to dress, action 
poses and tough, lightweight plastie construc- 


tion. And the prices are reasonable. 


PLASTIC KIDS 


ACCEPT NO SUBSTITUTES . . . Darling's 
genuine all plastic mannequins are made by an 
exclusive process (patent applied for) featuring 
glass fiber reinforced plastic construction. 
Molded in one piece no seams to crack or 
pull apart —they keep their fresh, new appear- 
ance save costly repair bills. 


WRITE FOR FREE BROCHURES showing our complete 
selection of Infants, Children and Subteens or see 


your Darling Distributor today! 


DISTRIBUTORS IN MOST PRINCIPAL CITIES 


ling Display 


L. A. DARLING COMPANY, BRONSON, MICHIGAN 


NEW YORK CHICAGO LOS ANGELES 
47 W. 34th St 222 W. Adams St. 511 W. Olympic Blvd 





